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Anadolu Group Continues to Inspire University Students with  

Bi-Fikir KAP 

************ 

Creative Ideas of University Students are put into practice  

with Anadolu Group Bi-Fikir KAP  
 

The winners have been announced at this year's Bi-Fikir KAP, which Anadolu Group 

continues with the purpose of putting the innovative ideas of university students into 

practice. Organized within the scope of Anadolu Group's innovation platform Bi-Fikir, Bi-

Fikir KAP received 163 project proposals. Among the 8 projects that qualified for the final, 

“Barley oil from malt pulp” ranked the first, “Long vehicle maneuverability” the second 

and “EcoSera” the third. The winning projects were awarded 10,000, 7,000 and  5,000  TL  

respectively and they will have the opportunity to be implemented in Anadolu Group 

companies. 
 

The final of Bi-Fikir KAP (Plan your career at Anadolu Group), organized with the purpose of putting 

the innovative projects of the university students into practice, was held digitally this year due to the 

pandemic. Anadolu Group senior management, university students and mentors participated in the 

final of Bi-Fikir KAP, which started with the inclusion of university students within the scope of the 

innovation platform Bi-Fikir, once intended only for Anadolu Group employees. 8 projects that 

qualified for the final were presented during the event. Müge Güzey and Berjin Kaplan, who 

conducted the “Barley oil from malt pulp” project with Anadolu Efes was ranked  first, Emrah Yaki, 

who conducted  the “Long vehicle maneuverability” project with Anadolu Isuzu was ranked second, 

Osman Ertan and Sait Kaplan, who conducted  the “EcoSera” project with Anadolu Etap was ranked 

third. In the organization, the first project was awarded 10 thousand TL, the second project was 

awarded 7 thousand TL and the third project was awarded 5 thousand TL.  

 

Hurşit Zorlu, Anadolu Group CEO, stated they always believed that they have taken a  significant step 

by including the university students in Bi-Fikir, the innovation platform of the Group, and that they 

achieved very productive results. Zorlu said, "We always focus on university students since they are 

our future employees, future producers and the inventors of the most important ideas for the future. 

We offer the students the opportunity to pursue a career in a technological environment that 

attaches importance to innovation while they are implementing their ideas. Within the scope of Bi-

Fikir KAP, a total of 763 project proposals were collected from 1,595 students from 165 different 

universities in 3 years. I believe that this value will increase with the innovations of the young people 

who may also be employed in the significant positions of our companies.” 
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163 project applications were received 

The ideas of university students were collected on www.kap.bi-fikir.com with Bi-Fikir KAP. This year, 

a total of 163 ideas were received. After receiving the opinions of Anadolu Group companies, 11 

ideas selected among the 20 projects that were qualified for the semi-finals were entitled to 

participate in the innovation camp. A project acceleration/support program was implemented for 

these teams started from April 5th. Within the scope of the program, trainings on target audience 

analysis, customer journey, idea validation, marketing and prototyping were given to the team 

members of the relevant projects. Expert mentors from related companies were appointed for the 

selected projects. After this process, 8 teams were qualified to compete in the Bi-Fikir KAP final. After 

the presentations shared on Microsoft Teams, the three most successful projects were determined 

as a result of the evaluations of the jury members from Anadolu Group companies. The project team, 

who ranked 1st in the final, will introduce their projects at the digital Anadolu Group Bi-Fikir Festival 

to be held on November 11, 2021, and the successful projects will be implemented in Anadolu Group 

companies according to their field. 

About Anadolu Group  

 

Anadolu Group operates with the vision of being “The star that links Anatolia to the world and the world to 

Anatolia” and maintains its activities in 9 sectors (beer, soft drink, retail, agriculture, automotive, stationery, 

quick service restaurant, real estate and energy) and in 19 countries with approximately 80 companies, 66 

production facilities and approximately 80,000 employees. The Group, which was founded by Yazıcı and 

Özilhan families in 1950, is a driving force of Turkish economy with its financial assets, its strong production 

capacity and the projects it is involved with. It acts in accordance with its mission of being a multinational and 

entrepreneurial group through its partnerships with leading brands and companies of the world such as 

ABInBev, The Coca-Cola Company, Faber-Castell, Isuzu, KIA, McDonald’s, Honda, Honda Marine, Köhler, Johns 

Hopkins Medicine. With assets worth TRL 73,3 billion in value in 2020, the Group booked a total turnover of 

TRL 62.1 billion on its operations. 

Within the context of its social responsibility, the Group is involved in several areas like agriculture, education, 

health, sports, culture, arts and tourism and also contributes to the society through its social organizations; 

Anadolu Foundation, Anadolu Medical Center and Anadolu Efes Sports Club. Under its brand “From Anadolu to 

the Future”, launched in 2019, the Group executes projects and practices that reveals its sustainability-oriented 

future vision. 

Anadolu Group strives to produce value in sustainable manner and consistently achieves a rapid and healthy 

growth through its commitment to a culture of partnership with global brands and international companies, its 

expertise in branded consumer products, its experience and strength as regional player in a broad geography 

and its understanding of strong corporate governance.  
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