


C
O

N
TE

N
TS

C
O

N
TE

N
TS

Chairman's Message 6
CEO's Message 7
Anadolu Group and Sustainability 8

ABOUT ANADOLU GROUP 10

SECTOR ANALYSIS 12
 2.1 An Overview of the Sectors We Operate In 12
  2.1.1 The Global Condition of Sectors 12
  2.1.2 The Condition of Sectors in Turkey 12
  2.1.3 Global Development Trends of Sectors 13
  2.1.4 Development Trends of Sectors in Turkey 13

A STRATEGIC SUSTAINABILITY ANALYSIS 14
 3.1 A Strategic Framework for Anadolu Group 14
 3.2 A Strategic Analysis with Different Approaches 15 
 3.2.1 A Strategic Analysis from The World Economic Forum’s (WEF) Perspective 15
  3.2.2 A Strategic Analysis from KPMG’s Perspective 15

UN SUSTAINABLE DEVELOPMENT GOALS AND
SUSTAINABILITY AT ANADOLU GROUP 16
 4.1  United Nations Sustainable Development Goals 16
  4.1.1 What should we do? 16
 4.2 Alignment of the Projects and Applications of Anadolu Group with the UN SDGs 17
 4.3 Aligning with the World 18
  4.3.1 UNGC Progress Report and Performance Compatibility 18
 4.4 The Classification of the UN SDGs  20 
  4.4.1 Economic, Environmental and Social Classification of the 
  Projects and Applications of Anadolu Group companies
  4.4.2 An Analysis by Target Group 23
 4.5 From Anadolu to the Future 25

PERFORMANCE ANALYSIS OF THE GROUP COMPANIES 
TOWARDS THE SUSTAINABLE DEVELOPMENT GOALS 26
 5.1 AG Anadolu Group Holding: A reliable stakeholder  28
 5.2 The Beer Group: Improving the positive impact 35
 5.3 The Soft Drink Group: Expanding the global goals 40
 5.4 The Migros Group: Encouraging stakeholder participation 47
 5.5 The Automotive Group: Innovative support for climate action 54
 5.6 The Retail Group: Expanding the responsibility 75
 5.7 The Energy Group: Sustainable energy composition 88
 5.8 The Agriculture Group: Access to quality food 93
 5.9 The Real Estate Group: Safe and environmentally-friendly investments 98
 5.10 Social organizations: Corporate citizenship 105
  
THE SUSTAINABLE DEVELOPMENT GOALS OF ANADOLU GROUP 
PROJECTS AND APPLICATIONS AND THEIR ECONOMIC, 
ENVIRONMENTAL AND SOCIAL CLASSIFICATION 118

OUR COLLABORATIONS 326

ABBREVIATIONS 327

01
02

03

04

05

06

07
08 0706

05

03 

02 01 

04



54 FROM ANADOLU TO THE FUTURE | Anadolu Group Sustainable Development Goals Alignment Report | 2015–2018

We performed a global and local review of the sectors in which we operate to prepare a Position 
Analysis and to examine their growth trends. We then assessed our strategic framework. We also 
analyzed the sustainability activities of the Group according to the criteria set by the World Eco-
nomic Forum and KPMG.

The examples of sustainable activities selected by Anadolu Group Companies were among those 
which were put into effect from 2015 to 2018 and were analyzed in terms of their economic, en-
vironmental and social impacts with an integrated approach as per the United Nations Sustainable 
Development Goals. Accordingly, an inventory was formed and a status report was prepared.

The sustainable activities selected by 
the Group’s companies as a basis for 
this report were from among the pro-
jects and applications announced for 
the years following 2015.

ABOUT
THE REPORT

To asset the current status and conduct a strategic analysis of 
the sustainability projects and applications implemented by 
Anadolu Group, based on their economic, environmental and 
social effects, with an integrated approach as defined in the 
United Nations Sustainable Development Goals (UN-SDGs).

Purpose

Scope

Method 

We chose and assessed the sustainability projects and applica-
tions, which was launched by our group companies from 2015 
to 2018.

A meeting on Sustainable Development Goals was held under the co-
ordination of Anadolu Group Corporate Affairs and Communications 
Coordinatorship where the relevant officials of each of the group 
companies attended.
 
A study template was prepared in which each group company could 
summarize their sustainability efforts and group them under the cate-
gories; economic, environmental, social and corporate social respon-
sibility.
 
The group companies shared with Anadolu Group Corporate Affairs 
and Communications Coordinatorship all the relevant efforts and 
practices that they selected and considered noteworthy.
 
Face-to-face meetings were held with each of the group companies 
after the examination of the forms.
 
Current status and corporate success indicators were reviewed and 
a detailed analysis was conducted to associate our sustainability 
efforts with the SDGs and compare them to worldwide practices.

Analysis 

Scope of Assessment 
for Companies
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The world entered the 2000s with a conception to 
set common goals for sustainability and to achieve 
these goals together. A general outline of the issues, 
on which we must focus together to build a common 
future, was declared with the publication of the 
Millennium Development Goals in 2000 and the 
Sustainable Development Goals in 2015 by the United 
Nations. Following the announcement of its Sustainable 
Development Goals, the United Nations shared an 
essential roadmap with all of its stakeholders. This 
roadmap suggests us to understand the Sustainable 
Development Goals, to compare our corporate success 
indicators to global objectives for determining our 
priorities and setting our objectives; to examine our 
current strategies accordingly and set new ones if 
necessary in order to fulfill our objectives and to share 
those studies through reporting.

As the business people and executives of today, our role as corporate citizens has a growing importance. We 
all know that our key responsibility is to ensure the sustainability of our jobs, lives, society and our world. 
We should all produce, create value and work hard for the future, but we must also be very careful of the 
footprint that we leave behind in the process. We should design sustainable and environment-friendly work 
and life practices and communicate these practices to each other, improve savings and efficiency in all our 
business processes and consumption of resources and raw materials and recycle our waste. We should 
estimate the outputs of our work for all our investments and practices and consider our contribution and 
damage while taking action. We should provide our consumers with sustainable and innovative products 
and promote sustainability in all of our processes in life, primarily regarding consumption. We should 
observe the needs of our society and make investments to respond to those needs. Above all, we should 
raise awareness in the subject of sustainability and support the initiatives that are related to it.

As Anadolu Group, we set out with the motto “From Anadolu to the Future” and has produced a report 
through which we could both review our current strategies and efforts and we could use as a guideline 
in our future-oriented efforts. We are proud to demonstrate our companies’ contribution to sustainable 
development with this study. It is the fundamental philosophy of the founders of Anadolu Group to add 
value to the land on which it operates and to the people of that land; our Group has been operating with 
this philosophy for years. Our objective is to pass on to the future generations, the heritage of the world we 
were gifted by the previous generations. We have a long way to go which we will all walk along together. 
We will continue to work for better tomorrows with the strength we derive from Anatolia.

Chairman's Message CEO's Message

With approximately 80 companies, 66 production facilities and 
nearly 80,000 employees in 19 countries, Anadolu Group adds value 
to all regions in which it operates and manages its operations with 
the target of “sustainable growth”. For us, growth is not a mere 
economical concept, which is signified with numbers. We designate 
our values and business ethics in line with our vision of a better future 
for our World and for humanity. While planning our development, 
if we can keep creating value for our stakeholders in a sustainable 
manner, then growth becomes meaningful. For this reason, we 
position the concept of investing in human and society as a main 
corporate value and take sustainability to the focus of our business 
strategies.

The Sustainable Development Goals, as a universal call of United 
Nations, aim at eliminating poverty, protecting our world and making 
all people live with peace and welfare. As a Group that always believe 
in the power of collective mind, we are aware of the significance 
of taking collective actions and creating collective consciousness to 
reach the Goals. Our Group always plans its corporate targets in 
harmony with the future of our planet and of our local and global 
stakeholders. We always support sustainable development with the 
economic, environmental and social impact of our operations.

As suggested by Anadolu Group Sustainable Development Goals 
Alignment Report, which was prepared with the motto “From 
Anadolu to the Future,” Anadolu Group Companies execute their 
operations in the area of sustainability in compliance with the United 
Nations Sustainable Development Goals announced for 2015 to 2030 
and they operate as an active participant to fulfill these goals. It is 
determined that the main fields of Anadolu Group in its contribution 
to Sustainable Development Goals is in harmony with the priorities 
of global companies. Our Group has a balanced composition 
in its contribution to the Sustainable Development Goals and, 
along with its companies, produces value for global development 
with its successful sustainability approach. With an influence on a 
demography of hundreds of thousands of people, Anadolu Group 
has a significant potential for outspreading Sustainable Development 
Goals and building a sustainable future.

Tuncay Özilhan
Anadolu Group

Chairman Hurşit Zorlu
Anadolu Group 

CEO
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Anadolu Group and 
Sustainability

For many years, Anadolu 
Group companies have 
managed their operations 
based on a sustainable 
business approach with a 
focus on their economic, 
environmental and social 
implications and have 
shared these efforts with 
their stakeholders on dif-
ferent platforms. Six of 
our Group companies, 
who  measure their susta-
inability performance, are 
achieving first ranks in 
this field, publishing their 
sustainability reports and sharing their 
developments with their stakeholders. 
As Anadolu Group, we were engaged in 
a comprehensive study to demonstrate 
how our sustainability projects and appli-
cations between 2015 and 2018 are 
aligned with the 17 sustainable develop-
ment goals set by the United Nations 
and to reveal our contribution to fulfilling 
these global goals. 

In 2018, we held a meeting with the par-
ticipation of all our Group companies to 
study the United Nations Sustainable De-
velopment Goals and review corporate 
success indicators for our initiatives. Af-
ter our meeting, we aligned the projects 
and applications of our group companies 
with the Sustainable Development Go-
als. We assessed our current state and 
prepared a detailed report to create a 
strong source for our future strategies. 
We would like to thank all our group 

companies for their devo-
ted efforts in this process. 

While we endeavor for 
the sustainability of our 
world and our stakehol-
ders, we need to share 
our exemplary practices 
with each other and raise 
awareness on this area 
through our communica-
tion strategies. This is 
what motivated us to pre-
pare the From Anadolu to 
the Future Anadolu Group 
Sustainable Development 

Goals Alignment Report, in which we 
included an inventory of the sustainabi-
lity projects and applications of our group 
companies. The report reveals that all the 
companies of Anadolu Group are invol-
ved in many activities that are directly 
linked or support the United Nations Sustai-
nable Development Goals. With the 
communication of our sustainability practi-
ces,  we aim to make a positive contribu-
tion to solution-sharing process  that has 
become a worldwide necessity. We believe 
that to realize these goals, everyone 
should be informed about these goals 
and the efforts made to fulfill them. We 
are happy to present this report, which 
has a guiding quality for the area of sus-
tainability, to the public with the call 
#telleveryone.
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The Group also launches its social responsibility projects in education, health and sports through its social 
organizations; Anadolu Foundation, Anadolu Medical Center and Anadolu Efes Sports Club. 

while the sum of taxes paid by the companies of Anadolu Group made up 

1.2 percent of the central government budget revenues in 2018.

ABOUT
ANADOLU GROUP 

 • with Anadolu Efes in the Beer Group,

	 •	Coca-Cola	İçecek	in	the	Soft	Drink	Group,

 • Migros in the Migros Group,

 • Anadolu Isuzu, Çelik Motor, Anadolu Motor and Anadolu Landini in the Automotive Group,

 • Adel Kalemcilik, Faber-Castell Anadolu (Russia), McDonald’s and Efestur in the Retail Group,

	 •	Anadolu	Kafkasya	Enerji	Yatırımları,	Aslancık	Elektrik	Üretim	and	AES	Elektrik	

	 			Enerjisi	Toptan	Satış	in	the	Energy	Group,

 • Anadolu Etap in Agriculture,

 • AND Anadolu Gayrimenkul, AND Kartal Gayrimenkul and AND Ankara Gayrimenkul in the Real Estate.

One of Turkey's deepest-rooted organizations,

which has been  active since

Anadolu Group creates value and provides services for Turkey and the world  

1950, 
in 9 different sectors in 19 countries, 

with 66 production facilities and approximately  80,000 employees

Listed in the BIST with six companies, Anadolu Group 
has a prominent place among the holdings in Turkey 

with this organization.

1

42.1 billion2018 net sales revenue of the Group is

 
 

Anadolu Efes
(Turkey, Russia,

Kazakhstan, Georgia,
Moldova, Ukraine)

Migros
(Turkey, Kazakhstan, 

Macedonia)

Coca-Cola İçecek
(Turkey, Pakistan,

Kazakhstan, Iraq, Azerbaijan,
Jordan, Turkmenistan,

Kyrgyzstan, Tajikistan, Syria)

Anadolu Isuzu
Çelik Motor

Anadolu Motor
Anadolu Landini

Aslancık Electricity
Anadolu Kafkasya

AES Electricity Trading

AND Anadolu Gayrimenkul
AND Kartal Gayrimenkul
AND Ankara Gayrimenkul

Anadolu Foundation
Anadolu Medical Center

Anadolu Efes Sports Club

Anadolu Etap

Adel Kalemcilik
Faber-Castell Anadolu (Russia)

McDonald’s
Efestur

Beer Group Soft Drink Group

Automotive Group

Energy Group

Real Estate
Agriculture

Retail Group

Migros Group

Social
Organizations
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2 SECTOR ANALYSIS

2.1 An Overview of the Sectors We 
Operate In

Anadolu Group has a healthy and sustainable 
growth potential, which is promising for all of its 
stakeholders, considering the domestic and global 
state of the sectors in which it operates.

2.1.1 The Global Condition of Sectors

According to the The World Factbook 2017, the 
world’s principal sectors by total revenue are as fol-
lows:

•   6.4% Agriculture
• 30.0% Industry
• 63.0% Services
.

While the service sector increased its share in GDP 
between 2006 and 2016, agriculture and industry 
had smaller shares over the years. It is predicted 
that this trend will continue in upcoming years. 
The declining rate of agriculture is associated with 
the increase in the number of medium and lar-
ge-scale industries and with the development of 
industrial agriculture.

Anadolu Group is recognized with its investments and initiatives in globally flourishing markets.

In 2018, Anadolu Group boosted its sales by 24% and its operational profitability by over 26% on 
a consolidated pro forma basis. As part of our sustainable growth approach, our primary objective 
is to ensure organic growth in the Group’s current sectors and markets. On the other hand, we also 
investigate promising investment opportunities in different countries. 

2.1.2 The Condition of Sectors in Turkey

According to the World Factbook 2017, the sector 
composition in Turkey is as follows:

•   6,8% Agriculture
• 32.3% Industry
• 60.7% Services

Turkey ranks 17th among the world’s top 20 econo-
mies and its sector composition resembles the glob-
al composition. As such, it is fair to say that the sec-
tor composition of Turkey has a certain impact on 
the fractional distribution of industries worldwide. 
And Anadolu Group has created a sensible set of 
operational fields in those sectors which are critical 
for both Turkey and the world.
Accordingly, Anadolu Group investments are com-
patible with global trends. The Group's projects in 
agriculture, in particular, reflect these trends. It is 
reported that the National Agricultural Unity Project 
will be put into action and the food value chain from 
seed to table will be restructured with an empha-
sis on food security and international competition 
under the "New Economic Program, Medium-Term 
Plan 2019 - 2021: Balancing - Discipline - Change". 
This was announced by Turkey Ministry of Treasury 
and Finance in September 2018. According to the 

growth estimates in the same plan, it is predicted 
that the GDP of Turkey will reach $858 billion in 
2020 and $926 in 2021. It is intended that Turkey 
will achieve its predicted target growth with tech-
nology-driven industrial production and with indus-
trial agriculture subsidized by incentives.

2.1.3 Global Development Trends
of Sectors

The sectors in which Anadolu Group operates show 
an upward trend.

• The amount of consumption in the global beer 
sector was 1,943,241 hectoliters in 2016 and is 
forecast to be 2,083,175 in 2022.
• The soft drink sector is also in an upward trend 
and it is estimated that 47% of the global con-
sumption will take place in Asia by 2021.
• The retail sector is developing both physically and 
digitally and digital projects that blend the virtual 
world with the physical one have started to become 
popular.
• The agricultural sector stands out as the world’s 
most rapidly developing industry. The share of smart 
agricultural practices and the initiatives that support 
such practices is also on the rise.
• The automotive sector remains as the driving force 
of all industrial subsectors with its R&D and prod-
uct development (PD) capabilities and practices. It 
is seen that environmentally-friendly and innovative 
transportation systems are developing at a global 
scale.
• The stationery sector is growing thanks to the 
global support to spread education. It has been de-
veloping in both conventional and digital domains.
• The quick service restaurant sector is growing par-
allel to urbanization and to the increase in urban 
population. Reliable sellers, in particular, are expect-
ed to grow in significance in future.
• The energy sector continues to grow together with 
global economic development. It is widely known 
that there is a growing global interest in investing in 
energy, particularly renewable energy.
• The real estate sector is growing with the develop-
ment of sustainable cities and communities.
Accordingly, it appears that the sectors in which 
Anadolu Group operates will follow a continuous 
growth trend until 2050.

2.1.4 Development Trends of Sectors
in Turkey

Anadolu Group sectors are also developing in Tur-
key. Agriculture, automotive, real estate, retail and 
energy sectors stand out with a rapid growth trend 
in Turkey, one of the world’s top 20 economies.
Additionally, Turkey has considerable export po-
tential in several industries, primarily agriculture 
and automotive. It is clear that Anadolu Group is a 
promising player in exports considering its compli-
ance with global standards and its production and 
service quality that go even beyond those standards. 
Turkey also has the potential to become a center of 
attraction in the region and the world. This growth 
implies that Turkey will enjoy a rising business po-
tential, principally in the real estate, retail, quick ser-
vice restaurant and tourism sectors.



1514 FROM ANADOLU TO THE FUTURE | Anadolu Group Sustainable Development Goals Alignment Report | 2015–2018

3A STRATEGIC 
SUSTAINABILITY ANALYSIS

1969 1970 1983 1993 1996 2005 2009 2012

3.1 A Strategic Framework for Anadolu Group

Anadolu Group is a reliable business partner that has linked its business mentality to the United Nations 
Sustainable Development Goals (SDGs). 

• The Group’s investments and international partnerships revolve around the reliable partnership ethics that 
have driven the entire development of Anadolu Group since its foundation.

The international partnerships of Anadolu Group:

3.2.1 A Strategic Analysis from WEF’s 
Perspective

The World Economic Forum (WEF) has es-
tablished a platform based on the Sustainable 
Development Goals of the UN (WEF TopLinks) 
in order to monitor the principal sectors and 
issues of countries and to mediate the sharing 
of solutions under those titles.

The World Business Council for Sustain-
able Development (WBCSD) and the World 
Bank endeavor to promote the UN Sustain-
able Development Goals by sharing its best 
practices.

Each of these three corporate structures focus-
es on the sectors of Anadolu Group and their 
prioritized issues and support their initiatives 
and efforts.

The WEF, WBCSD and WB encourage compa-
nies to focus on sustainability through exemplary 
practices and strive to create opportunities for 
them. In this respect, the Global Opportunity 
Explorer that was established by the UNBusi-
ness stands out as a medium, where sustain-
ability solutions are shared for each sector and 
goal comparatively.

Per its position, the stakeholder profile of 
Anadolu Group is also at a global scale. With 
the sustainability applications in this report, 
the goal is to provide positive contributions to 
the solution-sharing needed throughout the 
world.

3.2.2 A Strategic Analysis 
From KPMG’s Perspective

Following the announcement of the UN Sus-
tainable Development Goals, the internation-
al consultancy company KPMG had published 
reports that analyzed how various sectors 
are aligned with the UN SDGs. According to 
KPMG, the priority sectors are:

• Food, Beverages and Consumer Goods; 
• Healthcare and Life Products; 
• Transport and Logistics; 
• Industrial Production; 
• Energy, Natural Resources and Chemicals;   
• Finance.
They are ranked according to their signifi-
cance. KPMG’s sector reports featured the best 
applications of companies operating in rele-
vant industries and were presented as a source 
of inspiration for other initiatives.

Anadolu Group operates in the top five of 
the six sectors that are considered import-
ant by KPMG. Accordingly, the sustainability 
performance to be displayed in these sectors 
by Anadolu Group have the potential to be 
considered as exemplary practices at a global 
scale, as well.

The partnership started with 
SAB Miller, 

and continues with 
ABInBev when it 

acquired SAB Miller.)

• The international business partners of Anadolu Group carry out key sustainability projects. Anadolu Group 
leads the relevant sectors in Turkey by carrying out many projects in world standards. 

• Research shows that companies acting towards global goals attract more international investments. Accor-
ding to the 2014 data, investors committed $6 trillion in the USA and $21.4 trillion in the world to the compa-
nies pursuing the Sustainable Development Goals. Similarly, these companies benefit more from international 
funding and national incentives. Qualified sharing of Anadolu Group’s sustainability activities will primarily 
contribute to its positioning in the future as a globally preferred business partner. 

• Another key element of the sustainability efforts of Anadolu Group is the culture of sharing within the 
Group. Its impact on a population of several hundred thousand people in a large territory with approximately 
80,000 employees and business partnerships will make a positive contribution to the spread of the global 
goals of the UN.

3.2 Strategic Analysis by Different Approaches
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4THE UNITED NATIONS
SUSTAINABLE 
DEVELOPMENT GOALS AND 
SUSTAINABILITY AT 
ANADOLU GROUP

4.1 United Nations Sustainable Development Goals

At the end of 2014, the United Nations announced 17 new goals that were aimed at attaining the ef-
forts to be made by 2030. A schedule was set for the UN-SDGs for the years between 2015 to 2030, 
and companies have been encouraged to take action.

4.1.1 What should we do?

The UN explained in five items the actions to be taken by the companies in its simplest form on the “SDG 
Compass” platform. According to this, companies were suggested to take the steps listed below.

• Understand the SDGs and define their priorities,
• Define their own key performance indicators (KPI),
• Compare their KPI to the SDGs,
• Create and implement a strategy and
• Report their achievements and announce them to the world

4.2 Alignment of the Projects and Applications of Anadolu Group with the UN SDGs

Anadolu Group conducts its sustainability efforts in alliance with the United Nations Sustainable Develop-
ment Goals announced for 2015 to 2030 and operates as an active participant to fulfill these goals.

We analyzed how 316 projects and applications launched by Anadolu Group companies are linked to 
the SDGs with their economic, environmental and social impact. Anadolu Group takes action by adhering to 
its founding values, observing global goals and by using technology efficiently in taking these actions. Ana-
dolu Group contributes to the UN SDGs primarily in the following fields:

Beer Group

Soft Drink Group

Migros Group

Automotive Group

Retail Group

Energy Group

Agriculture

Real Estate Group

Social Organizations

AG Anadolu Group Holding

Anadolu Efes

Coca-Cola	İçecek

Migros

Anadolu Isuzu

KIA Turkey

Garenta / ikinciyeni.com

Anadolu Motor

Anadolu Landini

Adel Kalemcilik

McDonald's

Efestur

Energy Group Companies

Anadolu Etap

AND Gayrimenkul

Anadolu Foundation

Anadolu Medical Center

Anadolu Efes Sports Club
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Sustainable Development Goals

Group Company

Humanitarian Goals Welfare Goals Planet Goals
Peace/

Partnership

Anadolu Group Total 32 3215 151 13583 68 74 13 161119215 52 79 30 16

These 316 projects/applications implemented by Anadolu Group and all of its companies are related to multiple 
SDGs.
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4.3 Aligning with the World

Sustainability projects and applications of Anadolu Group are well-aligned with the UN Sustainable Develop-
ment Goals.

In addition, it was determined that the subjects and goals focused on by the projects and applications were 
mostly at par with global trends.

and all were designed to assist in reaching the relevant goals. 

Several important projects were also implemented for reduced inequalities (SDG.10), good health and 
well-being (SDG.03), no poverty (SDG.01) and sustainable cities and communities (SDG.11).

61% falls under SDG.08 (192 projects)  
Decent Work and Economic Growth

48% falls under SDG.12 (151 projects)
Responsible Consumption and Production

43% falls under SDG.17 (135 projects)
Partnerships for the Goals

26% falls under SDG.09 (83 projects) 
Industry, Innovation and Infrastructure

25% falls under SDG.04 (79 projects)
Quality Education 

23% falls under SDG.13 (74 projects)
Climate Action

It was revealed that of the 316 projects and applications evaluated

4.3.1 UNGC Progress Report and Performance Compatibility

The annually published United Nations Global Compact Progress Report (UNGC Progress Report) is 
prepared in consultation with senior executives of more than 1,000 companies engaging in commercial ac-
tivities on a global scale. 

The report, summarizing the performances of the global companies in 2017 and 2018, concluded that the 
senior executives primarily focused on the goal of decent work and economic growth (SDG.08) and develo-
ped their sustainability practices and projects in this field.

49%

69%

61%

49%

64%

48%

45%

62%

43%

42%

53%

26%

40%

53%

25%

UNGC Progress Report 2017

Anadolu Group

How Our Projects/Applications Are Aligned with the SDGs, 
and A Comparison with the World

The UN Global Compact Progress Report 2017 and 2018 show the prioritization results of the companies that took part in the 
action at a global scale and the values provided by Anadolu Group show the priority distribution of the projects and applications 
of Anadolu Group companies in 2015-2018.

UNGC Progress Report 2018

• Anadolu Group is in harmony with the global business 
world with regards to its focus on the goals of decent work 
and economic growth (SDG.08), responsible consumption 
and production (SDG.12), industry, innovation and 
infrastructure (SDG.9), quality education (SDG.04), and 
climate action (SDG.13). 

• Anadolu Group has carried out its activities within the 
frame of “partnerships for the goals” (SDG.17) in order 
to strengthen the UN’s implementation tools and revitalize 
global partnership for sustainable development.

19

In similarity with the global business world, Anadolu Group focuses on 
the goals of decent work and economic growth (SDG.08), responsible 
production and consumption (SDG.12), industry, innovation and inf-
rastructure (SDG.09) and quality education (SDG.04).
 
The main fields in which our Group contributes to the Sustainable De-
velopment Goals are found to be in alignment with the prioritizatian of 
the SDGs by global companies.

with regards to the “Partnerships for the Goals” (SDG.17), close to the world average of 40%.

Additionally,  Anadolu Group operates with a score of 43%
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(SKH. 11)

4.4 The Classification of the UN SDGs

The United Nations Sustainable Development Goals are classified in different ways. As part of their alig-
ning efforts, companies can perform their analyses based on one or more classifications depending on 
the purpose of a project.

Economic, Environmental, 
Social (EES) classification: 

 
The most frequently used classi-
fication in sustainability reports 
is based on grouping the goals 
by their economic, environmen-
tal and social impacts.

Target Classification 
(Human/Welfare/Planet/
Peace-Partnerships classification): 

PwC takes a different perspective 
and classifies the goals by 
humanitarian, welfare, planet
and peace and partnerships. 

4.4.1 Economic, Environmental and Social Classification of 
the Projects and Applications of Anadolu Group companies

316 sustainability projects/applications realized by Anadolu Group and all of 
its companies from 2015 to 2018 were analyzed by their economic, environ-
mental and social impact in Anadolu Group Sustainable Development Goals 
Alignment Report. 

The following table shows the number of projects in relation to the SDGs by EES classification.

Projects and Applications;

99% 30% 65%are related to the 
Economic goals

are related to the 
Environmental goals 

are related to the 
Social goals.  

Beer Group

Soft Drink Group

Migros Group

Automotive Group

Retail Group

Energy Group

Agriculture

Real Estate Group

Social Organizations

AG Anadolu Group Holding

Anadolu Efes

Coca-Cola	İçecek

Migros

Anadolu Isuzu

KIA Turkey

Garenta / ikinciyeni.com

Anadolu Motor

Anadolu Landini

Adel Kalemcilik

McDonald's

Efestur

Energy Group Companies

Anadolu Etap

AND Gayrimenkul

Anadolu Foundation

Anadolu Medical Center

Anadolu Efes Sports Club

42

62

32

30

35

5

5

10

1

14

15

1

5

10

9

12

12

16

38

56

31

28

33

5

5

10

1

14

15

5

10

9

12

7

8

10

21

11

13

11

1

4

5

6

5

3

3

2

1

25

44

9

18

25

2

1

4

1

11

8

1

5

9

4

12

12

16

EES Impact Composition of the Projects

Group Company Number of Projects Economic Environmental Social

Anadolu Group Total 316 287 96 207
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4.4.2 An Analysis by Target Group

A study conducted by PwC for the UN classified the sustainable development goals under five principal titles. 
These are;

A significant part of the sustainability projects and applications of Anadolu Group are related to the goals in 
the welfare group.

Out of 316 projects and applications shared by the companies and reviewed,

Welfare Goals

SDG.07 to 
SDG.11 

Humanitarian Goals

SDG.01 to 
SDG.06

Planet Goals

SDG.12 to 
SDG.15 

Peace and Justice Goals

SDG.16

Partnership Goals

SDG.17  

55 (17%) projects/applications were found to focus on the goals related to “welfare and planet.”

44 projects and applications (14%) This is followed by focusing on the goals of
“humanitarian, welfare, and peace.”

Anadolu Medical Center was the organization that focused on the humanitarian goals the most in 
itself, while the company that focused on welfare-related goals was Garenta/ikinciyeni.com.

While the company that focused the most on planet-related goals was Coca-Cola İçecek; the organiza-
tion that focused the most on Peace and Partnerships was Anadolu Efes Sports Club.

The projects/applications are in multiple interactions with the fields of SDGs and EES. The following graph 
shows an analysis of the content compositions of the applications and projects. 

316 projects and applications;

and social 
matters.

46% 17% 15% 12%

associated with 
both economic 
and 
social matters,

associated 
with economic 
matters

associated 
with both 
economic and 
environmental 
matters

associated with 
economic, 
environmental,

145 55 48 39are are are are

20 
SOCIAL

39 
ECONOMIC 
ENVIRONMENTAL
SOCIAL

48 
ECONOMIC 
ENVIRONMENTAL

55 
ECONOMIC 

145 
ECONOMIC 
SOCIAL

Distribution of the Sustainability 

Projects by the EES 

Composition

3 
ENVIRONMENTAL 
SOCIAL

6 
ENVIRONMENTAL
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AG Anadolu Group Holding

Anadolu Efes

Coca-Cola İçecek

Migros

Anadolu Isuzu

KIA Turkey

Garenta / ikinciyeni.com

Anadolu Motor

Anadolu Landini

Adel Kalemcilik

McDonald's

Energy Companies

Anadolu Etap

AND Gayrimenkul

Anadolu Foundation

Anadolu Medical Center

Anadolu Efes Sports Club

Anadolu Group Total

3

9

9

9

2

12

12

15

162

8

36

10

18

14

1

1

3

3

18

11

3

3

9

4

16

145

4

32

5

10

22

1

1

5

13

8

9

6

2

4

178

13

40

31

25

12

2

2

4

5

38

12

8

9

12

5

7

254

15

44

25

26

31

5

5

6

5

1

2

1

Distribution of the Companies' Projects 
by Target Group

Humanitarian Goals Welfare Goals Planet Goals Peace/Partnership Goals

ANADOLU GROUP 
AS A RELIABLE 
GLOBAL STAKEHOLDER 
& 
GLOBAL INVESTMENT 
OPPORTUNITY

The global business partners 
of Anadolu Group undertake 
key sustainability projects. 
Anadolu Group leads the 
relevant sectors in Turkey by 
carrying out many projects 
in world standards. Anado-
lu Group expects the same 
sustainability sensitivity from 
its business partners and sta-
keholders and develops model 
projects in order to increase 
their awareness or even allow 
them to participate.
It is observed that the compa-
nies that are aligned with glo-
bal goals attract more global 
investments.
According to the 2014 data, 
investors committed $6 trillion 
in the USA and $21.4 trillion 
in the world to the compa-
nies pursuing the Sustainable 
Development Goals. Similarly, 
these companies benefit more 
from international funding 
and national incentives.

High-quality contribution 
of the efforts made within 
the framework of sustaina-
bility will contribute 
to positioning of Anadolu 
Group as a preferred busi-
ness partner at global scale 
in the future. 

POWER OF INTERNAL 
COMMUNICATION

Anadolu Group operates in 
a large geography with ap-
proximately 80,000 emplo-
yees.
Affecting a population of 
hundreds of thousands of 
people, Anadolu Group 
has the power of making 
a positive contribution to 
the awareness of the glo-
bal goals of the UN. 

OPPORTUNITY TO 
ENGAGE IN RELATIONS 
AND COMMUNICATE 
WITH INTERNATIONAL 
PLATFORMS

The World Business Council 
for Sustainable Development 
(WBCSD) and the World Bank 
endeavor to promote the UN 
Sustainable Development 
Goals by sharing best practices. 
KPMG’s sector reports featured 
best applications of compa-
nies operating in the relevant 
sectors and were presented as 
a source of inspiration for other 
initiatives. 

Per its global position, 
the stakeholder profile of 
Anadolu Group is also at a 
global scale. 
With the communication 
of sustainability practices 
in Anadolu Group Sustai-
nable Development Goals 
Alignment Report, it is 
intented to make a positive 
contribution to the sharing 
of solutions needed throu-
ghout the world.

With operations in 19 countries, including Turkey with nearly 80 companies, 66 production 
facilities and approximately 80,000 employees, Anadolu Group will continue to contribute to a
sustainable future.  

4.5 FROM ANADOLU TO THE FUTURE

Anadolu Group conducts its sustainability efforts in alignment with 
the United Nations Sustainable Development Goals announced for 
2015 to 2030 and operates as an active participant to fulfill these goals. 
The main fields in which our Group contributes to the Sustainable 
Development Goals are found to be in accordance with the priorities 
set by global companies. The group has a balanced composition in its 
contribution to the Sustainable Development Goals and creates values 
for global development as part of a successful sustainability mindset 
with the group companies. 

Anadolu Group is working with the power it gets from Anatolia for better tomorrows. Anadolu Group will 
continue to devote its power to contribute to the sustainability of the world and its stakeholders.



2726 FROM ANADOLU TO THE FUTURE | Anadolu Group Sustainable Development Goals Alignment Report | 2015–2018

5PERFORMANCE ANALYSIS 
OF GROUP COMPANIES 
TOWARDS THE SUSTAINABLE 
DEVELOPMENT GOALS

The examples from the sustainability projects/applications chosen by Anadolu Group Companies were 
assessed by their economic, environmental and social impact as well as within the framework of the 
United Nations Sustainable Development Goals and a corporate performance analysis was made.
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AG Anadolu Group Holding: A reliable stakeholder

Anadolu Group is working to ensure that its 70-year-journey leaves a good 
mark. For healthy growth and development, we closely monitor the world and 
our close quarters in order to create a risk-free environment for our stakehol-
ders. We have been establishing stable partnerships based on mutual trust with 
the world's major companies for years now. We make necessary inspections to 
ensure that our ethical rules are followed by our employees and business part-
ners. We train tomorrow’s leaders and support their development for the sus-
tainability of our Group. We digitalize the way we do business, cooperate with 
the world and establish infrastructures that facilitate environmentally-friendly 
management and save energy. We share our efforts and objectives with our 
stakeholders in a clear and accessible manner. We know that our development 
and our country’s development principally relies on human capital. According-
ly, we strive for the development and continuity of this valuable treasure. We 
attach great importance to women and their presence in the economy.
We join and support global initiatives that allow people to live in a cleaner 
environment and world.

We engage in initiatives that 
carry our concept of business 
and ethical values to the entire 
geography in which we ope-
rate, where we form a susta-
inable ecosystem.
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38 121 28

10 11 104 10 12

42 projects/applications implemented by AG Anadolu Group Holding 
between 2015 and 2018 were reviewed in Anadolu Group Sustainable 
Development Goals Alignment Report. 

SDG and EES Analysis

The contribution of AG Anadolu Group Holding to the global sustainable 
development goals are mainly in the following fields:

 • Decent work and economic growth
 • Industry, innovation and infrastructure
 • Partnerships for the goals
 • Reduced inequalities 
 • Climate action 
 • Peace, justice and strong institutions 

EconomicEnvironmental Social

25

38

10
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AG Anadolu    Group Holding in Figures

Anadolu Group has been operating for 69 years, since 1950.

Number of female employees:
 • By December 31, 2018, the number of permanent employees totalled   
    55,718.
    The rate of female employees is 31%.
 • By December 31, 2018, the rate of executives is 14%.
    The rate of female executives is 28%.

Sustainable growth: 

We have 6 publicly-held companies under Anadolu Group and 4 companies in 
the Corporate Governance index. The companies of Anadolu Group account 
for 1.2% of the total tax revenue of Turkey.

Corporate transparency:

Our publicly-held companies (Anadolu Efes, CCI, Migros, Adel, Isuzu) account 
for 93% of consolidated sales revenue and 95% of the net asset value of the 
Group.

We were recognized as one of the Turkish corporations with the highest number 
of female employees according to the “Female-friendly Companies” study by the 
magazine “Capital” in 2013-2014-2015-2016-2017-2018. The CEO of Adel Ka-
lemcilik, Evrim Hizaler, has appeared in the list of the "50 Most Powerful Female 
CEOs in Turkey" for 6 years in a row and was elected the Chairman of the European 
Pen Manufacturers Association for the second time in 2017. Evrim Hizaler is the first 
Turkish executive to become the Chairman of the EPMA.

With the AG Academy, an e-learning program, we have saved 30% of our training 
and development budget since 2015, compared to our classroom training prog-
rams.

233 employees from 3 different management levels have participated in the 
Leadership Development Program "Leader's Touch" since 2015.

The structured internship program "Chief Young Officer" has admitted 35 CYOs 
since 2016.   

The presentation of reports on digital media has made meetings more efficient, 
and saved time, effort and a serious amount of paper.  
Annual savings: 5,263 Turkish lira
Total savings in four years: 21,053 Turkish lira 
Total paper saved in four years (in sheets of paper): 61,200

Sharing corporate intelligence: 

As part of our content management efforts, we share the latest news through 
the intranet system with 4,000 users and 56 digital screens at the Head Office 
of Anadolu Group.

We examined the servers used by Anadolu Group Companies and have virtualized 
the suitable ones to save energy under Anadolu Group IT transformation project. 
Number of systems closed: 
 • Physical systems: 24
 • Virtual systems: 266
 • Number of systems virtualized: 23
 • Energy savings per year (Kw/h): 158,479
 • Energy savings per year (Turkish lira): 107,983 Turkish lira
 • License Savings: $506,920
 • Management efforts and resource savings (per year): 580,705 Turkish lira

Accessible service concept: 

Consumer-oriented operations comprise 92% of our total revenues and 95% 
of the net asset value of the Group.

Reliable stakeholders: 

The group maintains with 10 foreign partnerships in different sectors. As part 
of its efforts to engage in long-term partnerships with the world's leading fo-
reign companies, the Group is in a leading position among Turkish companies. 

Spreading the ethical ecosystem: 

The Group operates in 19 countries. The revenue generated from international 
operations constitute 32% of our total revenues.

Employment for the future: 

The Group employs approximately 80,000 people, domestic and overseas 
operations combined.
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The Beer Group: Improving the positive impact

Carrying its environmental and social commitments to an international 
level with the United Nations Global Compact signed in 2011, The CEO 
Water Mandate signed in 2014, and the Women Empowerment Prin-
ciples signed in 2015, Anadolu Efes focuses on sustainability and carries 
out its efforts in accordance with the Positive Impact Plan. It increases its 
positive impact in four principal fields, namely in the Environment, Com-
munity, Employees, and Value Chain, every year. Anadolu Efes became 
the first Turkish company to appear in the Dow Jones Sustainability Index 
in 2013. It entered the world leader social responsibility investment (SRI) 
indicator FTSE4Good Index Series which is developed by FTSE Russell, 
an affiliate of the London Stock Exchange, in 2017.  It has been listed in 
the Borsa Istanbul Sustainability Index since 2015. It started to respond 
to the Carbon Disclosure Project (CDP) Climate Program in the reporting 
term of 2017 and it continues to share its performance with regard to 
combating climate change with its stakeholders more comprehensively.

Taking into consideration the United Nations de-
velopment goals as the focus of its sustainability 
efforts, Anadolu Efes continues to create long-
term values with its social responsibility projects 
in tourism, agriculture, entrepreneurship and 
culture and art. 

Anadolu Efes received 17 national and 
international awards for those projects 
until 2018.
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18

22 14 34 3216 5 4

3 17 12 5 937

62 projects/applications implemented by Anadolu Efes between 2015 
and 2018 were reviewed in the Anadolu Group Sustainable Develop-
ment Goals Alignment Report.

SDG and EES Analysis

Anadolu Efes primarily ensures compliance with global goals in the fol-
lowing matters.

 • Decent work and economic growth
 • Raising awareness of responsible consumption and production
 • Reduced inequalities
 • No poverty 
 • Quality education

“The Lavender Scented Village” is a “The Future is in the Tourism” project.

EconomicEnvironmental Social

56
44

21
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Environment

Employees

Value Chain

Society

Energy consumption per product in the brewery was reduced by 15%.

Total greenhouse gas emissions decreased by 9% compared to 2008.

Anadolu Efes outperformed its objectives by reducing water consumption by 
38% and its waste water discharge by 41%.

* Includes 2017 data.

The rate of female employees at the board of directors level reached 38%.

51% of the training programs offered by the company support employee develop-
ment, while 49% are on Occupational Safety.

• The company supported its farmers for the sustainability of the cultivation of mal-
ting barley and hops, the main raw materials of beer. It implemented the Contracted 
Purchase Model to support the social, economic and environmental development of 
its farmers.  

• It gives purchase guarantees by working with 3500 farmers under the contracted 
purchase model. Thus, the company supports approximately 8,000  farmer families 
directly or indirectly.  

• It started under the title of Eastern Anatolia Tourism Development Project (EATDP) to develop a local deve-
lopment model based on tourism in Çoruh Valley by the partnership of the Ministry of Culture and Tourism, 
the United Nations Development Program (UNDP) and Anadolu Efes. Following the EATDP experience of five 
years, the company continued to support sustainable local tourism models in different regions of Turkey in 
2013. The Future is in Tourism supported 15 projects in five years to make them feasible and sustainable, and 
has reached approximately 150,000 people with the projects that it has supported.

• The company employed 200 women directly or indirectly.

• It cooperated with 20 universities.

• As a company having confidence in young people and the future, Anadolu Efes supports the entrepreneur-
ship ecosystem and carries out its projects in this field both inside and outside the organization. While the 
company offers its employees the opportunity to become part of this ecosystem under its internal program, 
Anadolu Efes Startup Mentors,  it supports the technology startups that can move the industry forward and 
stands with the entrepreneurs focusing on the social benefits that are likely to contribute to society, as part 
of its efforts to support entrepreneurship outside the organization.

Anadolu Efes uses the power it derives from the past to create long-term values for the future and imple-
ments projects in the fields of social responsibility and environmental sustainability. It transparently evaluates 
and shares with the public the social, environmental, ethical and economic aspects of its efforts in the Susta-
inability Report that it has published without interruption since 2010.

• The company has uninterruptedly supported theater since 1992 and cinema since 1988. 

• It has contributed to sports with Anadolu Efes Sports Club since 1976. 

The Future Is in Agriculture

The Future is in Tourism

The Future is in Entrepreneurship

• Cooperation with ITU Çekirdek: In 2018, Anadolu Efes cooperated with ITU ARI Technopolis to become 
one of the principal stakeholders of the early-stage incubation center, ITU Çekirdek. The company operates 
in close contact with entrepreneurs through mentors, who are the company’s employees, and offers funding 
support to 3 startups each year as part of the "Big Bang" event.

• Accelerate2030 Social Entrepreneurship Program: Anadolu Efes is the primary supporter of the Accelera-
te2030 Program which helps those startups that advance the United Nations Sustainable Development Goals. 
Four startups were admitted to the six-month support program organized by Impact Hub Istanbul and UNDP 
where they were given the opportunity to apply to the finals organized in Geneva, Switzerland.

• Anadolu Efes Blue Stage: Anadolu Efes launched the Blue Stage platform in 2018 to bring young players and 
theater enthusiasts together. The company helps university students attend plays at DasDas every Wednesday at 
more favorable prices.

• Cooperation with IKSV: The cooperation that started with the Istanbul Film Festival in 1987 has been ongoing 
for 32 years. The company supports Istanbul film, theater and jazz festivals, the Istanbul biennial and Salon IKSV.

•	Şener	Şen	and	Zengin	Mutfağı:	Famous	Actor	Şener	Şen	has	returned	to	the	stage	after	40 years with the play 
“Zengin	Mutfağı,”	staged	with	the	contribution	of	Anadolu	Efes.

• Continuous support to theater: Anadolu Efes has supported the theater continuously since 1992. It supported 
33	plays	including	those	which	were	staged	by	classic	theater	groups	including	the	Play	Workshop,	the	Sadri	Alışık	
&	Çolpan	İlhan	Theater,	and	the	Ali	Poyrazoğlu	Theater	in	2019.

Culture and Arts

Anadolu Efes Sports Club

Anadolu Efes in Figures

• Setting out with WWF to become a leading company that produces its own raw 
materials by smart agricultural practices in Turkey, Anadolu Efes introduces its smart 
and environmentally-sensitive agricultural practices to farmers who produce barley 
and hops, and aims to secure the future of farming in Anatolia by encouraging young 
people to engage in agricultural production. As part of this project, the company 
attempts to measure and spread the benefits of smart agricultural technologies and 
sustainable plantation practices onto 1,542 decares, which is equivalent to 150 fo-
otball fields of land belonging to 15 barley farmers in Konya, Kayseri, Ankara, and 
Adıyaman,	and	5 hops farmers in the Pazaryeri district of Bilecik.  

Smart Agriculture

The company offered approximately 2 hours of training and, in total, 548 person-hours 
of training to 97% of its vendors and distributors. 123 vendors attended various tra-
ining programs on business administration, profitability, law and communication in 
cooperation	with	BULLC	(Boğaziçi	University	Lifelong	Learning	Center).

It procured 72% of its raw material from contracted farmers. It gave 1,600 person-hours 
of training to 200 producers under the Contracted Purchase Model.

As part of its agricultural R&D program, it developed its proprietary ingredients of beer, 
malting barley, and hops, all requiring less water consumption.
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The Soft Drink Group: Expanding the global goals

Having published the first GRI-checked sustainability report in Turkey in 2008, 
Coca-Cola	İçecek	is	the	first	and	only	Turkish	company	in	the	United	Nations	
Global Compact 100 index with its carbon and water transparency reports 
as well as the sustainability reports with which it raises reporting standards 
each year. It is known that the sector globally focuses on consumer health and 
well-being, responsible consumption and production, as well as conservation 
of natural resources. The ethical business concept of Anadolu Group and its 
policy of offering high-quality products and services to its stakeholders were 
reflected by this international cooperation and allowed the company to estab-
lish a long-term partnership with confidence in the future.

The sensitive topics that Coca-Cola 
pays attention on a global scale have 
also been tackled in the operation 
area of Anadolu Group through good 
practice examples. As part of its fair and 
ethical business approach, Anadolu 
Group delivers a high sustainability 
performance in all local fields of activity 
with its partnership with Coca-Cola 
İçecek,	 which	 inspires	 its	 ecosystem	
and social structure. 
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1 31 59 1

3 2 5 2 1 921

32 projects/applications implemented	by	Coca-Cola	 İçecek	between	
2015 and 2018 were reviewed as part of Anadolu Group Sustainable 
Development Goals Alignment Report.

SDG and EES Analysis

Coca-Cola	İçecek	operates	in	harmony	with	the	global	goals.	The	com-
pany operates particularly in the following domains in its businesses in 
Turkey and nearby countries.

 • Responsible consumption and production
 • Decent work and economic growth
 • Support for climate action
 • Industry, innovation and infrastructure
 • Gender equality

EconomicSocial Environmental
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As part of the Plant Bottle Project that was launched in 2014, 30% of 330-ml and 
1-L bottles of Damla are now made up of plant-based raw materials.

The company established Female Resource Centers in Neftchala and Salyan under 
the UNDP Women Empowerment Program that was launched in 2015. 700 women 
were trained in these centers.

The Paani Initiative has provided clean and treated water for the first time to those 
areas without access to clean water since 2015. Two more filtering plants were 
established in Rahimyar Khan. Each plant has a throughput of 2000 liters per hour 
and serves a community of more than 20,000 people every day. 25 facilities have 
been established in 3 years.

The share of female employees in the entire CCI geography rose from 9% to 12% 
in 5 years. The rate of female employees at the director level: 32%

Employees shared 2,964 ideas and submitted 290 project applications at CCIdea 
from 2015 to 2018.

In 2017:
2,050 women from the Akmolta, Almaty, and Karaganda areas were given occu-
pational training, as well as business ideas on such matters as agriculture, bakery, 
and furniture production under the Coca-Cola Belestery Program. The program also 
made donations to 10 women for their entrepreneurship projects.

The company supported the establishment of 13 businesses in total, as part of the 
Zarya	Project.

Preserving water resources: 
TCCC has a policy of replenishing each drop of water that it uses. This rate is 150% in Turkey.

Operational Perfection: 
We saved 31 million MJ of energy / 3305 tons of CO2 and 332,000 m3 of water through saving projects.

Environmentally-friendly coolers: 
The EMD program reduced carbon emissions by 78,711 tons throughout the CCI. This is the equivalent to 
the amount of carbon dioxide absorbed by 6.6 million trees.

Recycling: 
54% of packaging waste was recycled. 

91,900 tons of glass were saved by the returnable glass bottles project.

CCI employees were given 8,574 work-hours of environmental training.

The Behavioral Energy Efficiency Program was spread to 21 factories in 10 countries.

High quality standard: 
6 factories of CCI were inspected. All factories are certified to meet ISO 9001, ISO 14001, OHSAS 18001, 
and FSSC 22000 standards. All operations in Turkey and the Burundai factory in Kazakhstan comply with 
ISO 50001 and ISO 140641 standards. All factories that manufacture preform are certified for compliance 
with PAS 223.

All 17 factories inspected for the Workplace Rights passed inspection and earned the Green Code status.

The CCI Customer Interactions Center responded to 275,000 service requests in 2017 which marks a 42% 
increase compared to 2016. 80.000 phone calls were made to check customer satisfaction.

Operational Exellence projects: 
80 OE projects were carried out in Turkey with 40 certificates received and $1.5 million earned. 217 projects 
were carried out, 40 certificates were received, and $5.74 million was earned across all CCI countries.

Distributor satisfaction: 
209 distributors took surveys and reported a satisfaction level of 86.0. 4,716 participants were given 436 
training seminars on sales capability.

Today; 
1 Turkish lira of investment made by CCI in Turkey contributes 9,7 TL to the Turkish economy. This 
factor is 1:5 for Pakistan.

CCI Ankara and Çorlu factories operate with Zero Waste. The recycling rate of the factories across 
the entire CCI geography is above 90%.

Women's Clubs: CCI has Women's Clubs in 10 countries in which it operates.

Coca-Cola İçecek adopts a business plan that is in harmony with the world, reflects this harmony 
to all of its stakeholders, and contributes to its global development goals.
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5.4 The Migros Group: Encouraging stakeholder 
participation

In 2018, Migros was listed in the BIST Sustainability Index as the first 
and only representative of the food retail sector. The company has been 
listed in the FTSE4Good Emerging Markets Index for the third time in a 
row since the first time the index was published. Migros became one of 
the CDP Turkey Climate Leaders in 2016 and 2017, which was named 
by the CDP (Carbon Disclosure Project), due to its efforts to fight climate 
change. The company started to report CDP Water in 2018.
Adopting compliance with the Sustainable Development Goals in its sus-
tainability efforts, Migros is a member of the Consumer Goods Forum 
(CGF) and is represented in the CGF Board of Directors at Chief Executi-
ve Officer level. In this respect, it complies with the CGF’s development 
commitments related to the environmental and social sustainability, he-
alth and wellness, product safety and end-to-end value chain issues

Migros does not limit its sustainability performance to 
retail and store operation services but conducts its activi-
ties in a broad field of responsibility. This puts Migros in 
a different position in the sector. It is observed that the 
company's stakeholders with end-user status appreciate 
this aspect of the company in particular. Migros acts as a 
responsible producer with a view to monitoring the qua-
lity of the products and services for its final consumers at 
source. Particularly in the field of agricultural products, 
the company employs good agricultural practices to en-
sure that consumers have products that are produced in 
compliance with the rules of fair trade, taking into con-
sideration human and environmental health. They had 
successful results at not only at a local scale, but also at 
an international scale with these efforts.
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30 projects/applications implemented by Migros between 2015 and 
2018 were reviewed in the Anadolu Group Sustainable Development 
Goals Alignment Report.

SDG and EES Analysis

Migros’ practices directly affects the global sustainable development go-
als. It performs exceptionally well regarding the following goals: 

 • Responsible consumption and production
 • Decent work and economic growth
 • Climate action
 • Quality education
 • Sustainable cities and communities

EconomicEnvironmental Social

28

18
13
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Migros in Figures

In 2018, 
• Migros received “Most Admired Retail 
Company” award 15 times in a row. 

• Corporate Governance Rating: 95.81%

• According to the ‘Global Powers of Retail’ re-
search report, Migros is one of the 50 fastest 
growing company.

• It has been the first and only retail company 
listed in BIST for the fifth time in a row.  

• It appeared in the FTSE4GOOD Emerging 
Market Index 3 times in a row.

The company has doubled its stores in 
5 years.

It has 2,103 stores in total. It has added 
238 new stores in a year. 

Migros reaches 87% of all households.

The company has 45,000 employees inc-
luding indirect employment. 

New emplayment was provided to 6,500 
people.

54% of the whole employees work in 
their hometown.

• 8.5% reduction - compared to 2016: 
The company outperformed its objecti-
ve of reducing CO2 emission by 1.5% 
per m2 of selling space per day.

• The fully proprietary cooling system 
with natural cooler help Migros reach 
almost zero CO2 emissions.

• It donated 528 tons of fruits and ve-
getables equivalent to 1,124,023 me-
als to food banks and social markets. 

• The company supported planting 
543,350 olive trees.

• It used 1,990 tons of recycled paper 
for its promotional leaflets in 2018.

• It saved 50.7 tons of paper in its sto-
res with different practices in 2017.

• 51% of the transactions made by 
the Money Club Card were made by 
mobile devices in 2018.

• The company outperformed its 2021 
objective by reducing the number 
of plastic bags per customer to 1.67 
bags.

• It sold 317,518 eco-friendly 
bags in 2018.

• 1.75 % reduction: The company 
outperformed its objective to reduce 
water consumption per capita by 1% 
compared to 2016.

• It trained its 14,073 employees on 
water management.

• The company turned 5,281 tons 
of organic waste into biogas and 
compost in 2018.

• 6.6% reduction

• The company achieved 75% energy 
savings by means of cloud 
technology.

• The company made 641 tons of 
food available to stray and shelter 
animals through animal associations.

• 327 tons of food were supplied for 
the feeding of livestock.  

• 17,089 tons of non-hazardous was-
te were recycled in 2018.
• 110,810 trees were saved.
• 28 tons of waste vegetable oil were 
collected.
• 3.5 tons of batteries were recycled.
• 4,589 tons of PL product packages 
were collected.
• 211 tons of electrical and electronic 
waste were collected.

Carbon Footprint: (2017 figures)

Respecting Food Project

Reducing Deforestation

Environmentally-friendly Solutions for Customers

Water Management: (2017 figures)

Recycling Organic Waste

Energy Management (2017 figures)

Preventing Food Waste 

Fresh Leftovers to Our Four-Legged Friends 
Project

Recycling Efforts

Environmental PerformanceEconomic Performance
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Migros in Figures

Supply Chain

Corporate Social Responsibility

Other Corporate Social Responsibility Projects:
 • Migros contributed to introducing 6,034 children and adolescents with special needs to sports over   
15 years in cooperation with P&G and Special Olympics Turkey and with the contribution of 9.5 million custo-
mers.
 • It also supported the donation of 660,000 pieces of clothing to 283,000 children in cooperation with Ariel 
and TOG over 8 years.

Social performance

• 95% of employees are employed in stores, and 68% are 
employed outside Istanbul.
• 40% of the employees are female. 
• 98% of the executive staff are from the domestic resources 
of the company.

 - TS EN ISO 9001– Quality Management System & Internal Audit Directorate Quality Management System
 - TS EN ISO 14001– Environmental Management System
 - OHSAS 18001– Occupational Health and Safety Management System
 - TS EN ISO 22000 - Food Safety Management System
 - TS ISO 10002 - Customer Satisfaction System
 - In addition, FSSC 22000 - Food Safety Management System and Halal Certificate
 - The company inspected 952 suppliers in 2018 (*verified by an independent audit company).
 - Product safety audits were made under the “BRC Global Market” and ethical and social audits were made 
under “GC-SEDEX.”
 - 6,666 products were analyzed in 34,542 criteria at accredited laboratories.
 - 57% of the suppliers were entitled to receive Migros-approved supplier certificates.

• Quality Certificates

• Well-Being Journey 
 - Providing interactive and customized content on Migros Mobile app, Migros has raised awareness of a 
healthy lifestyle for 1.3 million customers.  
 - It encouraged 51% of its customers to follow a balanced diet through tailor-made offers.  
 - It designed WellBeing Journey corners in 26 of its stores and 3 festivals to 
provide face-to-face trainings to 33,250 people via dietitians and dentists. 
• Growing Healthy with Migros: 
 - It trained 160,627 children on achieving a healthy and good life and on responsible shopping during 
store trips at 396 stores in 70 provinces in 3 years.
• Accessible Migros: 
 - Migros took steps to make everyday life easier for people with disabilities at 200 stores in 50 pro-
vinces. These stores offer a wheelchair-friendly design, employees with knowledge of sign language, and 
provide shopping support services.
 - The website and mobile app of the Migros Sanal Market have also been updated in accordance with 
screen-reading programs used by visually impaired customers. 
• Family Clubs
 - In 2018, the company offered vocational courses and skill courses free of charge at its 20 stores in 16 
provinces. 
 - 63 different training courses
 - 31,437 registered to Family Clubs and 18,599 additional participants to 670 different events in 2018.

• 99% of the employees were given 853,000 training courses 
including on-site, classroom and online courses.
• 2,156 employees benefited from 23 different health & wellness 
initiatives. 
• 36,731 different employees were trained on Corporate Policies.

• 21,406 employees were given 115,420 hours of on-the-job 
training and 228,232 modules of remote OHS training.
• The losses of business days due to occupational accidents 
were reduced by 6%.

Human Resources 

Contributions to the Development of Employees

Health and Safety

• The company provided its customers with 1,312 healthy li-
festyle products. 180 of them were private label products.
• 54 Tastes of Anatolia products were produced with domestic 
seed and centuries-old recipes.
• 500 tons of organic fruit and vegetable were sold.
• 10% of poultry products and 25% of eggs sold were organic.
• 2,346,000 products underwent quality control at distribution 
centers.
• 4,974 unannounced store audits and more than 20,000 store 
hygiene analyzes were held.  
• 663,565 tons of Good Agricultural Practices (GAP) Certified 
fruits and vegetables were sold in 8 years. 
• In 2018, the company purchased GAP-certified fruits and ve-
getables from 936 farmers and GAP-certified chickens and tur-
keys from 12 suppliers.
• 100% of the chickens and turkeys sold are GAP-certified and 
meet 317 control criteria.
• 491,690 liters of GAP-certified raw milk were sold in 2018.
• The company's products pass through 220 control points at 
MİGET,	the	largest	fresh	meat	processing	plant	in	Turkey.

Product Management
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The Automotive Group: Innovative support for climate action

In the automotive sector, Anadolu Group does not only operate as a local actor 
but also as an example of a global actor due to its R&D and PD activities. The 
Automotive Group companies also follow the global mega trends and sectorial 
developments closely and sometimes even as a leading actor to align its per-
formance with the global goals. 
The Automotive Group actively participates in production, post-production 
services and in raising awareness among end users. In this regard, it launches 
local and international projects with multiple partners, which is essential to the 
reputation of the group and to our country.

Companies of the Automotive 
Group develop environmental-
ly-sensitive business models, de-
sign solutions for environmen-
tally-friendly transportation and 
contribute to importing technolo-
gies that are in harmony with the 
environment.
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56 projects/applications implemented by the companies belonging to 
the Automotive Group between 2015 and 2018 were reviewed in the 
Anadolu Group Sustainable Development Goals Alignment Report.

SDG and EES Analysis

They closely follow the latest developments in science and technology, 
support the accummulation of knowledge in these fields, and contribu-
te to fulfill key objectives on a global scale. The most significant ones 
among them are:

 • Decent work and economic growth
 • Developing the industry, increasing innovations, and reinforcing  
 the infrastructure
 • Support for climate action
 • Support for quality education
 • Responsible consumption and production

EconomicEnvironmental Social

54

33

16
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As one of the Automotive Group companies, Anadolu Isuzu supports 
and invests in the R&D and PD activities that will allow for high-quality 
products to be supplied worldwide. The company manufactures domes-
tic goods with high standards to improve the international competitive 
power of Turkey and to contribute to increasing its exports.
It engages in R&D and PD activities to support the disability-inclusive 
urbanization projects of local governments. It gives importance to the 
quest of the logistics sector to use clean energy, and acts accordingly, 
as well as to the quest to design solutions for environmentally-friendly 
transportation. The company also implements quality education practi-
ces that support the personal development, as well as the occupational 
development of young people. 

35 projects/applications implemented by Anadolu Isuzu between 
2015 and 2018 were reviewed in the Anadolu Group Sustainable Deve-
lopment Goals Alignment Report.

SDG and EES Analysis

Anadolu Isuzu carries out practices that advance the SDGs. Its contribu-
tion to the following goals particularly stands out:  
 
 • Creating decent working conditions
 • Industry, innovation and infrastructure
 • Support for climate action
 • Reduced inequalities
 • Quality education

EconomicEnvironmental Social

33

25

11
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Leadership in R&D and PD (Citiport CNG Engine Application Project): DPD and 
SCR systems were removed from service to limit emissions in vehicles. We achie-
ved a reduction of 21% in CO2 emissions, 17% in NOx regulations, and 66%  
in particle emissions.

14 different "Autonomous campus bus" concepts were designed under the au-
tonomous vehicle project. The ideas suggested among these concepts are likely 
to be used in new vehicle projects.

Patent performance: The company applied for 276 patents/utility models and 
175 industrial designs from 2009 to the end of 2018. 

Improving Domestic Industry - NQR90 EXPORT: A truck developed by Anadolu 
Isuzu was exported for the first time. 18 NQR90 EuroV vehicles have been sold 
to the Ukrainian market.  

The company is developing projects to keep pace with the technologies of the 
future. It has cooperated with plenty of scholars from more than 10 universities. 
Many written/verbal publications were made throughout the projects. There are 
9 completed TEYDEB projects while 2 are in the period of support. There is also 
1 San-Tez project. In addition, 1 European Union project has been accepted. 

Sharing information: 91 verbal/written publications and articles were presented 
from 2009 to the end of 2018.

Having	been	initiated	at	the	Küçükyalı	Vocational	and	Technical	High	School	in	2015,	Anadolu	Isuzu	
Coating Technologies Workshop project was also supported in 2018 in order to increase the com-
petence of its students. The purpose of the project was to train qualified coating professionals who 
follow innovations and are willing to put them into practice, who are also familiar with practical 
aspects as well as with theoretical knowledge, and who act with environmental consciousness. 36 
students graduated as of 2018.

In 2015, 10 volunteer coaches came together with 90 students in the 10th and 11th grade 10 times 
a year under the Vocational High School Coaches Program. 10 of those students served their inter-
nship at Anadolu Isuzu. The program continued with 3 volunteer coaches in 2016 and 2017. The 
coaches joined 30 students eight times a year. In 2018, the program continued with 8 volunteer 
coaches in 2 different schools. The project includes 50 students in total.

Super Father: 34 employees of Anadolu Isuzu production department were supported for partici-
pation in the Father Support Program. 34 fathers were trained 3 hours on 1 day of the week for 8 
weeks. The project touched the lives of 55 children. More than 200 people supported the project 
by taking part in the Eurasia Marathon and other tournaments. About 10,000 Turkish lira was 
collected as a donation. 

A magical project: 10 children were encouraged to participate in “Creativity Training.” The support 
of 120 volunteers was undertaken. 5,000 Turkish lira was donated for the development of child-
ren.

A Whole New World in One Step: We reached a total of 60 volunteers, including some employees; 
while 24 volunteer employees received training to learn “How to be a Trainer with the Right Ap-
proach to Disabilities,” 50 employees attended the training “The Right Approach to Disabilities.” 
2,500 Turkish lira was donated in an exhibition organized by Anadolu Isuzu Photography Society. 
The collected sum was spent on the eye surgery of a young girl.

National Holidays Hand in Hand with Children: 137 children attended an activity raising awareness 
of our national values. The education of four children was supported by the participation of the 
employees of Anadolu Isuzu. The project was promoted to 1,382 individuals from 35 institutions/
organizations/companies through calendar sales: 500 calendars were sold for the purpose of giving 
children an opportunity to develop their education and their socializing skills. About 15,000 Tur-
kish lira was donated by these efforts.

I Am Small but I Am Conscious: Traffic Angels: 50 children at Fatma Aliye Kindergarten in Samsun 
were trained on traffic rules. 

Financial Literacy Project: 10 volunteers among the employees of Anadolu Isuzu gave a Financial 
Literacy training class to 180	students	from	Tuzla	Cemil	Türker	Primary	School	and	Küçükyalı	Indust-
rial Vocational High School during Global Money Week. 

School Friends Program/Curious Books Project: The program ran 4 modules in 2 months, and 4 
volunteer employees read books to approximately 40 children.

Anadolu Isuzu has collected more than 3 million Turkish lira with more than 100 projects and 
quick practices as a result of the Quality Circle and Kaizen projects since 2014.

The	17th	Blood	and	Stem	Cell	Donation	event	was	organized	with	the	Kızılay	Blood	Center	in	2018.		
71 units of blood was collected as part of the event.
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In the Automotive Group, KIA Turkey has established sustainable relati-
ons with its international partner in order to contribute environmental-
ly-friendly technologies to Turkey, offer its customers product diversity 
according to global standards, create jobs in Turkey, and help the sector 
develop further. The company organizes workshops in schools and sup-
ports training to help young people become familiar with new techno-
logies. 5 projects/applications implemented by KIA Turkey between 
2015 and 2018 were reviewed in the Anadolu Group Sustainable Deve-
lopment Goals Alignment Report.

SDG and EES Analysis

KIA Turkey is found to be contributing primarily to the goal of decent 
work and economic growth.

EconomicEnvironmental Social
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Hybrid KIA Niro: 

As one of the pioneers of KIA in this field, Niro achieved significant success as the 
hybrid automobile that crossed the entire United States with the lowest official 
fuel consumption. This helped the KIA Niro make its way to the Guinness World 
Records, while 3.8 lt/100 km of fuel consumption as well as only 88 g/km of 
CO2 emission is proof that the KIA Niro is a green car.

Sectorial development: 

Çelik Motor and KIA Motors Corporation have been strong collaborators for 18 
years since they signed a distributor agreement in 2001. As part of this cooperative 
arrangement, KIA has been increasing its growth in cooperation with Çelik Motor, 
which has more than 58 years of experience in Turkey.

Customer satisfaction: 

KIA Turkey has demonstrated that it grows in success in after-sales services day by day when it ranked 
8th in 2018 in the IACS (International After Sales Customer Satisfaction) research made by GFK every 
year.  (2017 - 11th place; 2016 - 14th place.)

30 students-10 from each of the 10th, 11th and 12th grades-attended the KIA Engine Workshop in 
the 2017-2018 school year. Each year, 4 or 5 students who had been trained at KIA Motor serve their 
internship at KIA Turkey or at its dealers. A student who served their internship at KIA Turkey through 
the KIA Engine Workshop has been working as a Warranty Supervisor at a KIA After-Sales Services 
department since 2012.
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In the Automotive Group, Garenta and ikinciyeni.com emphasize mo-
deling their services so that they can contribute to employment and de-
velop innovative ideas to help society embrace a sharing economy. They 
come up with innovative business ideas to make their services accessible 
nationwide, and provide services that make life easier while suggesting 
models to reduce our total emissions. Garenta and ikinciyeni.com also 
develop environmentally-conscious business models and creates innova-
tive jobs for young people.  
5 projects/applications implemented by Garenta and ikinciyeni.com 
between 2015 and 2018 were reviewed in the Anadolu Group Sustai-
nable Development Goals Alignment Report . 

SDG and EES Analysis

Garenta is found to be contributing primarily to the goal of decent work 
and economic growth.

EconomicSocial

5
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Supporting the sharing economy:

According to TOKKDER data, vehicles in traffic constitute 30% of all vehicles. 
Çelik Motor accounts for 10% of this 30-percentage. 

The sharing economy initiated in Istanbul by “MOOV by Garenta” makes 
possible that a vehicle is shared by up to 10 people on average per day. This 
is intended to take 7 vehicles out of traffic.

MOOV by Garenta aims to reduce carbon emissions in cities. In some selec-
ted European countries, the contributions made by those brands that offer 
the same services as MOOV by Garenta have resulted in 8.5% fewer vehicles 
sold, 11% less distance covered, and 10% less hazardous gas released.
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A company of the Automotive Group, Anadolu Motor develops projects 
for the efficient use of all resources in production. The company devel-
ops accessible products that fit the needs of farmers at its R&D center 
so that they can make use of technological developments. It engages in 
activities to reduce the carbon emissions of the products that it manufac-
tures. Anadolu Motor cooperates with its stakeholders to create a work 
environment where ethical rules are strictly followed.  

10 projects/applications implemented by Anadolu Motor between 
2015 and 2018 were reviewed in the Anadolu Group Sustainable Devel-
opment Goals Alignment Report. 

SDG and EES Analysis

Anadolu Motor is found to be primarily contributing to the goals of re-
sponsible consumption and production and climate action.

EconomicEnvironmental Social

10

44

Anadolu Motor in Figures

Reducing Carbon Emissions: 9 pieces of 
equipment-2 electric Turret Trucks and 7 
electric forklifts-reduced carbon emissions 
equivalent to the consumption of 42,120 
kg of diesel fuel in total in 2018 and 2019.
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A company of the Automotive Group, Anadolu Landini puts a hundred 
years of international experience in tractor production into our country’s 
service to make life easier for farmers, increase efficiency, and contribute 
to the development of the sector. 

1 project/practice implemented between 2015 and 2018 by Anado-
lu Landini, which was founded in 2017, was reviewed in the Anadolu 
Group Sustainable Development Goals Alignment Report. 

SDG and EES Analysis

Anadolu Landini is found to be contributing to the goal of decent work 
and economic growth.

EconomicSocial

11

Anadolu Landini in Figures

Anadolu Landini manufactures four diffe-
rent models of the Globe series with 50 
to 80	 horsepower	 exclusively	 at	 the	 Şe-
kerpınar	plant	in	Turkey	for	sales	in	both	
domestic and foreign markets.
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5.6 The Retail Group: Expanding the responsibility

The companies of the Retail Group manufacture and provide services in 
three main sectors. Serving in the stationery, quick service restaurants 
and tourism sectors, the companies instill the ethical business conduct of 
Anadolu Group into all their stakeholders.

The operations of the Retail Group are based on a responsible production 
and service approach. The companies of the Retail Group make every 
effort to ensure that this approach is adopted by all stakeholders, 
primarily end users. 

Designing environmentally-conscious 
projects, the Retail Group carries out 
projects throughout Turkey to benefit 
the health and development of children. 
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30 projects/applications implemented by the companies of the Retail 
Group between 2015 and 2018 were reviewed in the Anadolu Group 
Sustainable Development Goals Alignment Report .

SDG and EES Analysis

The contribution of the Retail Group to the following goals stands out:  

 •  Responsible consumption and production
 •  Decent work and economic growth
 •  Spreading high-quality education
 •  Industry, innovation and infrastructure
 •  Climate action
 •  Reduced inequalities

EconomicEnvironmental Social

29

20
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As one of the Retail Group companies, Adel Kalemcilik has made its fac-
tory an environmentally-friendly production zone. Adel Kalemcilik closely 
follows new technologic developments to reduce production waste. The 
company generates power from its waste, contributing to the health of 
the environment and to the economy. It supports forestation activities 
and raises awareness of the importance of this matter in developing a 
greener and habitable environment.
It endeavors to develop the creativity of children whom it considers to be 
an assurance of the future. 
14 projects/applications implemented by Adel Kalemcilik between 
2015 and 2018 were reviewed in the Anadolu Group Sustainable Deve-
lopment Goals Alignment Report . 

SDG and EES Analysis

The contribution of the Adel Kalemcilik to sustainable development go-
als are mainly in the following fields.

 • Quality education
 •  Responsible consumption and production
 •  Industry, innovation and infrastructure
 •  Support for climate action
 •  Reduced inequalities

EconomicEnvironmental Social

14
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Environmentally-Friendly Factory: 11 tons of waste in the production units which 
use wood and plastic as raw materials in 2015 was reduced to 2.6 tons in 2017. 
The amount of waste was reduced by approximately 70%.

Building and Lighting Automation: Approximately $20,000 was saved per year.

Energy Generation from Biomass: Waste wood chips generated during produc-
tion were incinerated in boilers to generate wood. While 750,000 m3 of natural 
gas had been needed for heating systems and processes before this project, the 
chip boiler needed the use of natural gas by 50% since thermal power needed 
for this process was generated by burning wood chips. 

FSC Certification - Approximately 20,000 trees required for the production of 
pencils were cut in forests grown for industrial purposes and were replaced by 
newly planted trees. No trees from natural forests were used. 

Adel Memorial Forest - 10,000 trees were planted in the memorial forests via 
donations made by Adel on different occasions.

The company made financial contributions and/or stationery support to approximately 300 
schools as part of the “Tree of Goodness” project which was started completely on a voluntary 
basis and continues with different stakeholders to this day. Moreover, it reached approximately 
300,000 children. 

Activities were organized with teachers on the importance of creativity at the Creative Children, Cre-
ative Brains workshops which were undertaken with the Foundation of Teacher Academy (ÖRAV) 
to improve the pedagogical development and creativity of children. This program reached 7,500 
teachers and thousands of children in 500 schools. 

The Creativity Workshops organized by Faber-Castell, the most prominent supporter of creativity in 
Turkey,	at	the	Toy	Museum,	Pera	Museum,	Rahmi	M.	Koç	Museum	and	Sabancı	Museum,	and	at	
the Creativity Festivals at which it participated, allowed the company to reach more than 100,000 
children each year. 

The company tried to give young people an opportunity to express themselves and their dreams, 
rather than simply being spoken to. This was accomplished under the sponsorship project “My 
Dreams in a Single Line with Faber-Castell” between 2013 and 2015. Inspired by the idea that 
everything begins with a single line drawn on a piece of paper, the project asked young people to 
express their ideas, emotions, and dreams in a single line. The project reached about 8,000 students 
at 24 universities in 14 provinces in 6 regions. The dreams drawn by the students on paper were 
interpreted by the independent research company, IPSOS. This study was the first of its kind in that 
the desires and dreams of young people were interpreted in such a large-scale research activity. 

The Young Line sponsorship event organized with Faber-Castell was held with the students of 
Mimar Sinan University, Department of Textile and Fashion Design. 10 design students worked on 
various patterns for 14 weeks in the Fall Semester of the Academic Year 2013-14, and those pat-
terns came to life on the bags, pencils, pencil cases, erasers, and notebooks of the 2015 collection 
of Faber-Castell. 
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In 2011, McDonald’s became the first company in the quick service 
restaurant sector in Turkey to publish a sustainability report in which it 
assessed its economic, social and environmental performance. According 
to the 2017 Sustainability Report based on the GRI standards, McDon-
ald’s Turkey became first to increase its number of customers among the 
119 countries in which McDonald’s operates. McDonald's procures 95% 
of its products from domestic producers. 
McDonald’s strives to provide its customers with the highest quality, 
world-class services. As a brand that consistently expands the sector’s 
vision and raises the bar, it helps its suppliers serve according to world 
standards. It values food safety and informs its customers about food 
safety and enables them to check the company’s operations. It serves as 
a model before quick service restaurant sector by implementing world-
class waste management projects. It also carries out projects all over 
Turkey for the health and happiness of children.

15 projects/applications implemented by McDonald's between 2015 
and 2018 were reviewed in the Anadolu Group Sustainable Develop-
ment Goals Alignment Report. 

SDG and EES Analysis

The contribution of McDonald's to the global sustainable development 
goals are mainly in the following fields:

 •  Decent work and economic growth
 •  Responsible consumption and production
 •  Industry, innovation and infrastructure
 •  Quality education

EconomicEnvironmental Social

15

8

6



8584 FROM ANADOLU TO THE FUTURE | Anadolu Group Sustainable Development Goals Alignment Report | 2015–2018

M
cD

o
n

al
d

's
 in

 F
ig

u
re

s

Sustainable operation: 
 • Economic
  - 95% - the rate of domestic ingredients in our products
  - 360 million TRY - annual business volume with domestic suppliers
  - 380 million+ TRY - annual business volume with foreign and domestic 
suppliers
 • Social
  - 2.5 million TRY - social investments of McDonald’s Foundation for Children
  - 350,000- the number of children reached by McDonald’s Foundation for 
Children in 25 settlement areas
 • Environmental
  - 30% - recovery of oil used by the company
  - 54% - the rate of recycling made by the "licensed" organization for   
  package waste (2016)

Supply Chain Management: 
The company has more than 100 suppliers in its system with which it cooperates. It 
procures 95% of products and package materials available in the company's restau-
rants from local suppliers in Turkey.  

Made for You (MFY) Project: The MFY project reduced unpacked waste which was defined as 
cooked products by 8%, and paper, cardboard, and packaged waste by 22%. Energy consumption 
decreased by 4.64% on average per restaurant.

McDonald's Foundation for Children: McDonald's has completed 51 projects at the paediatric ser-
vices of 30 different hospitals in 25 settlement areas since its inception in 1999. 

The company supported disadvantaged students aged 7 to 15 as well as kindergarten students who 
were devoid of social security, reaching 11,806 individuals in total, thanks to the project “Healthy 
Eye and Success in Education.” 

It served approximately 1,000 children in 3	years	under	the	Behçet	UZ	Daycare	Center	Project	in	
Izmir.



8786 FROM ANADOLU TO THE FUTURE | Anadolu Group Sustainable Development Goals Alignment Report | 2015–2018

1

As one of the Retail Group companies, Efestur continues its operations 
by offering integrated solutions in tourism and organization. Operating 
in the service sector, Efestur adopts a sustainable approach in its relations 
with suppliers and has a healthy financial structure.
1 project/practice implemented by Efestur between 2015 and 2018 
was reviewed in the Anadolu Group Sustainable Development Goals 
Alignment Report. 

SDG and EES Analysis

It has been found that Efestur contributed to the goal of gender equality.

Social

1

Efestur in Figures

More than 50% of the Efestur staff and 
75% of top management are women.
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5.7 The Energy Group: Sustainable energy composition

Energy should be focused on in almost all global sustainability efforts. Human 
development and the harmony between this development and our planet re-
volve around the dynamics of energy production and consumption.  

Anadolu Group engages in pro-
duction and wholesale in the en-
ergy sector. Almost every sector 
requires sustainable energy plan-
ning. The energy production com-
position of Anadolu Group is based 
on local and global demands and 
has been prepared to respond to 
these planning needs.
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The Energy Group Companies support economic development and carry 
out exemplary projects that will facilitate the sharing of experiences in 
the international domain. 5 projects/applications implemented by the 
companies of the Energy Group between 2015 and 2018 were reviewed 
in the Anadolu Group Sustainable Development Goals Alignment Report 
. 

SDG and EES Analysis

The Energy Group has aligned itself with the most critical SDGs. The 
Energy Group proudly advances the SDGs, particularly in the following 
matters:

 •  Affordable and Clean Energy
 •  Responsible consumption and production
 • Decent work and economic growth
 • Clean Water and Sanitation
 • Life below water

EconomicEnvironmental Social

555

The Energy Group in Figures

International energy: The Paravani Regulator and 
Hydroelectric Power Plant with 90-MW installed 
capacity, which was commissioned in Georgia in 
2014, is the first example of the use of a neighbo-
ring country's resources to meet the energy needs 
of our country.
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5.8 The Agriculture Group: Access to quality food

Anadolu Etap, Turkey’s largest fruit grower and fruit juice producer, is 
attempting to maintain life by preserving the balance between mankind 
and nature, protecting natural resources, allowing for future generations 
to meet their needs, while also supporting regional development. As 
the very first agricultural company to publish the Sustainable Agriculture 
Principles in August 2014, and a pioneering vision in the development 
of agriculture and agriculture-based industries, Anadolu Etap sees so-
cial, economic and environmental sustainability as the most important 
value in all their operations with a mission of “Healthy fruits for healthy 
generations”. As part of its long-term sustainability projects, Anadolu 
Etap invests in people to help empower the community, thus supporting 
women entering the workforce and playing a full role in the economy as 
well as supporting children’s education. Anadolu Etap’s first Sustainabi-
lity Report, which has been prepared according to the globally recogni-
zed Global Reporting Initiative (GRI) reporting standards was published 
in 2018. 

The next goal of the United Nations Sus-
tainable	Development	Goals	is	“Zero	hun-
ger.” The most critical sub-heading of the 
zero hunger goal is sustainable agriculture. 
Anadolu Group seeks to develop and spre-
ad sustainable agricultural practices, and 
take production to larger masses within 
the framework of its field of operations.
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5 123 36 2

3 9 1 3

10 projects/applications implemented by Anadolu Etap between 2015 
and 2018 were reviewed in the Anadolu Group Sustainable Develop-
ment Goals Alignment Report . 

SDG and EES Analysis

Anadolu Group’s performance in agriculture makes a positive contribu-
tion toward attaining the SDGs and toward raising awareness among its 
stakeholders. Anadolu Etap directly advances the following goals:

 •  Responsible consumption and production
	 •	 Zero	hunger	
 • Decent work and economic growth 
 • Quality education 
 • Gender equality
 • Reduced inequalities
 • Good health and well-being

EconomicEnvironmental Social
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It is the largest fruit grower and juice producer in Turkey with 8 farms covering 
an area of 30,000 decares, 5 million trees planted, 3 fruit juice production plants, 
1 fresh fruit packaging plant, and 300,000 tons of fruit processed per year.

By planting 5 million trees for the future of Turkey, the company performs its agri-
cultural operations in compliance with local and global sustainable development 
goals.

Having invested $350 million in the agricultural sector from the day it was foun-
ded, Anadolu Etap generates 50% of its revenues from exports.

35% of peach concentrate and puree, 30% of apple concentrate and paste, 25% 
of apricot concentrate and paste and 30% of black carrot concentrate produced 
in Turkey, are produced in the factories of Anadolu Etap.

Project MİÇO: 
Anadolu Etap is the first agricultural company to open schools for the children of 
seasonal	agricultural	workers	(MİÇO)	on	its	premises	and	to	give	free	and	conti-
nuous education to 150 children in 2015, 155 children in 2016, 160 children in 
2017, and to 190 children in 2018.

Anadolu Etap made AgroAkademi Fruit Growing and Sustainable Agricultural Practices training courses ava-
ilable to 565 farmers, 75% of whom were women.

Scholarship and Internship Programs: AgroBurs has been given to the students of the Faculty of Agriculture as 
a non-refundable scholarship in cash for 12 months since 2014. 50% of the scholarship holders are male and 
50% are female.

Female employment: 
Women account for 70% of the farmers employed in the farms of Anadolu Etap since 2018.

Anadolu Etap lends importance to employing people with disabilities, and has employed 13 disabled emplo-
yees in all its premises as of the end of 2018.
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5.9 The Real Estate Group: Safe and environmentally-friendly 
investments

AND Gayrimenkul is the only real estate development and investment com-
pany in Turkey to sign the UN Global Compact as of April 17, 2017. The com-
pany published its first sustainability report in July 2018. As a signatory of the 
UN Global Compact, the company's human- and value-oriented practices in its 
business processes have made it official that it supports human rights, labor 
standards, environment, and anti-corruption principles of the United Nations 
with a sustainable approach. In this respect, it makes a difference and it is on 
its way to becoming an exemplary brand in the real estate sector.  

Anadolu Group operates with a 
vision of introducing international 
standards to the real estate sector 
by keeping the concept of occu-
pational health and safety first and 
foremost, and by making a diffe-
rence with its approach to work 
that sets an example at not only 
a local, but also at a global scale. 
In addition, making sustainable in-
vestments in harmony with the en-
vironment is the foundation of its 
business. AND Gayrimenkul app-
lies this vision of Anadolu Group 
to the real estate sector, and was 
chosen the “Real Estate Company 
of the Year” in the International 
Stevie Awards in 2017.  
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7 51 2

2 16 15 3 3

9 projects/applications implemented by AND Gayrimenkul between 
2015 and 2018 were reviewed in the Anadolu Group Sustainable Develop-
ment Goals Alignment Report . 

SDG and EES Analysis

It supports many SDGs through the projects achieving high standards. The 
most significant ones among them are:

 • Decent work and economic growth
 • Creating sustainable cities and communities
 • Improving the infrastructure and introducing an innovative 
 mindset to the sector
 • Raising awareness of responsible consumption
 • Climate action

EconomicEnvironmental Social

4

9

3



103102 FROM ANADOLU TO THE FUTURE | Anadolu Group Sustainable Development Goals Alignment Report | 2015–2018

A
N

D
 G

ay
ri

m
en

ku
l i

n
 F

ig
u

re
s

The company put sustainability in the center of its business model with projects 
that add value to the environment and to individuals, such as the “Happy Emplo-
yees Platform,” “Accessible Life Project,” “Green Building Certificate” and “Tree 
Transplantation.”

Urban population is growing globally at a fast pace. It is predicted that about 80% 
of the world's population will live in cities by 2050 and that this growth rate will 
increase even further in the next century. This has caused the UN to consider ur-
banization as an issue separate from that of global goals. AND Gayrimenkul and 
the third parties that it cooperates with take into account those standards in their 
project efforts.

AND	Kozyatağı's	office	building	project	was	awarded	a	British	Safety	Council	Cer-
tificate for Five-star Occupational Health and Safety.

The	AND	Kozyatağı	building	was	also	awarded	a	LEED	Platinum	Certificate.

AND PASTEL was designed and built to fulfill the requirements of the Gold Certificate for Residential Blocks in 
the category of "LEED 2009 New Construction", as well as the requirements of the Platinum Certificate for So-
cial Facilities in the category of "LEED 2009 Commercial Interior" as specified in the LEED green building rating 
system developed and managed by the United States Green Building Council (USGBC). The certification of AND 
Pastel is in progress, and the building aims to obtain a LEED GOLD (for residential blocks) and LEED  Platinum  
(for social areas) certificates in 2019.

Under	the	LEED	Platinum	certificate,	the	AND	Kozyatağı	project	saved	100% of the water consumed for lands-
caping and 50% of the water used in the building. It also achieved 30% energy efficiency (as per the ASHRAE 
90.1 2007 standard), and had used 45% less energy in heating-cooling systems, based on Turkish standards. 
Moreover, 75% of the construction waste was sent for recycling. Designed to fulfill the requirements of the 
LEED Gold certificate, the AND Pastel project saved 100% of the water used for landscape irrigation, over 30% 
of the water used in the building, and used 20% less energy. In addition, 50% of the construction waste was 
sent for recycling.

The management documentation processes of the AND Pastel project were digitized by BIM (Building Informa-
tion Modeling). AND Gayrimenkul saved approximately 3 tons of paper by ensuring that its stakeholders share 
documents on this platform.

153 trees were transplanted from the land on which AND Pastel was built. The entire process took 15 days to 
complete. 20	of	the	trees	were	transferred	to	Üsküdar,	and	the	remaining	trees	were	moved	to	Ömerli,	and	to	
the	Özyeğin	University	Campus	in	Çekmeköy.
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5.10 Social organizations: Corporate citizenship

While working for the development of the economy with its commerci-
al investments and enterprises, Anadolu Group continues to contribute 
to social development with its social investment Anadolu Foundation, 
healthcare investment Anadolu Medical Center and sports investment 
Anadolu Efes Sports Club.

Investments in education, 
health, sports and in future 
generations will help to or-
ganize the intellectual struc-
ture that will allow us to live 
on a sustainable planet.
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13 1 1 298 3

40 projects/applications implemented by the social organizations of 
Anadolu Group between 2015 and 2018 were reviewed in the Anadolu 
Group Sustainable Development Goals Alignment Report . 

SDG and EES Analysis

Anadolu Foundation, Anadolu Medical Center and Anadolu Efes Sports 
Club, which we consider our "factories" producing social good, make sig-
nificant contributions to our global goals with their efforts in the following 
matters:

 • Advancing healthcare services and ensuring easy access to  
 healthcare
 • Supporting high-quality education
 • Supporting gender equality
 • Decent work and economic growth
 • Responsible consumption and production

EconomicEnvironmental Social
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Anadolu Foundation, one of the social organizations of Anadolu Group, invests 
in the future of young people by contributing to the ongoing education of those 
who are successful in academic and social terms, but who lack sufficient financial 
resources. Believing that the development of our country depends on courageous 
and passionate young people, Anadolu Foundation guides such people with its 
mentoring programs. In addition to supporting young people, the foundation 
supports the teachers who prepare them for their future, and creates an environ-
ment that allows them to dream of a sustainable future. The foundation ende-
avors to make sure that any social initiative or volunteer activity for the greater 
good is sustainable, and shares its social experiences of development and propa-
gation for high-quality projects. The foundation engages in efforts to encourage 
an innovative perspective in society, to encourage the desire for social entrepre-
neurship, and to increase the number of projects in these fields. It also puts into 
practice at a local scale the projects that support the presence of women in the 
economic and social domain and provides the guidance that they need, serving as 
a model for our geography. Anadolu Foundation offers free healthcare services to 
citizens in need at Anadolu Medical Center as part of its efforts in social respon-
sibility in healthcare.

12 projects/applications implemented by Anadolu Foundation between 2015 
and 2018 were reviewed in the Anadolu Group Sustainable Development Goals 
Alignment Report . 

SDG and EES Analysis

The contribution of Anadolu Foundation to the global sustainable development 
goals are mainly in the following fields:
 
 • Quality education 
 • Reduced inequalities
 • Good health and well-being

EconomicSocial
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Number of applications to the scholarship program
 • 2015: 63,721 applications, 2016: 71,153 applications, 2017: 55,218 applications, 2018: 77,538 
applications

“Books for Kids” Project
 •The foundation reached 46,456 children at 158 schools and institutions in 59 provinces. 

“My Dear Teacher” Project
 •The foundation reached approximately 60,000 teachers (teachers + administrators + high school stu-
dents) in 45 provinces.

“Young Social Entrepreneurs” Project
 • 42 training seminars and 3 events were organized at which 2,445 people attended.

Women Creating Value in the Developing City of Istanbul
 •The foundation reached 558 women in 9 seminars. 

Mentoring Program
 • 115 events were organized. 
 • 2,862 participants, 
 • 554 mentees+mentors, 
 • 293 hours of individual mentoring support, 
 • 36,438 hours of mentoring support.

“The Stars of Education” Project
 • Applications to the competition: 138 projects in 2015, 395 projects in 2016, 397 projects in 2017, 
and 547 projects in 2018.

   

“Healthy Children, Happy Future” Project
 • 23,947 examinations, 6,719 surgeries, 3,701 in-patient treatments and 23,183 inspection 
  services were provided to 8,914 children.

Free healthcare services: (February 2005 - December 2018)
 • 46,504 people were provided with 576,839 free healthcare services at Anadolu Medical Center. 

For early diagnosis of breast cancer,
 • since January 2015,
  - 330   Women have been offered 
  - 306   Mammography Examinations 
  - 387   Breast Ultrasonography Examinations
  - 12    Breast MRI Examinations 
  - 7  Breast Biopsies
  - 5  Mastectomy operations free of charge.  

Healthy Circumcision Project
 • 6,535 children in need have been circumcised free of charge in 9 years. 

“Life without Disabilities” Project
 • 1,902 people have been provided with 5,028 examinations, 19 surgeries, and 
  148 in-patient treatment services.

Anadolu Foundation in Figures

Education Health
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With the vision of being the “Center of Health,” Anadolu Medical Cen-
ter provides world-class health care and the most advanced technology 
not only for Turkish patients but also for patients coming from abroad 
since its foundation in 2005.
By designing projects that raise awareness for public health, Anadolu 
Medical Center makes a difference in the sector and leads it with its 
scientific studies. Anadolu Medical Center has proved its success globally 
in person-centered care and has become the first and only hospital to 
be awarded the "Planetree Gold Certification” in Turkey and in its sur-
rounding region. With its person-centered approach, Anadolu Medical 
Center aims to provide world-class health care, creating an atmosphere 
where both patients and their relatives feel at home and gain a high qua-
lity of life. Anadolu Medical Center maintains its clinical quality, by giving 
importance to its technological infrastructure and to the education of 
the medical staff. In addition to the projects that serve as a model for the 
efficient use of energy in healthcare, Anadolu Medical Center designs 
projects to ensure that hazardous medical waste is disposed of without 
damaging the environment.

12 projects/applications implemented by the Anadolu Medical Center 
between 2015 and 2018 were reviewed in the Anadolu Group Sustai-
nable Development Goals Alignment Report . 

SDG and EES Analysis

The contribution of the Anadolu Medical Center to the global sustainab-
le development goals are mainly in the following fields:

 • Good health and well-being
 • Quality education 
 • Decent work and economic growth
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Anadolu Medical Center in Figures

The "Pink Ball in the Court" 
Project:
Anadolu Medical Center raised 
awareness for the importan-
ce of early diagnosis of breast 
cancer and reached millions of 
people through the "Pink Ball 
in the Court" project that was 
initiated in cooperation with 
Anadolu Efes Sports Club.

Energy consumption 
efficiency:
Consumption meters were ins-
talled in each department as part 
of the Energy Efficiency Project in 
order to display
the amount of energy consumpti-
on by each department. In 2017, 
based on the number of days 
spent in hospital,
the center achieved a rate of
349 kWh/length of stay. This 
shows how much energy a pa-
tient consumes for each day
they stay in the hospital.

Reducing environmental  
impact:
A project team including
an Environmental Advisor
and an Environmental and
Occupational Safety Specialist 
worked on waste manage-
ment and achieved a rate of 
3.36 kg/length of stay in 
2016, and 3.16 kg/length of 
stay in 2017.
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Anadolu Efes Sports Club is advancing basketball in Turkey by making 
continuous investments in basketball and encouraging young people to 
play this sport. Following the development path that the basketball pa-
ved, Anadolu Efes Sports Club took its first shot 42 years ago. It now 
aims to ensure that the same spirit reaches every point of Anatolia and 
inspires every child and young person. It gives young people a chance to 
advance through sports, to identify their skills in other fields and to focus 
on them. It uses the remedying power of basketball to raise awareness 
of health. It encourages a life full of sports, believing that an illuminated 
mind and a healthy body increase life quality. Moreover, it strives to deve-
lop the reading habits of children, and supports their education. Anadolu 
Efes Sports Club stands with sports enthusiasts as well as with athletes, 
and develops projects to make sure that the world remains a good place. 
It also launches projects for environmentally-friendly sports complexes. 
16 projects/applications implemented by Anadolu Efes Sports Club 
between 2015 and 2018 were reviewed in the Anadolu Group Sustai-
nable Development Goals Alignment Report . 

SDG and EES Analysis

The contribution of Anadolu Efes Sports Club to the global sustainable 
development goals are mainly in the following fields:

 • Good health and well-being
 • Quality education 
 • Reduced inequalities
 • Responsible consumption and production 

EconomicEnvironmental Social
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Having made the biggest contribution to popularizing basketball in Turkey, Anadolu Efes 
Sports Club: 
 • holds the most titles in the Turkish League Championship with 13 cups, in the  
  Turkish Cup Championship with 11 cups, and in Presidential Cup 
  Championship with 11 cups.
 • is the first team to win a European Cup in the history of sports in Turkey.
 • is the first Turkish team to qualify for the Euroleague Final Four.
 • is the first Turkish team to send a player to the NBA.

Digital Ticket Application: Fans have been encouraged to use digital tickets since 2016. 
This has saved the trees that would have been cut down to make thousands of tickets.

One Team MİÇO Project: As part of the One Team project by Anadolu Efes Sports Club 
and Anadolu Etap, 61 children of seasonal agricultural workers were trained on healthy 
nutrition. Research and surveys revealed that these 61 children gained key social skills at 
the end of the project.

One Team Program - Koruncuk Foundation: It was found that children aged 11 to 14 
years achieved social and personal development at the end of an eight-week project.

MİÇO	on	the	Court:	15 children of seasonal agricultural workers gained social skills on 
the matters in which they were trained under a four-week project conducted by the 
Anadolu Efes Sports Club and Anadolu Etap.

One Team Program – Okyanus Private High Schools Project: It was observed that 15 
students who participated in the project showed social development on the matters in 
which they were trained.

One Team Project – Tozkoparan: The project successfully achieved its target: In the sur-
vey, 90% of the students “totally agreed” that “One Team motivated them to achieve 
their future plans.”

Special Olympics Turkey, Beylikdüzü Municipality, Turkish Sports Writers Association: 20 
Special Needs Athletes were included in an eight-week project to ensure that they gain 
personal development skills and become part of society through basketball training.

Anadolu Group is working with the power
we get Anotolia for better tomorrows.

We will continue to devote our power to the sustainability 
of our world and to our stakeholders with the 

motto “From Anadolu to the Future.”
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Project &
Application

Project &
Application

Sustainable 
Growth

Spreading the 
Ethical 

Ecosystem

Employment 
for the Future

Reliable 
Partnership

Reliable 
Stakeholder 

Relations

Corporate 
Transparency

Accessible 
Service 

Approach

Crisis 
Management

We are trying to 
position Turkey 
as an effective 
power in its 
region.

We engage 
in initiatives 
that carry our 
concept of 
business and 
ethical values 
to the entire 
geography 
in which we 
operate, where 
we form a 
sustainable 
ecosystem.

We have a 
considerable 
employment 
capacity offering 
opportunities 
to the young 
generation.

We have 
been working 
carefully 
and sincerely 
throughout 
our journey 
of almost 
70 years to 
ensure that our 
philosophy of 
collective mind 
leaves positive 
footprints. 

We have been 
establishing 
partnerships 
based on trust 
with World's 
major companies 
for many years 
now. We are 
sharing this 
experience 
with all our 
stakeholders.

We share our 
efforts and 
objectives 
with all of our 
stakeholders 
in a clear and 
accessible 
manner.

We are in 
contact with 
end-users in 
almost every 
field in which 
we operate. 
Therefore, we 
stand close to 
the needs and 
expectations of 
society.

We are ready for 
any emergency 
and we guarantee 
that we will 
continuously 
serve all our 
stakeholders, 
who rely on our 
services.

Anadolu Group 
represents 
a significant 
magnitude within 
the Turkish 
economy.

The Group 
operates in 19 
companies.

Anadolu Group is 
a prominent source 
of employment. 

Anadolu Group 
has been an active 
contributor to both 
the Turkish and 
global economy for 
68 years. 

The group is 
in partnership 
with 10 foreign 
stakeholders in 
different sectors. 
We have greatly 
broadened our 
knowledge 
thanks to these 
international 
cooperations.

Anadolu Group 
puts into action 
advanced 
transparency 
practices.

We serve a 
large consumer 
base with our 
operations.

The current status 
of the companies 
is identified and 
a gap analysis is 
performed for the 
implementation 
of all crisis 
management and 
emergency action 
plans.

We have six publicly-held 
companies under Anadolu 
Group, including the holding 
company, 
and four companies in the 
Corporate Governance 
index. The companies of 
Anadolu Group account for 
1.2 percent of the total tax 
revenue of Turkey.

Revenue generated from 
international operations 
constitute 32% of total 
revenues.

The Group employs 
approximately 80,000 
people,
domestic and overseas 
operations combined.

In 2017, three founding 
companies of Anadolu Group 
joined together under the 
name of AG Anadolu Grubu 
Holding A.Ş. and had begun 
to be listed in Borsa Istanbul. 
It was another milestone in 
the history of Anadolu Group. 

As part of our efforts to 
engage in a long-term 
partnership with the world’s 
leading companies, we are 
in a leading position among 
Turkish companies.

Our publicly-held companies 
(Anadolu Efes, CCI, Migros, 
Adel, Asuzu) account for 93 
percent of our consolidated 
sales revenue and 95 percent 
of our net asset value.

Our consumer-oriented 
operations make up 92 
percent of our total revenue 
and 95 percent of our net 
asset value.

Simulations and gap analyses 
were performed in the group 
companies, and the reports 
were shared. 

Economic

Economic
Social

Economic

Economic
 Social

Economic

Economic
 Social

Economic

Economic

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

1

5

2

3

6

4

7

8

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10

Decent Work and 
Economic Growth

8

Peace, Justice and 
Strong Institutions

16

Decent Work and 
Economic Growth

8

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Peace, Justice and 
Strong Institutions

16

Decent Work and 
Economic Growth

8
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Risk 
Management

Ethical 
Business 
Approach

For healthy 
growth and 
development, 
we closely 
monitor the 
world and our 
close quarters 
in order to 
create a risk-free 
environment 
for our investors 
and employees.

We continue au-
diting ourselves 
to ensure that 
all our employ-
ees and business 
partners follow 
the rules of eth-
ics that underlie 
our business 
mentality.

We ensure that 
the primary risks 
of the companies 
are identified, 
risk maps are 
generated, and 
that risk mitigation 
plans are regularly 
monitored and 
reported.

It is crucial that 
Anadolu Group 
Companies operate 
in compliance with 
ethical principles 
to maintain their 
reliability with long-
term achievements. 
For this purpose, 
our companies 
operate according 
to international 
standards with an 
equal, transparent, 
accountable, and 
responsible mind-
set, and pay atten-
tion to regulations 
and ethical values 
with regards to all 
its stakeholders. 
Ethical principles or 
codes were defi-
ned, committees 
and units of ethics 
were formed for 
the companies of 
Anadolu Group, all 
stakeholders and 
employees were 
informed about 
such units, and 
training programs 
were organized 
and reviewed 
regularly to fulfill 
and guarantee this 
purpose. Internal 
audits are also 
conducted regularly 
and efficiently to 
provide assurance 
and control of said 
processes.

We formed risks maps 
for the group companies, 
submitted regular reports to 
Risk Committees in relation 
to publicly-held companies 
and to the Board of Directors 
at least once a year in 
relation to other companies.

The "internal control" and 
"compliance" audits which 
constitute an essential 
part of the internal audit 
activities are used to assess 
whether our companies 
follow the procedures and 
guidelines that they design 
within the framework of 
business ethics, whether they 
operate in compliance with 
all applicable laws, and in 
order to give stakeholders 
a "reasonable assurance" 
regarding the accuracy 
of financial records and 
statements. All investigations 
regarding the violation 
of codes in some of our 
companies are conducted by 
the Department of Internal 
Audit.

Economic

Economic
 Social

9

10

Sustainable 
Development

Leading 
Development

A Culture of 
Strong Work 

Ethics

We communica-
te our experien-
ces, share our 
achievements, 
and establish 
knowledge-ba-
sed partnerships 
for a better 
future on the 
platforms that 
are relevant to 
our purposes.

We are leading 
in almost every 
field in which 
we operate, and 
we are aiming to 
remain industry 
leaders, as per 
our ethical 
values and 
objectives.

Regardless of 
the business 
field, we 
strictly follow 
our corporate 
values and we 
pay maximum 
attention to 
sustaining those 
values.

We contribute to the 
development of 
legislation and 
regulations regarding 
the roles assumed at 
the executive level in 
such non-governmental 
organizations as the 
Turkish Industry and 
Business Association 
(TÜSİAD), the 
Corporate Governance 
Association of Turkey 
(TKYD), the Turkish 
Investor Relations Society 
(TÜYİD), the Institute of 
Internal Auditing - Turkey 
(TİDE), and the Ethics 
and Reputation Society 
(TEİD).

We play a 
pioneering role in 
the development 
of corporate 
governance 
practices in Turkey.

Anadolu Group’s 
Department of 
Audit identifies 
the Anadolu 
Group companies’ 
vulnerabilities to 
fraud and to abuse, 
reviews the efficacy 
of the internal audit 
systems in place 
to mitigate the 
risks arising from 
such vulnerabilities, 
advocates ethical 
values, directly 
participates in 
investigations 
of abuse, and 
organizes training 
and information 
meetings to support 
the management 
in establishing 
a culture in this 
regard.

Making social contribution as 
an "opinion leader" in close 
cooperation with NGOs.

Since the early 2000s, we 
have been complying with 
corporate governance 
reporting standards, even 
before it was required by the 
CMB. Currently, four of our 
publicly-held companies have 
corporate governance scores, 
which are in the top tier 
among all companies listed 
in Borsa Istanbul.

The vulnerabilities to fraud 
and abuse of the Anadolu 
Group's companies are 
identified and the efficacy 
to reduce such risks 
by the internal control 
system is checked. The 
departments of internal audit 
directly participate in the 
investigations of abuse and 
report them upon request 
to top management; 1,872 
work hours were spent in the 
inspection of abuse in 2017 
and 2018.
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12

13

Economic
 Social

Economic
 Social

Economic
 Social

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Reduced 
Inequalities

10

Peace, Justice and 
Strong Institutions

16

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10

Peace, Justice and 
Strong Institutions

16

Decent Work and 
Economic Growth

8

Peace, Justice and 
Strong Institutions

16

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Peace, Justice and 
Strong Institutions

16

Decent Work and 
Economic Growth

8
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Raising 
Awareness 

about 
Volunteering

Chief Young 
Officer 

Program

We are not only 
concerned with 
financial aspects. 
We are trying to 
make the world 
a better place 
with the sincere 
contribution of 
our employees 
and their moral 
support.

We help young 
university stu-
dents experience 
actual business 
conditions while 
they continue 
their studies.

Anadolu Group 
tries to raise 
awareness of 
the benefits of 
volunteering.
In a survey of 
the "50 Most 
Generous 
Businesspeople 
in Turkey" 
conducted by 
Capital magazine 
to support charity 
and make it 
more visible, 
our Chairman, 
Tuncay Özilhan, 
has made the top 
ten for five years. 
Anadolu Group 
has supported 
sports for 42 years, 
education and 
health for 39 years, 
agriculture for 36 
years, cinema for 
31 years, theater 
for 26 years, and 
tourism for 12 
years. 

The Chief Young 
Officer Program is 
intended to:

• Enhance our 
Group’s recogniti-
on among young 
talents and create 
brand ambassadors 
in university cam-
puses.

• Fulfill our recru-
itment needs with 
individuals whose 
performance, pers-
pective, and comp-
liance with our 
corporate culture 
fit our criteria.

• Make use of fresh 
ideas from young 
individuals in order 
to create synergy in 
line with our actual 
business needs. 

The scope of the Anadolu 
Foundation Education Fellow 
Project (KEP) to support the 
education of students via 
volunteer donations among 
employees of the Anadolu 
Healthcare Center was 
expanded in 2018. Now the 
project is named “Anadolu 
KEP” and is supported by all 
employees of Anadolu Group 
as well as by other donors.

The program is continuing 
and 35 CYOs have 
participated since 2016.  

14

15

Scholarship 
Holder 
Interns

Women
 Creating 

Value

We share our 
values, business 
ethics, and the 
dreams of our 
future with 
young people 
so that they 
may carry our 
fundamental 
values into the 
future. 

We give great 
importance to 
women and 
their presence 
in the economy. 
We believe 
in the value 
of women's 
perspectives and 
in their impact 
on the future.

Anadolu Group's 
Corporate 
Affairs and 
Communications 
Coordinatorship 
Office selects its 
interns among 
scholarship holders 
of the Anadolu 
Foundation and 
makes every effort 
to create jobs for 
them within the 
Group.

Anadolu Group 
is aware of the 
value created by 
the employment of 
women.

Internship opportunities are 
promoted for the benefit of 
the holders of the Anadolu 
Foundation scholarships. 
A holder of an Anadolu 
Foundation scholarship now 
works for one of our Group's 
companies, Çelik Motor.

*As part of International Women’s 
Day on March 8, Anadolu Group 
CEO Hurşit Zorlu met with wo-
men representatives from all of 
the Group’s companies. 
*Adel Kalemcilik CEO Evrim 
Hizaler has been listed as one of 
the "50 Most Powerful Female 
CEOs in Turkey" for six conse-
cutive years. The CEO of Adel 
Kalemcilik, Evrim Hizaler was 
elected the Chairman of the 
European Pen Manufacturers 
Association for the second time 
in 2017. Evrim Hizaler is the first 
Turkish executive to become the 
Chairman of the EPMA.
*Anadolu Isuzu took part in the 
Transanatolia Rally, one of the 
world's most challenging rally 
raid organizations, with the 
Isuzu DMax driven by female 
race drivers.  
*Anadolu Isuzu was also re-
cognized as one of the Turkish 
corporations with the highest 
number of female employees 
according to the “Female-friendly 
Companies” study of Capital 
magazine in 2013, 2014, 2015, 
2016, 2017, and 2018.
December 31, 2018 (Number of 
permanent employees) - Total 
number of employees: 55,718
The rate of female employees: 
31 percent
December 31, 2018 (Number 
of permanent employees) - The 
rate of executives: 14 percent
The rate of female executives: 
28 percent
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Economic
 Social

Economic
 Social

Economic
 Social

Economic
 Social

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Reduced 
Inequalities

10

Peace, Justice and 
Strong Institutions

16

Partnerships for 
the Goals 

17

Quality Education

4

Decent Work and 
Economic Growth

8

Quality Education

4

Decent Work and 
Economic Growth

8

No Poverty

1

Reduced 
Inequalities

10

Quality Education

4

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10

Gender Equality

5

Decent Work and 
Economic Growth

8
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Women 
Leaders in AG 

AG 
Academy

Competence 
Based 

Classroom 
Training 

People 
First

We have 
prepared special 
leadership 
development 
programs to 
increase the 
representation 
of women in 
management 
positions. 

We bring toget-
her various 
training courses 
given in our 
business fields 
to provide an 
appropriate 
environment for 
the development 
of our common 
competences.

We develop 
our training 
programs 
according to 
today's needs 
and the vision of 
tomorrow.

Our business 
conduct is being 
digitalized, 
and we work in 
harmony with 
the world. 

Beyond achieving 
better business 
outcomes, the 
Group aimed to 
ensure that women 
steer the change by 
showing effective 
leadership that 
makes a difference. 
The "Women 
Leaders in the AG 
Program" is an 
intensive three-day 
program designed 
to train qualified, 
highly motivated, 
focused female 
executives. 

The AG Academy 
e-learning (training 
courses, videos) 
solutions is a digital 
training platform 
that brings together 
training and learn-
ing content includ-
ing a classroom 
training catalog, a 
training calendar, as 
well as interviews 
with experts.

Our employees 
register for training 
programs held 
throughout the 
year through the 
AG Academy 
digital training 
and development 
platform. 

All employees 
can keep their 
profile data 
up-to-date with 
the "AG People 
First" system. 
Recruitment 
Management for 
all the Companies 
of Anadolu Group 
is also conducted 
on this system.

This program was 
undertaken to support the 
development of female 
executives and to facilitate 
their appointment to higher 
positions. This program was 
successfully completed.  

Training and development 
opportunities via the 
e-learning program of the 
AG Academy have been 
accessible for every employee 
since 2015.
As a result, we have saved 
30 percent of the training 
and development budget 
since 2015.

We analyzed the training 
needs of our company's 
employees and then planned 
competence-based training 
programs. 

This project currently covers 
25 companies (six overseas) 
in different sectors. It has 
approximately 4,000 users. 
Other employees of the 
Group will also be granted 
access in the future.

18

19

20

21

Leader’s
 Touch

Accessible 
Website

Accessible
 Communica-

tion

We train 
tomorrow’s 
leaders and 
support their 
development for 
the sustainability 
of our Group.

We consider all 
the inhabitants 
of the world, 
each individual 
and living thing, 
in our digital 
transformation 
efforts in diffe-
rent fields. And 
we use digitali-
zation to remo-
ve obstacles as 
well. We follow 
those aspects of 
digitalization 
that facilitate 
access and com-
munication, and 
we carry out pio-
neering practices 
to improve these 
qualities.

We consider all 
the inhabitants 
of the world, 
each individual 
and living thing, 
in our digital 
transformation 
efforts in diffe-
rent fields. And 
we use digitali-
zation to remo-
ve obstacles as 
well. We follow 
those aspects of 
digitalization 
that facilitate 
access and com-
munication, and 
we carry out pio-
neering practices 
to improve these 
qualities.

A leadership 
program designed 
specifically to allow 
the companies of 
Anadolu Group to 
operate with high 
performance and 
with maximum 
efficiency in the 
face of ever-
changing business 
conditions 
worldwide.

We designed an 
accessible website.

The books of our 
Group's founders 
were converted 
into audio books.

Since 2015, 233 employees 
from three different 
management levels have 
participated in the program, 
and the overall success rate 
of the participants is 4.5 
out of 5.

Anadolu Group has carried its 
social responsibility approach 
that it has maintained for years 
into its corporate website. 
Maintaining its social respon-
sibility efforts with sensitivity, 
Anadolu Group carries this 
sensitivity into its corporate 
website to make an exemplary 
model. The Group designed 
its website with accessibility 
functions that facilitate people 
with disabilities to browse the 
website.

The audio version of these 
books are available on our 
corporate website and on our 
video channels.
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Economic
 Social

Economic

Economic

Economic
 Social

Economic
 Social

Economic
 Social

Economic
 Social

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Quality Education

4

Gender Equality

5

Decent Work and 
Economic Growth

8

Quality Education

4

Decent Work and 
Economic Growth

8

Quality Education

4

Decent Work and 
Economic Growth

8

Quality Education

4

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Reduced 
Inequalities

10

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Reduced 
Inequalities

10

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8
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IT 
Transformation

Reducing 
Emissions

We are 
establishing 
infrastructures 
to save 
energy and 
management 
efforts using 
new technology. 

We aim to 
monitor our 
operations 
digitally to 
reduce our 
consumption of 
paper so that we 
can mitigate our 
impact on the 
environment.

We examined the 
servers used by 
Anadolu Group 
Companies, and 
have virtualized the 
suitable ones to 
save energy under 
the Anadolu Group 
IT transformation 
project. Similarly, 
suitable 
applications and 
systems were 
consolidated to 
reduce the number 
of systems in use, 
so that energy, 
management 
efforts, and costs 
can be saved.

This is a project for 
commissioning a 
department-based 
and person-based 
paper printed 
reporting and 
trend analysis 
system. The Group 
aims to analyze 
the reports to 
avoid unnecessary 
printouts, and to 
save 30 percent on 
paper and printing 
costs.

Number of systems closed: 
Physical systems: 24
Virtual systems: 266
Number of virtualized 
systems: 23

Energy saved per year (Kw/h): 
158,479
Energy saved per year (Turkish 
lira): 107,983 Turkish lira
License Savings: $506,920
Management efforts and 
resource savings (per year): 
580,705 Turkish lira

Unit paper cost: 0.05 TRY
Paper cost saved per year 
= 271,881*0.05 = 13,594 TRY

25

26

Paperless 
Office Project

Cooperation 
in IT

Printing reports 
presented in 
board meetings 
and distributing 
them to all board 
members causes 
serious paper 
waste. Revisions 
in reports require 
re-printing. 
Sharing reports 
on electronic 
media facilitates 
collaboration, 
thereby making the 
process of working 
on documents 
more convenient 
and efficient, and 
also reduces the 
waste of paper. 
The Boardvantage 
application was 
selected for this 
purpose.

It was decided that 
the Information 
Technologies 
infrastructure and 
application services 
for Anadolu 
Group would 
be outsourced 
from IBM. The 
transition to an 
IBM Data Center, 
the transfer of the 
infrastructure and 
application services, 
and the conversion 
of processes all 
took place under 
the transformation 
project.

The presentation of reports 
on digital media has made 
meetings more efficient, and 
saved time, effort, and a serious 
amount of paper. 
Annual saving: 5,263 TRY 
Total savings in four years: 21,053 
TRY
Total paper saved in four years 
(pieces): 61,200

The purpose of this project 
was to receive IT services 
in international standards, 
raise the maturity level of 
information security, add 
value to the companies of 
the group by using state-of-
the-art technology, and save 
service costs.

27
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Economic 
Environ-
mental
 Social

Economic 
Environ-
mental
 Social

Economic 
Environ-
mental
 Social

Economic 
Environ-
mental
 Social

We perform digi-
tal transformation 
by using the tech-
nology in interna-
tional standards.

For effective 
and efficient 
management, 
we provide 
reports and 
data that may 
be needed for 
decision-making 
on digital media.

Climate Action

13

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Climate Action

13

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Climate Action

13

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Climate Action

13

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9
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Real- 
Time 

Reporting

Sharing 
Corporate 

Intelligence

We believe in 
the importance 
of creating 
a common 
financial 
memory 
and a financial 
language, and 
of creating 
infrastructures 
that increase 
the production 
of financial 
value using 
technology. 

We establish 
and actively 
use the digital 
infrastructure 
that will allow 
our collective 
mind and 
sentiments to 
develop and 
come together 
rapidly.

The Reporting 
Project allows the 
access to up-to-date 
data/documents 
and conducts analy-
sis across the Group 
for each company. 
The Project creates 
a healthy and im-
personal corporate 
memory, a common 
financial language, 
and it saves time.

Anadolu Group 
has established 
the digital internal 
communication 
platform AGenda 
to allow the 
companies of 
the group to 
share news with 
each other. In 
building the 
corporate memory 
of the Group, 
this platform 
was designed 
to inform the 
next generations 
of Anadolu 
Group about its 
development.
The content 
management of 56 
digital screens at 
the Anadolu Group 
Head Office allow 
for the sharing 
of synchronous, 
sustainable 
information with 
employees.

Monitoring and reporting data/
documents and information 
on the system, accessing 
current data, making real-
time scenario analyses, 
reporting and supporting 
decision-making mechanisms, 
creating a healthy and 
impersonal corporate memory, 
creating a common financial 
language across the Group, 
thereby creating a common/
homogeneous financial 
structure. 

As part of our content 
management efforts, we share 
the latest news through the 
intranet system with 4,000 
users and 56 digital screens at 
the Head Office of Anadolu 
Group. 

29
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Developing a 
Collective 

Mind

Taking 
An Active Role 

in Socially 
Responsible 

Organizations

The companies of 
our Group organize 
meetings with 
communication/
marketing 
professionals every 
three months as 
of 2018. In each 
of these meetings, 
sustainability is 
always a seperate 
item on the 
agenda.

We actively take 
on responsibilities 
in occupational 
non-governmental 
organizations to 
contribute to the 
development and 
shaping of internal 
auditing profession, 
and of the Turkish 
economy. We take 
various duties and 
make presentations 
in several platforms 
such as the Institu-
te of Internal Audi-
ting - Turkey (TİDE), 
Corporate Gover-
nance Association 
of Turkey (TKYD), 
and in universities 
in order to contri-
bute to professio-
nal solidarity and 
development.

On June 28, Communication 
and Marketing Professionals 
of Anadolu Group came 
together in a meeting on 
sustainability with the motto 
“From Anadolu to the 
Future.” At this meeting, 
a Sustainability Team was 
formed to advance our 
Group’s sustainability efforts 
further. 

Anadolu Group Head of 
Audit served as the chairman 
for a term and as a board 
member for four terms at the 
Institute of Internal Auditing 
- Turkey (TİDE). Audit 
directors serve actively at 
TİDE as board members and 
as part of various projects. 
Anadolu Group’s Coordinator 
of Audits and Head of 
Audits took an active role at 
the Corporate Governance 
Association of Turkey’s Board 
of Directors Workshop 
(TKYD). We participated 
as speakers in panels 
and meetings organized 
by universities and non-
governmental organizations.

31
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Economic 
 Social

Economic 
Environ-
mental
 Social

Economic 
Environ-
mental

Economic

We always share 
our information, 
and come 
together to 
work towards 
improvement. 
We always 
keep each 
other updated 
by regularly 
holding 
meetings.

We support 
social initiatives 
that work for 
the benefit of 
humanity and 
the world, and 
we utilize our 
resources to help 
those initiatives 
to survive and 
expand.

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Reduced 
Inequalities

10

Responsible 
Consumption and 

Production

12

Climate Action

13

Peace, Justice and 
Strong Institutions

16

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10

Responsible 
Consumption and 

Production

12

Peace, Justice and 
Strong Institutions

16

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8
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HR Box

Organizational 
Development 

Meetings

Competence in 
Internal Audit 

We develop 
environmentally-
friendly 
management 
tools using 
technology.  

We consider 
career and talent 
management a 
priority for the 
future of our 
Group.

We use training 
models that 
are intended 
to improve the 
occupational 
and social 
competence of 
all auditors to 
achieve effective 
audits that 
create added 
value.

The HR BOX 
application enables 
our entire top 
management 
team to access 
human resource 
reports through 
their tablet devices 
and smartphones 
whenever and 
wherever they 
wish. 

Career meetings 
are held at four 
stages: Company 
Career Meetings, 
Sectorial Career 
Meetings, Group 
(Top Manage-
ment) Career 
Meetings, and 
Function Meetin-
gs. The levels of 
preparation for 
any future orga-
nizational deve-
lopment within 
the companies of 
Anadolu Group 
are assessed in 
line with business 
strategies.

Anadolu Group 
makes every effort, 
beginning at the 
selection process, 
to ensure that the 
auditors employed 
in the Department 
of Audit are trained 
to be hardwork-
ing, productive, 
competent, and 
respectful of the 
fundamental rights 
and liberties, as well 
as the principles and 
values of the society 
in which they live, 
and that serve their 
national economy. 
In this respect, they 
are encouraged 
to attend training 
programs and inter-
national vocational 
meetings, and to 
obtain vocational 
certificates. 

We save paper by accessing HR 
reports digitally.

The companies' needs for the 
advancement of skills and 
development were identified, 
and action plans were 
made in the meetings held 
with the attendance of top 
management.  

Thirty three employees 
from the Anadolu Group’s 
Department of Audit have 
been employed in various 
positions and duties in 
Anadolu Group’s companies 
(Anadolu Efes, CCI, Isuzu, 
Adel, etc.) since 2007. 

33

35

34

Employee 
Engagement 

Survey

Bi-Fikir 

Plan Your 
Career at 

Anadolu Group
(KAP)

High sustainable 
engagement also 
improves the 
organizational 
efficacy and 
performance of our 
companies. 

The project "Bi-
Fikir" has been 
growing with 
innovative ideas 
since 2015. 

KAP summarizes 
the employer brand 
Anadolu Group 
wants to inspire in 
university students 
and young 
professionals.  

The companies' top 
management analyze 
the results of employee 
engagement and the matters 
that require emphasis, and 
take the necessary steps to 
improve those aspects which 
have room for improvement.

From 2015 to 2018, 5,100 
out of 20,000 ideas collected 
throughout innovation 
efforts were realized, and 
they are now valued at 575 
million Turkish lira of benefit. 

As a result of the activities 
that we have carried out in 
universities since 2016, a 
most attractive empioyers 
survey among students 
has observed that our 
company has gained greater 
recognition this year.  

36

37

38

Economic 
Environ-
mental

Economic 

Economic 

Economic 

Economic 

Social

We believe in 
the importance 
of sustainabili-
ty in employee 
engagement, 
we monitor our 
employees' ex-
pectations of our 
Group, and we 
strive to create a 
business environ-
ment where all 
generations can 
work in harmony 
and find answers 
to their different 
priorities.

We know that 
our employees 
are the focus 
of our develop-
ment. We have 
established an 
infrastructure 
that helps our 
employees to 
realize their ide-
as which create 
economic and 
social value.

We believe in 
the importance 
of keeping in 
contact with 
students. 

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Climate Action

13

Decent Work and 
Economic Growth

8

Decent Work and 
Economic Growth

8

Decent Work and 
Economic Growth

8

Decent Work and 
Economic Growth

8

Decent Work and 
Economic Growth

8 Partnerships for 
the Goals 

17

Quality Education

4
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Environment 
Policies

World 
Cleanup 

Day

We find ways 
to preserve 
environmental 
resources that 
are impossible 
to replace in our 
ecosystem, and 
do our job accor-
dingly.

Our heart beats 
with the world. 
We take part in 
the initiatives 
that will help us 
live in a cleaner 
environment 
and a cleaner 
world, and we 
support every 
sincere objective 
shared with us 
for the protecti-
on of our world 
at a global 
scale, with the 
same sincerity 
and with all our 
means.

We make recom-
mendations, as 
part of the inspec-
tions made by the 
Holding, that sup-
port recycling and 
re-using industrial 
and medical waste 
as well as scrap, 
all produced by 
the production 
activities of the 
companies of our 
group, and inspect 
and assure the 
disposal of said en-
vironmental waste 
in accordance with 
current legislation.

We supported the 
call in Turkey on 
World Cleanup Day 
2018 by publishing 
the message “To 
live in a cleaner 
world, you can 
collect garbage 
around you, clean 
up your area and 
support the envi-
ronmental move-
ment #WorldClean-
upDay.” We posted 
this on our social 
media accounts 
and emailed our 
employees about it.

Inspections and projects are 
conducted for the protection 
of the environment and must 
comply with all relevant laws 
on the utilization of production 
waste and on the monitoring 
of scrap.

Raising awareness of World 
Cleanup Day. 

39

40

Earth 
Hour 

Movement

World 
Environment 

Day

In 2018, we turned 
off the lights of 
all the companies 
of Anadolu 
Group, including 
the factories of 
Anadolu Efes, in 
order to coordinate 
and organize 
our support for 
Earth Hour with 
the motto “We 
believe in making 
sustainability a 
lifestyle.” We 
turned off our 
lights for an hour 
for a bright future 
as part of Earth 
Hour.

On World 
Environment Day 
on June 5, 2018, 
we mentioned 
all projects and 
practices of the 
companies of 
our Group in an 
article posted on 
our company’s 
blog, entitled 
“We are aware of 
the importance 
of environmental 
sustainability for a 
better future.”

Raising awareness of the 
Earth Hour movement.

Raising awareness of World 
Environment Day.

41

42

Economic
Environ-
mental 
Social

Environ-
mental

Environ-
mental
Social

 Environ-
mental 

Our heart beats 
with the world. 
We take part in 
the initiatives 
that will help us 
live in a cleaner 
environment 
and a cleaner 
world, and we 
support every 
sincere objective 
shared with us 
for the protecti-
on of our world 
at a global 
scale, with the 
same sincerity 
and with all our 
means.

Our heart beats 
with the world. 
We take part in 
the initiatives 
that will help us 
live in a cleaner 
environment 
and a cleaner 
world, and we 
support every 
sincere objective 
shared with us 
for the protecti-
on of our world 
at a global 
scale, with the 
same sincerity 
and with all our 
means.

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Climate Action

13

Peace, Justice and 
Strong Institutions

16

Decent Work and 
Economic Growth

8

Climate Action

13

Life below Water

14

Life on Land

15

Climate Action

13

Partnerships for 
the Goals 

17

Climate Action

13
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Our Workforce

Gender 
Equality 

Talent 
Management

We contribute to 
employment in 
our country. 

In the light of 
the objectives on 
the  global
agenda, we 
support female
employment at 
all levels.

We always work 
towards being a 
most-preferred 
employer
brand.

We provide a fair, 
egalitarian and safe 
work environment 
where we support 
the productivity 
and creativity of 
our employees and 
improve their skills. 
We also underline 
the importance we 
attach to human 
rights with the UN 
Global Compact 
that we signed 
and the Women's 
Empowerment 
Principles (WEPs). 
We had 5,305 
employees active in 
our operations as 
of 2017.
We are managing 
human rights as 
per the Anadolu 
Efes Work and 
Business Ethics 
Principles that are 
binding upon the 
entire country ope-
rations and emp-
loyees. In addition 
to the UN Universal 
Declaration of Hu-
man Rights and the 
relevant regulations 
of the International 
Labor Organization 
(ILO), UN Global 
Compact and Wo-
men Empowerment 
Principles (WEPs), 
there are additional 
regulations and 
initiatives that we 
support and follow 
for the protection 
of human rights at 
the workplace.

Research suggests 
that  an increase
in diversity and fe-
male employment
in companies will 
create a growth
of $28 trillion in 
the global economy 
by 2025.
Anadolu Efes 
is aware of this 
potential, and it 
supports the objec-
tives of establishing 
gender 
equality and redu-
cing inequality, to 
which the world of 
business may also 
significantly contri-
bute on the global 
agenda.

We can make 
our achievements 
in our sector 
sustainable only 
by attracting new 
talents
to our company 
and retaining them. 
It is our priority 
to contribute to 
improving the 
different skills and 
competences of 
our employees 
through various 
training programs. 
In doing this, 
we focus on the 
requirements of 
our sector as well 
as on the different 
needs of our 
employees.

We act in compliance with 
the principles of meritocracy 
and objective assessment 
criteria and within the 
framework of equal 
opportunity in all human 
resources processes. We 
provide our employees at 
each level with leadership, 
competence and skill 
development programs, 
special training programs, 
as well as foreign language, 
recruitment training, and 
on-the-job training. As part 
of these efforts, we gave 
11.3 hours of training per 
employee in 2017.

The rate of female employees
at executive levels rose from
29% in 2016 to 38% in 
2017. The duration of 
maternity leaves depends 
on the laws of the country 
in which we operate, and 
we support our female 
employees’ return to work 
with several practices such 
as providing childcare 
support. 91% of our female 
employees that went on 
maternity leave in 2017 
returned to their jobs at the 
end of their leave.

Creating a human resource 
team that is focused on the 
future and on the strategic 
objectives of our company, 
that operates as a team, that 
is focused on development, 
that is highly motivated, 
loyal, and well-educated, lies 
at the center of our approach 
to skills management. Using 
skill and backup programs, 
we assess the potential of all 
our employees, and generate 
and update a skill backup 
map. In addition, we design 
leadership programs to allow 
the positions in our company 
to be filled by internal 
resources and to help 
our employees fulfill their 
potential and discover their 
administrative competences. 
One of our objectives is 
to provide our employees 
with more comprehensive 
development opportunities. 
We gave 11.3 hours of 
training per employee in 
2017.

Economic
Social

Economic
Social

Economic
Social

1

2

3

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Reduced 
Inequalities

10

Partnerships for 
the Goals 

17

Gender Equality

5

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10

Gender Equality

5

Decent Work and 
Economic Growth

8

Quality Education

4

Reduced 
Inequalities

10

Decent Work and 
Economic Growth

8
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Technical 
Skills and 

Development 
Project

Anadolu Efes 
Turkey 

Academy

Anadolu Efes 
Turkey 

The Road 
to Leadership 

2020

Support and 
Communication 
Development 

Project

Special 
Blend

We pay 
attention to the 
development 
of our technical 
teams.

We provide 
training prog-
rams to help our 
employees fulfill 
their potential 
and improve 
their leadership 
skills.

We offer op-
portunities that 
help our emp-
loyees improve 
their leadership 
skills.

We develop the 
leadership and 
administrative 
skills as well 
as situational 
leadership 
skills of our 
executives. 

We help our 
executives share 
the
experience that 
they gained
throughout 
their years with 
generations to 
come.

We aim to improve 
the competences 
of our technical 
staff. 

Our leadership 
development 
programs that are 
also available in 
different countries
provide a key 
area for skills 
management. As 
part of this,
we also design 
mentoring 
programs
to help our 
employees benefit
from different 
experiences.

Anadolu Efes 
Leadership Path 
2020 (AELP2020) 
Program is 
a corporate 
leadership 
development 
program for our 
medium and top 
level executives. 

This project intends 
to identify the 
strengths of our 
managers and 
directors as well 
as their skills that 
can be improved, 
and support them 
in improving such 
skills. We give 
insight into how 
our executives are 
perceived by their 
teams.

This program 
helps our 
executives share 
the experiences 
that they gained 
throughout their
years with 
generations to 
come.

This project is intended 
to define the technical 
knowledge and skills of our 
workforce as well as their 
behavioral competencies, to 
design their development 
and career planning 
processes, and to establish 
an infrastructure for making 
backup plans for technical 
teams. 

Anadolu Efes Turkey 
Academy is an electronic 
training platform that we 
widely use to make training 
opportunities accessible by 
means of technology. 
In addition to vocational 
training, we also make 
training programs available 
to our employees at 
Anadolu Efes Academy in 
order to stand by them in 
every aspect of their life. 
Employees can access the 
Academy anywhere and on 
any device around the clock, 
and may select any training 
course from the catalog that 
they wish to take. All of our 
white collar employees make 
use of Anadolu Efes Turkey 
Academy.

As part of this program, 
executives improve their 
competences in order to help 
themselves advance their 
performance further in an ev-
er-changing world of business, 
shaped by future trends. The 
AELP2020 Program provides 
our executives with the tools 
and technical and professional 
skills they need for fulfilling 
their responsibilities and 
achieving a common leader-
ship approach and language. 
Our employees who trained 
under the AELP2020 work on 
their Action Learning Projects 
in order to improve their work 
outcomes and their corporate 
and individual skills. As part 
of this program, we offer 
e-learning opportunities as 
well as one-to-one coaching 
and co-coaching practices to 
managers and directors, and 
also add depth to the contents 
with case studies. 

As part of this project, 
managers are assessed for 
their administrative skills by 
their supervisors. The project 
also promotes transparent 
communication, and allows 
the management team to 
improve their administrative 
skills by one-to-one 
coaching. 

It contributes greatly to 
improving the leadership 
skills and personality traits of 
our employees. 

Economic
Social

Economic
Social

Economic
Social

Economic
Social

Economic
Social

4

5

6

7

8

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Quality Education

4

Reduced 
Inequalities

10

Decent Work and 
Economic Growth

8

Quality Education

4

Reduced 
Inequalities

10

Decent Work and 
Economic Growth

8

Quality Education

4

Reduced 
Inequalities

10

Decent Work and 
Economic Growth

8

Quality Education

4

Decent Work and 
Economic Growth

8

Quality Education

4

Decent Work and 
Economic Growth

8
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“If I Were You” 
Program

Supplier
Operating 
Principles

Anadolu Efes 
Russia 

Supplier
Partnership 

Program

Value 
Chain 

Development 
Program

Product 
Safety and 
Responsible 
Marketing

We build a 
bridge of 
communication 
between
generation 
Y and our 
employees.

We guide 
the suppliers, 
vendors, and 
distributors 
with whom we 
cooperate with 
to ensure their 
compliance with 
the operating 
standards of 
Anadolu Efes, 
and we support 
their develop-
ment.

In a value-
chain extending 
from manufac-
turers to custo-
mers, including 
suppliers, vendor 
and distributors, 
we implement 
practices that 
create socially 
and economi-
cally-
added value 
for our business 
partners.

We share our 
business men-
tality and our 
business appro-
ach with all our 
stakeholders in 
order to create 
value and to 
create a broad 
value chain so 
that they focus 
on the same 
objectives as 
we do.

We aim to bring 
products to the 
market that 
are globally 
accepted for 
their quality 
and to ensure 
continuity and 
consistency in 
their quality and
taste.

We aim to help 
embrace the 
differences 
between 
generations to act 
towards a common 
target.

We provide them 
with guidance
and organize 
training programs 
to
fulfill our 
economic, social, 
and
environmental 
objectives together. 

We aim to improve 
our main suppliers 
including those 
involved in raw 
materials as 
well as package 
manufacturers 
under the Supplier 
Partnership 
Program in place 
at Anadolu Efes 
Russia.

We organize 
training programs 
to support the 
professional 
development of our 
business partners 
at points of sale. 

As a global 
company that 
reaches millions of 
consumers in more 
than 70 countries, 
we carry out our 
operations with 
a product safety 
and responsible 
marketing 
approach. 

This program is intended to 
keep pace with the changing 
times, to understand 
technology, 
social media, the 
expectations of youth and 
their opinions on leadership 
and sector, and to let them 
directly communicate this to 
our top executives.

Long-term partnerships 
with our stakeholders help 
us mutually improve. There 
are more than 6,200 suppli-
ers and approximately 350 
vendors and distributors in 
the value chain as of the end 
of 2017. We defined the 
standards on human rights 
and working conditions, and 
environment and work ethics 
by the Supplier Operating 
Principles that we published 
in 2015. We guide the sup-
pliers of Anadolu Efes on the
standards they are liable to 
follow. We regularly inspect 
the compliance of suppliers 
with the operating principles.

As part of this program, 
we put in place such pra-
ctices as supplier approval 
and inspection, service and 
quality management, and 
supplier assessment, and we 
hold regular meetings with 
the suppliers of strategic raw 
materials.

We gave a total of 548 per-
son-hours of training and approx-
imately two hours of training per 
capita to 97% of our vendors 
and distributors in 2017. We 
design development programs 
based on the needs of business 
partners in each country. We or-
ganized training programs on var-
ious subjects including Bushido-
ness, professional management 
skills, business administration 
and profitability, communication, 
finance, and mental infrastructure 
in 2017. 
We cooperate with BÜYEM 
(Boğaziçi University Lifelong Edu-
cation Center) 
to train our vendors and dis-
tributors. We design two-years 
programs with BÜYEM and we 
award certificates of completion 
to successful trainees. We trained 
123 vendors on profitability, law, 
communication and finance 
under this program in 2017.

We observe responsible 
consumption in marketing 
processes to achieve a 
positive impact while 
keeping quality and safety 
in production at the highest 
level. We engage in efforts 
to increase customer 
satisfaction. 
We implement the standards 
of the 
ISO 9001 Quality 
Management System 
ISO 22000 Food Safety 
Management System and 
the HACCP Food Safety 
Management
System in all our operations 
in Turkey and abroad.
As part of our approach of 
perfection in quality,
we use state-of-the-art 
technology in production to 
process our
proprietary malting barley 
and hop. We manufacture 
our goods only in the plants 
certified for food safety and
present high-quality and safe 
products to consumers. 

Economic
Social

Economic
Social

Economic

Economic
Social

Economic

9

10

11

12

13

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Quality Education

4

Reduced 
Inequalities

10

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Quality Education

4

Responsible 
Consumption and 

Production

12

Industry, Innovation 
and Infrastructure

9
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Anadolu Efes 
Quality 
Circles

Responsible 
Alcohol 

Consumption 
Campaign 
in Russia

Customer 
Experience

Occupational 
Health and 

Safety

Occupational 
Health and 

Safety
Committees

As part of Total 
Quality Manage-
ment, we create 
an environment 
that will allow 
all our stakehol-
ders to use and 
show their prob-
lem-solving skills 
as a team.

Beyond fulfilling 
the require-
ments of laws 
and regulations, 
we take a secto-
rial initiative and 
act in complian-
ce with respon-
sible marketing 
principles.

We provide 
information 
about product 
labels, websites, 
and consumer 
support lines to 
every extent per-
missible by the 
laws and local 
legislation of the 
countries in 
which we 
operate.

Offering a 
safe working 
environment to 
our employees is 
central
to our business 
culture.

Offering a 
safe working 
environment to 
our employees is 
central
to our business 
culture. 

Our "Anadolu Efes 
Quality Circles" 
project offers 
our employees a 
platform where 
creative ideas are 
presented and all 
problems regarding 
their jobs and 
processes can be 
discussed. 

Anadolu Efes 
Russia is running 
a "Do Not Drink 
and Drive" 
campaign to raise 
awareness of the 
negative outcomes 
of driving under 
the influence of 
alcohol.

We have always 
aimed to offer 
consumers a better 
experience ever 
since Anadolu Efes 
was established. To 
this end, we focus 
on the changing 
demands and 
expectations of our 
consumers in order 
to develop quality 
products and safe 
products that are 
consistent in taste 
with more than 50 
brands. 

This feeling of 
safety contributes 
to the efficiency 
and motivation of 
our employees. We 
address all occupa-
tional
health and safety 
(OHS) processes 
which also play an 
important part in 
the
international 
regulations that we 
support.

We aim to manage 
all our operations
with a target 
of zero work 
accidents and 
occupational 
diseases, which 
is considered a 
strategic business
objective at 
the level of top 
management.

Our employees also gain 
abstract benefits such 
as responsibility, self-
actualization, innovative and 
creative thinking and job 
satisfaction.

Approximately 5,000 stu-
dents and 200 employees 
were reached under a project 
carried out in cooperation 
with the International Allian-
ce for Responsible Drinking 
and with public bodies. We 
visited points of sales with 
volunteers and raised awa-
reness of responsible con-
sumption on the Global Beer 
Responsibility Day in Russia.

We produce market research 
and customer satisfaction 
surveys for our brands and 
products in order to raise 
customer satisfaction. We 
take into consideration the 
results of the research in our 
product development efforts. 
Informing consumers about 
the products plays a key role 
in raising their satisfaction. 
We provide information 
about product labels, web-
sites, and consumer support 
lines to every extent permis-
sible by the laws and local 
legislation of the countries 
in which we operate. We 
provide more information on 
product labels than required 
by the local legislation in or-
der to give consumers more 
information. All stakeholders, 
primarily including consu-
mers, can give us feedback 
via the support lines given 
on the labels. We respond to 
any feedback that reaches 
the relevant units of Anadolu 
Efes via the support lines. 
We resolved 93% of 3,219 
instances of feedback that 
we received in 2017.

We monitor the criteria that 
indicates our OHS perfor-
mance on a yearly basis for all 
our facilities. We manage our 
occupational
health and safety processes as 
per the OHSAS 18001 mana-
gement
standard. Training plays a key 
role in informing our emplo-
yees about the requirements 
of a healthy and safe work 
environment. OHS training 
programs account for 49% 
of the training programs we 
offered in 2017. 
We describe in detail the wor-
king principles, risks, and the 
personal protective equipment 
to be used in the safety guide-
lines that we define under the 
Anadolu Efes Golden Safety 
Rules. We reduced the num-
ber of accidents and lowered 
the frequency of accidents to
11.02 with a 32% decrease 
compared to the previous year 
thanks to our training prog-
rams, preventive practices, and 
by raising awareness among 
our employees.

The Occupational Health 
and Safety Committees in 
which our employees and 
executives are represented 
together convene every 
month to address the matters 
on OHS and evaluate the 
measures that can be taken. 
The top management of the 
committee is made up of
workplace physicians and 
occupational health specialists. 
Labor union representatives, 
foremen and employee 
representatives also contribute 
to the committee's
efforts. The top management 
is informed about the 
assessments and analyses 
made by the committees.

Economic

Economic

Economic

Economic
Social

Economic

14

15

16

17

18

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Responsible 
Consumption and 

Production

12

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Quality Education

4

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8
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Anadolu Efes 
Kazakhstan, 

My Life, 
My Safety

My Friend Is 
Under My 
Protection

The Future 
Is in 

Agriculture

Offering a safe 
working envi-
ronment to our 
employees is 
central
to our business 
culture.

We are popula-
rizing a culture 
of occupational 
health and sa-
fety among our 
employees.

We procure 
agricultural raw 
materials from 
local producers.

Anadolu Efes 
Kazakhstan 
implements the 
program "My Life, 
My Safety"
to raise awareness 
of safe behavior 
and a healthy 
work environment 
among all 
employees, 
regardless of 
their position or 
category. 

We ensure that 
our employees 
report risks and 
near-miss events 
at our factories, 
offices and work 
areas with risk 
report cards and 
we award gift cards 
to those employees 
who report the 
most events. 

We have 
contributed 
to sustainable 
agriculture for 
more than 37 years 
under the project 
“The Future Is in 
Agriculture.”

Employees are informed 
about safety in every aspect
of life under a three-column
structure-Safety at Work, 
Safety at the Office and 
Safety on the Road. Matters 
of safety to which they might 
pay attention to
outside of the work 
environment are also 
emphasized.

In 2017, 143 risks were 
reported. 
This increased to 219 in 
2018. 
Measures were taken on the 
identified risks.

The projects initiated by the 
"Department of Agricultural 
Product Development" 
established in 1982 
contribute to  agricultural 
R&D efforts, provide training 
and funding to farmers and 
producers, making it more 
common to correctly raise 
the proprietary barley and 
hop varieties of Anadolu 
Efes. We buy products in 
return for the certified seeds 
we give farmers in order to 
offer them security in terms 
of efficiency and finance.
We pay special attention to 
informing farmers through 
our training programs about 
sowing, irrigation techniques, 
and the use of fertilizers and 
pesticides.
The varieties of malting 
barley that we develop 
constitute a crucial part of 
our sustainable agriculture 
project.
Today, we have 17 registered 
types of malting barley and 7 
registered types of hop.
In Turkey, we are the only 
buyer of hops and one of 
the major buyers of barley. 
We have contributed to the 
manufacturers of malting 
barley in Turkey for more 
than 30 years and have 
thusly created a business 
volume of $30 million in 
Turkey each year. We also 
contribute to the subsistence 
of more than 8,000 farmer 
families directly or indirectly. 
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1
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12

Climate Action
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Industry, Innovation 
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Contracted
 Purchase Model

Smart 
Agriculture

We support 
the social, 
economic and 
environmental 
development of 
our producers.

We are striving 
to be one of the 
leading compa-
nies in Turkey 
that produces 
the raw mate-
rials of its own 
products using 
smart agricultu-
ral practices.

As part of the 
Contracted 
Purchase Model, 
we offer financial 
and operational 
support to the 
producers of 
malting barley 
and hops while 
engaging in 
informative 
activities.

We aim to 
introduce our 
barley and 
hop farmers 
to smart and 
environmentally-
sensitive 
agricultural 
practices, and 
to encourage 
young people 
to engage in 
agriculture to 
secure the future 
of farming in 
Anatolia with 
the “Young 
Farmer Grant 
Program.” As 
part of a project 
that we carry 
out with WWF 
Turkey, we aim 
to reduce threats 
to the ecological 
balance 
arising from 
conventional 
methods used in 
barley and hop 
farming.
The project 
intends to 
introduce barley 
and hop farmers 
to smart and 
environmentally-
sensitive 
agricultural 
practices, and 
includes a 
support program 
for young 
farmers with 
an information-
sharing platform 
about farming.

We ensure that the malting 
barley and hops that we 
have developed under the 
Agricultural R&D Program are 
raised by planned production 
on the land of approximately 
3,500 farmers with whom 
we cooperate according to a 
Contracted Purchase Model.

We expect contracted 
farmers to follow the 
production conditions that 
observe the safety and 
quality of a given product 
and to aim to reduce their 
impact on the environment. 

We offer our farmers the 
financial and operational  
support that they need in 
the production process in 
order to lead a sustainable 
development in agriculture. 
After setting production 
objectives, we give the 
farmers certified seeds from 
our proprietary varieties 
free of charge in return for 
production. We also provide 
funding to ensure that they 
meet production costs. We 
offer support in all technical 
matters from fertilization to 
irrigation, pest control, and 
harvest, for the production 
of hops in particular. The 
specialists in our company 
advise farmers on sustainable 
farming and planned 
production practices. We 
provided 200 producers 
with 1,600 person-hours of 
training in 2017.
Furthermore, we regularly 
inspect the producers of 
malting barley and hops 
as well as all contracted 
producers that produce 
seeds.
We produce and purchase 
malting barley and hops 
domestically, enhancing 
the competitive power of 
farmers and contributing to 
the development
of local agricultural activities. 
We fulfilled 72 percent of 
our raw material needs
from contracted farmers in 
2017.

As part of this project, we 
attempt to measure and 
spread the benefits of smart 
agricultural technologies 
and sustainable plantation 
practices onto 1,542 decares, 
which is the equivalent to 
150 football fields of land 
belonging to 15 barley far-
mers in Konya, Kayseri, An-
kara, and Adıyaman, and five 
hops farmers in the Pazaryeri 
district of Bilecik. The project 
that we, as the only buyer of 
hops and one of the major 
buyers of barley in Turkey, 
carry out with WWF Turkey  
is intended to contribute to 
an in-depth transformation 
in the production of hops in 
Turkey in five to 10 years and 
to encourage the partici-
pation of young people in 
agricultural production and 
operation value chains by 
highlighting the importance 
of farming.  
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Contributing to 
the Local 
Economy

Environmental 
Policy

Energy and 
 Emissions

Energy and 
Emissions: 
Improving 

Operations in 
Russia

We pay spe-
cial attention 
to fulfill our 
needs from local 
producers. We 
endeavor to de-
velop and grow 
together.

As a 
manufacturer 
that derives
its raw materials 
from nature, we
consider 
environmental 
sustainability
as both our 
responsibility 
to future 
generations and 
as an important 
part of our long-
term success.

We conduct 
projects in our 
plants for the 
conservation 
and efficient use 
of energy. We 
add value to our 
country and to 
the world with 
our efficiency 
projects.

We conduct 
projects in our 
plants for the 
conservation 
and efficient use 
of energy. We 
add value to our 
country and to 
the world with 
our efficiency 
projects.

We engage in 
activities that will 
contribute to the 
local economy in 
our operations.

We pay particular 
attention to 
protecting the 
environment and 
support climate 
action in our 
enterprises and we 
focus on achieving 
the goals in this 
field.

We aim to use 
energy resources
more efficiently 
and to reduce our
greenhouse gas 
emissions in order 
to fight
climate change and 
its impacts.

We conduct 
projects for an 
efficient use of 
energy.

Preferring local channels 
is one of our key 
contributions to the local 
economy. Our local supply 
practices contribute to the 
development of the economy 
while reducing external 
dependency in supply. 90% 
of our more than 6,200 
suppliers were local.

We embrace innovative tech-
nologies and approaches, and 
ensure that natural resources 
are used responsibly with our 
business model, sensitive to both 
humans and the environment. 
We manage environmental risks 
with a proactive approach. We 
continuously invest to reduce our 
environmental impact through-
out our value chain with an 
approach based on efficiency. 
Aiming to be an exemplary 
industry leader, we create pos-
itive value by cooperating with 
our stakeholders to raise public 
awareness. In line with the opin-
ions of our stakeholders and with 
external trends, the matters of 
climate change, energy manage-
ment, water management, and 
waste and package management 
are among our primary concerns 
in the Positive Impact Plan.
Our Environmental, Energy and 
Climate Change and Water 
policies guide us in managing 
our environmental impact. 
Adopting a systematic approach 
to this matter, we aim to perform 
beyond legal requirements in 
the areas where we operate. We 
manage environmental risks un-
der our risk management system 
and take measures accordingly. 
We carry out our operations in 
compliance with globally-ac-
cepted environment and energy 
management standards such as 
ISO 50001 and ISO 14001. Also, 
as part of our sustainability ob-
jectives, we monitor our environ-
mental performance, and share 
it with our stakeholders regularly 
and transparently. 

As required by our sustaina-
bility goals, we monitor our 
energy and greenhouse gas 
emission performance as per 
globally-accepted standards.

We work on many projects 
including investments in new 
low-emission
technologies, achieving 
energy efficiency through 
behavior change,
investments in energy-ef-
ficient coolers, and the 
optimization of the logistic 
network.

In 2017, through our effi-
ciency projects, we reduced 
overall emissions by 6% 
compared with 2015. We 
achieved a 15% reduction 
in energy consumption per 
product compared to 2008 
in beer production, which 
brought us very close to our 
target reduction of 17% by 
2020. 

We conducted energy-effi-
ciency projects with all our 
plants in the reporting year 
2017, saved a significant 
amount of energy, and re-
duced greenhouse gas emis-
sions. We started to report 
our strategy, goals, and per-
formance regarding climate 
change for our operations 
in Turkey as part of the CDP 
Climate Program in 2017. 
We also had our greenhouse 
gas data verified.

The improvements in our 
heating and cooling proces-
ses in our Russian operations 
saved approximately 5.5 
million kWh of energy.
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Energy and 
Emissions: 
Improving 

Operations in 
Georgia

Energy and 
Emissions: 
Improving 

Operations in 
Kazakhstan 

and Moldova

Energy and 
Emissions:
 Improving 

Operations in 
Turkey

Partnerships 
for the Goals

Anadolu Efes 
Environmental 

Training 
Sessions

Energy 
Efficiency 

for Coolers 

Waste and 
Packaging 

Management

We conduct 
projects in our 
plants for the 
conservation 
and efficient use 
of energy. We 
add value to our 
country and to 
the world with 
our efficiency 
projects.

We conduct 
projects in our 
plants for the 
conservation 
and efficient use 
of energy. We 
add value to our 
country and to 
the world with 
our efficiency 
projects.

We conduct 
projects in our 
plants for the 
conservation 
and efficient use 
of energy. We 
add value to our 
country and to 
the world with 
our efficiency 
projects.

We cooperate with 
our stakeholders 
on our 
environmental 
responsibilities. 

We invest in 
both our emplo-
yees and in our 
operations in or-
der to raise our 
environmental 
performance. 

Thus, we ma-
intain quality, 
pay particular 
attention to the 
satisfaction of 
our customers, 
and protect the 
environment 
simultaneously. 

We are stri-
ving to reduce 
our waste and 
packaging and 
to make them 
environmental-
ly-friendly. 

We conduct 
projects for an 
efficient use of 
energy.

We conduct 
projects for an 
efficient use of 
energy.

We conduct 
projects for an 
efficient use of 
energy.

We come toget-
her with our 
stakeholders in 
local and interna-
tional platforms 
to seek solutions 
to environmental 
problems.

We believe that the 
contribution
of our employees 
will make a 
significant
difference in 
developing our 
environmental 
performance and in 
raising awareness.

We work on the 
energy-efficiency 
of coolers to 
reduce energy 
consumption, 
boost performance, 
and minimize the 
environmental 
impact of coolers. 

Packaging is vital 
for us to present 
our products 
to consumers 
safely and with 
a desired taste 
and quality, and 
to communicate 
our corporate 
message. However, 
packaging waste 
after consumption 
creates an 
environmental 
impact. We engage 
in efforts to reduce 
packaging waste, 
increase reusability, 
and recycle in order 
to minimize this 
impact.

We saved more than 1.3 
million kWh of energy and 
more than $75,000 with 
our process improvements 
and with our automation 
investments in our facilities in 
Georgia.

We saved 320,000 kWh by 
switching to LED technology 
for lighting in Kazakhstan 
and in Moldova.

We saved approximately 1.8 
million kWh by transitioning 
to LED lighting, by investing 
in the use of waste heat, 
and by transitioning to 
automation in our processes 
in our facilities in Turkey.

As part of our membership 
in the Turkish Industry 
and Business Association 
(TÜSİAD) Energy Work Group, 
we support the efforts to 
improve energy efficiency 
in the private sector. In 
addition, as a member of 
the TÜSİAD Food, Drink and 
Agriculture Work Group and 
Sustainable Development 
Association (SKD) Sustainable 
Agriculture and Access 
to Food Work Group, we 
contribute to improving 
sustainability in agriculture. 
Also as a member of the 
Environmental Protection and 
Packaging Waste Recovery 
and Recycling Foundation 
(ÇEVKO), we continue to 
support developing projects 
on packaging waste.

We gave our employees 
1,327 person/hours
of training in 2017. 
We held a total of 6,600 
person-hours of training 
from 
2015 to 2017.

We have coolers at the points 
of sale and consumption to 
ensure that our products 
are presented to customers 
with the highest possible 
quality and in the most ideal 
conditions for taste. In this 
respect, we save 0.5 kWh 
per cooler per year with such 
investments as a transition 
to next-generation electronic 
thermostats and equipment 
models. Our next-generation 
coolers account for 35 
percent of all coolers.

In 2017, 281,000 tons of so-
lid waste including 193,000 
tons of hazardous waste was 
formed by our beer and malt 
production plants. As part of 
our practices, designed in ac-
cordance with the legislation 
of the countries in which we 
operate, our operations in 
Turkey rank first with 56.4% 
in terms of the use of steel 
barrel and reusable glass. For 
one-way packages, the rate 
of recovery has reached 80 
percent thanks to our efforts 
with the ÇEVKO Foundati-
on that we co-founded in 
Turkey. The recycling rate for 
the packages of our products 
is 99% for steel barrels, 95% 
for plastic PE, and 93% for 
glass bottles.
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Conserving 
Water 

Resources

Waste Water 
Management

Environmental 
Benefit
 Report-
ÇEVKO

We pay parti-
cular attention 
to conserving 
water, and try 
to conserve this 
vital resource 
which is very dif-
ficult to recover 
at its source.

We build the ne-
cessary infrastru-
ctures to recycle 
our waste water. 
We use the 
latest techno-
logies for water 
conservation.

We keep 
records of our 
efforts with the 
participation 
of specialized 
organizations, 
and make 
them available 
in reports to 
everyone.

Our principal 
objective in this 
field which consti-
tutes an important 
part of our main 
business strategy 
is to consume less 
water in producti-
on and to support 
the conservation 
of water resources. 
For this purpose, 
we have adopted a 
continuous impro-
vement process, 
and support local 
and international 
initiatives, in addi-
tion to developing 
water-efficiency 
projects.  

The first step 
of our waste
water management 
strategy is to redu-
ce the volume of 
waste water by  
consumption 
efficiency and 
recovery, 
and then by 
minimizing 
the pollution load 
of the waste water 
and maintaining its 
level within legal 
limits. 
Thus, we 
minimize our 
environmental 
impact and ensure 
the efficient use of 
water, which is one 
of our primary raw 
materials.

Integrating 
sustainability in 
all of its work 
processes from 
human resources 
to logistics and 
sales, Anadolu 
Efes has shared 
the Environmental 
Benefit Report with 
the public under its 
cooperation with 
the Environmental 
Protection and 
Packaging 
Waste Recovery 
and Recycling 
Foundation 
(ÇEVKO) since 
2010.

We became the first Turkish 
company to sign the UNGC 
CEO Water Mandate in 
2014. We reduced our water 
consumption to 9 million m3 
in 2017. We cut down our 
water consumption by 38 
percent, already outrunning 
our 2020 objective of saving 
30% compared to 2008.

The total waste water 
discharged by Anadolu 
Efes beer factories was 3.3 
million m3 in 2017. We 
outperformed our objectives 
in water discharge with a 
41-percent reduction. The 
waste water originating from 
our production processes is 
discharged at our treatment 
plants. In doing so, we 
ensure that its environmental 
impact is minimized. Thus, 
the waste water discharge 
process does not negatively 
impact the biodiversity of any 
water resource.

Anadolu Efes saved 47,991 
trees from being cut down 
with its efforts in 2018, 
according to the 2018 
Environmental Benefit 
Report, which includes 
the company's activities in 
parallel with its commitments 
for environmental 
sustainability. Anadolu Efes 
has protected 6,576 dunams 
of forest by saving 328,838 
trees in the last eight 
years. It saved 69,865,898 
kw/h of electricity with its 
environmental protection 
activities in 2018. Thus, the 
570,544,556 kw/h saved 
by Anadolu Efes in the last 
eight years is the equivalent 
of the yearly electricity 
needs of 206,717 families. 
In 2018, the company 
saved 74,795,385 m³ of 
water, which is one of the 
essential raw materials in 
its production activities. The 
512,466,290 m³ of water 
saved by Anadolu Efes in 
eight years is the equivalent 
to the yearly water needs of 
2,928 families.  Anadolu Efes 
also included in this report 
the amount of storage area 
and fossil fuels saved. The 
company saved 154,146 m³ 
and a storage area equivalent 
to 61 football fields in 
2018 while the amount of 
storage area saved by the 
company in the last eight 
years reached 1,219,650 
m³ and 487 football fields. 
With 416,608 liters of fossil 
fuel saved in 2018, the 
total amount saved in the 
last eight years reached 
2,871,888 liters. Thus, 
the amount of fossil fuel 
equivalent to 63,819 vehicle 
depots was saved. 
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Minimizing 
Waste

The Future 
Is in 

Culture and 
Arts

Reducing 
Cans and 
Can Tabs

More than 
25 Years 

of Cooperation 
with IKSV 

We contribute 
to the circular 
economy.

Believing in the 
power of theater 
and cinema for 
the socio-cultu-
ral development 
of societies, we 
support theater 
and cinema in 
Turkey .  

We are striving 
to reduce our 
packaging and 
to make them 
environmental-
ly-friendly.

We believe 
that cultural 
productions play 
a key role in the 
development 
of our country. 
We continuously 
support culture, 
the arts and 
artists.

We ensure that 
excess raw 
materials and 
by-products 
originating from 
our production 
activities becomes 
an input for other 
companies. 

We believe in 
the importance 
of cinema and 
theater for 
socio-cultural 
development, 
and we have 
been supporting 
cinema since 
1987 and theater 
since 1992.

We implemented 
the project 
“Reducing Cans 
and Can Tabs.” 

We have been 
cooperating for 
more than 25 years 
with the Istanbul 
Foundation for 
Culture and Arts 
(IKSV), a prominent 
actor in the world 
of culture and arts 
in Istanbul for 46 
years. 

We have used waste yeast 
and pulp from our beer 
factories as animal feed since 
2003. We attempt to turn 
by-products into an input for 
another sector. 

Our investments in culture 
and arts, which began in 
1992 with the Musical Evita 
in Istanbul, continue with our 
support of the leading theaters 
of Turkey such as the Dostlar 
Theater, Kenter Theater, Sadri 
Alışık Theater, and the Play 
Workshop. We bring theater 
to a broad audience with more 
than 700 plays staged with the 
support of Efes, and contribute 
to the development of theater 
culture in Turkey. 
We give importance to the de-

velopment of cinema in Turkey, 
and contribute to the promo-
tion of the Turkish film industry 
in international platforms. We 
supported the award-winning 
films of prominent Turkish 
directors including Nuri Bilge 
Ceylan, Yeşim Ustaoğlu, 
Derviş Zaim, Reha Erdem, 
Semih Kaplanoğlu and Zeki 
Demirkubuz, as the Theme 
Sponsor of the Turkish Cinema 
and National Competition as 
part of the IKSV Film Festival 
between 1990 and 2016. The 
films that we have supported 
so far have won 76 awards 
in national and international 
festivals. 

Anadolu Efes Turkey has 
saved 214,223 kg in cans 
and 181,224 kg in can tabs 
in the last three years. 

Having begun with the 
Istanbul Music and Film 
Festivals in 1981, our 
cooperation with IKSV 
extended to many other 
activities from the Istanbul 
Jazz Festival to the Istanbul 
Theater Festival, the Istanbul 
Biennial and Salon IKSV. 
We provided our longest-
term support to IKSV with 
the Istanbul Film Festival 
as the Theme Sponsor of 
the Turkish cinema. We 
supported the subsequent 
works of several directors 
including Nuri Bilge 
Ceylan, Zeki Demirkubuz, 
Yeşim Ustaoğlu, Tayfun 
Pirselimoğlu, Reha Erdem, 
Semih Kaplanoğlu and Derviş 
Zaim by giving them awards 
at the National Competition 
part of the festival. We also 
contributed to the festival’s 
joint production “Gatherings 
on the Bridge.” We will 
give an award to support 
completion of films as part 
of the workshop “Work in 
Progress” in 2019. As of 
2019, we have signed an 
agreement with the IKSV 
to support the Istanbul Film 
Festival, Istanbul Jazz Festival, 
Istanbul Theater Festival, 
Istanbul Biennial, Istanbul 
Design Biennial and Salon 
IKSV for the next four years.
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17

Climate Action

13

Sustainable Cities 
and Communities

11

Partnerships for 
the Goals 

17

Sustainable Cities 
and Communities

11

Partnerships for 
the Goals 

17
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Anadolu Efes 
Blue Stage

The Rich One's 
Kitchen 
with the 

Contribution of 
Anadolu Efes

Anadolu 
Efes and 

the Future 
Is in 

Entrepre-
neurship

Tactics for 
Entrepre-

neurs with 
ITU Çekirdek

We support 
young players 
and theater 
companies, and 
bring them 
together with 
young theater-
goers.

We believe 
that cultural 
productions play 
a key role in the 
development 
of our country. 
We continuously 
support culture, 
the arts, and 
artists.

We support ent-
repreneurship 
and innovation. 

As a company 
that believes 
in youth and 
the future, 
we care about 
the startup 
ecosystem.

We have initiated 
Anadolu Efes 
Blue Stage 
platform in 
cooperation with 
DasDas. Anadolu 
Efes Blue Stage is 
a new platform 
that enables 
young performers 
to stage their 
plays and allows 
young theater-
goers to see 
high-quality 
productions 
at reasonable 
prices. The 
second season 
of Anadolu Efes 
Blue Stage has 
started. As in 
2018, the plays 
of young players 
will be staged 
every Wednesday 
in 2019. Some of 
the plays will be 
staged exclusively 
for university 
students. Both 
university 
students and 
adults will be able 
to see the plays 
of Anadolu Efes 
Blue Stage at a 
discount. 

Veteran Actor 
Şener Şen 
has returned 
to the theater 
stage after 14 
years with the 
contribution of 
Anadolu Efes. 
He met with 
theater-lovers 
once more in the 
timeless classic 
"Zengin Mutfağı" 
(The Rich One's 
Kitchen) which 
he staged for 
the first time 
at the Istanbul 
Municipal Theater 
40 years ago.

We consider it one 
of our principal 
duties to contribute 
to the development 
of the sector. This 
requires being 
always open to 
innovations and 
to following the 
changing world. 
We believe that 
working with 
universities is one 
of the best ways 
to do this. We 
see that working 
with young 
people provides 
great benefits, 
and support 
entrepreneurship to 
this end.  

In 2018, we 
cooperated 
with the ITU ARI 
Teknokent and 
became one of 
the principal 
stakeholders of 
the early-stage 
incubation center, 
ITU Çekirdek. This 
cooperation is still 
in place.

In 2018, approximately 500 
university students went to 
10 plays staged at Anadolu 
Efes Blue Stage. We expect 
that this amount will triple 
this year. Our efforts are 
underway to take the 
Anadolu Efes Blue Stage 
to more theaters in the 
upcoming period. 

Staged at DasDas with the 
contribution of Anadolu Efes, 
Zengin Mutfağı premiered 
on December 19, 2018. 
Sold out from the first day it 
was staged, the play met an 
audience of 4,400 in 8 days. 

Anadolu Efes has been 
supporting innovation and 
entrepreneurship for a 
long time. We work with 
university students one-to-
one on business ideas in 
certain fields. We have been 
cooperating with the Middle 
East Technical University 
(METU) Design Factory and 
working with university 
students from different 
departments for the last 
two years. We organized a 
one-month innovation camp 
with students from different 
universities in 2018. In that 
camp, students both learned 
about innovation processes, 
and developed creative 
solutions for the business 
problems that we identified, 
and designed prototypes 
accordingly. 

We worked very closely with 
entrepreneurs, listened to 
them and understood their 
business models. We men-
tored entrepreneurs in our 
fields of specialization with 
our volunteer mentor team 
of Anadolu Efes employees. 
We held meetings with our 
business units for potential 
startups that we could inte-
grate in our business. While 
contributing to developing 
business models for entre-
preneurs, we had the chance 
to pilot and try new models 
in different fields. Moreover, 
we became direct customers 
of some models and pur-
chased their products. We 
awarded Anadolu Efes Special 
Prize to three startups that 
successfully completed the 
preliminary incubation period 
among those entrepreneurs 
that developed projects at the 
Big Bang Start-up Challenge. 
The startups Smart Magnet, 
Intenseye and Levitate won 
funding from Anadolu Efes. 
With this award, they both re-
ceived financial support to de-
velop their startups and have 
also found the opportunity 
to work closer with Anadolu 
Efes on their business models.

42

43

44

45

Economic
Social

Economic
Social

Economic
Social

Economic
Social

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Sustainable Cities 
and Communities

11

Partnerships for 
the Goals 

17

Sustainable Cities 
and Communities

11

Partnerships for 
the Goals 

17

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Partnerships for 
the Goals 

17

Quality Education

4

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9
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Accelerate
2030 Social 

Entrepreneur-
ship Program

Anadolu Efes 
Experience 

Center

The Future 
Is in 

Tourism/
Let’s be a 

Misian

As a company 
that believes 
in youth and 
the future, 
we care about 
the startup 
ecosystem.

While managing 
an ever-growing 
ecosystem, we 
are striving to 
create a positive 
impact for all 
stakeholders. 
We implement 
projects with 
added social and 
economic value 
for business 
partners in a 
value chain 
extending from 
producers to 
customers,  
including 
suppliers, 
vendors, and 
distributors. 

We continue 
to improve and 
support tourism 
with our project 
"The Future Is in 
Tourism" which 
we initiated in 
cooperation 
with the Ministry 
of Culture 
and Tourism 
and with the 
United Nations 
Development 
Program in 
2007. As part 
of this Project, 
we provide 
funding, as well 
as consultancy, 
mentoring, and 
communication 
support to three 
projects each 
year, and we 
work towards 
more sustainable 
projects.

Impact Hub Istan-
bul and UNDP 
We became the 
main supporter 
of the Accelera-
te2030 Program, 
by which startups 
that contribute to 
the United Nati-
ons Sustainable 
Development 
Goals will be sele-
cted and suppor-
ted for growth in 
cooperation with 
Turkey.

Anadolu Efes 
Experience Center 
is designed to 
train sector 
professionals 
such as vendors/
distributors, 
bartenders, 
and sales point 
employees. 

In the 2000-year-
old village of Misi, 
the main source 
of income had 
been silkworm 
breeding until just 
15 years ago. The 
purpose of this 
Project was to 
revive this historic 
craft that had 
almost disappeared 
and to make it a 
tourist asset, hence 
increasing the 
income of the local 
people. 

Accelerate2030 is a global 
program with multiple 
stakeholders which operates 
with the mission of meeting 
the needs of those startups that 
contribute to the Sustainable 
Development Goals and which 
supports their growth. The 
program has reached 15 areas 
including Africa, Asia, Latin 
America and Turkey since 2016, 
and will be organized in more 
than 20 countries this year. 
The program is intended to 
determine the most innovative 
and feasible solutions, which 
are then allowed access to an 
intensive six-month preparation 
program. This Program is 
made up of special preparation 
programs that include 
specialist training courses, 
clinics, strategic matching, 
and coaching support. The 
Program’s 2019 final for Turkey 
was completed and four 
startups that contributed to 
Sustainable Development Goals 
were selected. The startups 
Biolive, Naturansa, Joon, and 
Tolkido joined the six-month 
support program, and have 
found the opportunity to 
compete in the final to be 
held in October in Geneva, 
Switzerland.

Blending the beer’s past 
and present, Anadolu Efes 
Experience Center has 
become an essential training-
based orientation center 
for the value chain with its 
modern design, innovative 
approach and interactive 
applications. 

In line with the objective 
of making use of local 
products made by women, 
44 women were trained 
on tourism and 25 were 
employed in workshops, 
stores and businesses. The 
most delicious local dishes 
are served at Koza Evi 
(Cocoon House), a registered 
Misi house. The project has 
also revived the production 
of silk and silk handcrafts, 
which are marketed and 
sold by women in the 
Cocoon House. The added 
value of this project was 
still more increased when 
the Municipality of Nilüfer 
decided to spread this 
project's coverage to the 
entire city.

46

47

48

Economic
Social

Economic
Social

Economic
Social

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Partnerships for 
the Goals 

17

Quality Education

4

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12

Quality Education

4

Industry, Innovation 
and Infrastructure

9

No Poverty

1

Reduced 
Inequalities

10

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Gender Equality

5

Decent Work and 
Economic Growth

8
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The Future 
Is in 

Tourism/
Traditional 
Seferihisar

Cuisine 

We continue 
to improve and 
support tourism 
with our project 
"The Future Is in 
Tourism" whi-
ch we initiated 
in cooperation 
with the Ministry 
of Culture and 
Tourism and with 
United Nations 
Development 
Program in 2007. 
As part of this 
Project, we provi-
de funding as well 
as consultancy, 
mentoring, and 
communication 
support to three 
projects each year, 
and work towards 
more sustainable 
projects.

The Project 
“Traditional 
Seferihisar 
Cuisine” was 
intended to 
create a brand 
for the unique 
local tastes of 
Seferihisar, Izmir, 
and to promote 
them nationwide 
so that the local 
culinary culture 
contributes to 
the development 
of tourism in the 
region.

A workshop has been 
initiated in Seferihisar, the 
first slow city in Turkey, to 
help women trained on 
the Traditional Seferihisar 
Cuisine share their culinary 
culture and experiences with 
visitors. The tastes branded 
“Seferihisar” have reached 
many people via the online 
market 
www.seferipazar.com.

49 Economic
Social

The Future 
Is in

 Tourism
İpekyolu

Guesthouse

We continue 
to improve and 
support tourism 
with our project 
"The Future Is in 
Tourism" which 
we initiated in 
cooperation 
with Ministry 
of Culture 
and Tourism 
and with 
United Nations 
Development 
Program in 
2007. As part 
of this Project, 
we provide 
funding, as well 
as consultancy, 
mentoring, and 
communication 
support to three 
projects each 
year, and we 
work towards 
more sustainable 
projects.

The İpekyolu 
Guesthouse 
in Mardin was 
intended to be a 
local model that 
encourages fema-
le entrepreneurs 
in tourism.

Before the hostel and 
cafeteria of the İpekyolu 
Guesthouse were put 
into service, 43 women 
attended tourism training. 
The two hostels, with a 22-
bed capacity which offers 
accommodation and board, 
created jobs for women. 
This allowed local people to 
use their culture for touristic 
purposes and to earn an 
income, and thus made 
tourism sustainable. The 
Guesthouse, built as part of 
this Project, received special 
awards from 
www.booking.com 
and became a local model 
that encourages female 
entrepreneurs in the tourism 
sector.

50 Economic
Social

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

No Poverty

1

Reduced 
Inequalities

10

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Gender Equality

5

Decent Work and 
Economic Growth

8

No Poverty

1

Reduced 
Inequalities

10

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Gender Equality

5

Decent Work and 
Economic Growth

8
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The Future
 Is in 

Tourism/ 
Stonemasonry 
at Göbeklitepe, 

the World's 
Oldest 
Temple 

We continue 
to improve and 
support tourism 
with our project 
"The Future Is in 
Tourism" which 
we initiated in 
cooperation 
with the Ministry 
of Culture 
and Tourism 
and with the 
United Nations 
Development 
Program in 
2007. As part 
of this Project, 
we provide 
funding, as well 
as consultancy, 
mentoring, and 
communication 
support to three 
projects each 
year, and we 
work towards 
more sustainable 
projects.

The purpose of 
this project was 
to contribute to 
cultural values 
by passing 
stonemasonry, 
which dates back 
to 12,000 years 
ago in the world's 
oldest temple, 
Göbeklitepe, onto 
the next generation 
and by creating 
new jobs for young 
people.

Based on this project, a 
stonemasonry workshop 
was started in Şanlıurfa. 
Twenty one people, 
including six women, were 
trained on stonemasonry. 
Those women became 
the first stonemasons in 
Turkey. The motifs made 
by those workers created 
new jobs in souvenir and 
decoration businesses, and 
entrepreneurship training 
programs about such 
businesses were started. The 
purpose of the workshop 
was to revive stonemasonry, 
which had given the city its 
unique identity, by using 
stonemasonry techniques to 
make new buildings. When 
the project was received 
with great enthusiasm, the 
Municipality of Eyyübiye 
started to support the 
project by paying a wage 
to the women as part of 
their efforts regarding new 
workshops.

51 Economic
Social

The Future 
Is in 

Tourism/ 
Arslantepe 

the
Heritage

of Malatya

We continue 
to improve and 
support tourism 
with our project 
"The Future Is in 
Tourism" which 
we initiated in 
cooperation 
with the Ministry 
of Culture 
and Tourism 
and with the 
United Nations 
Development 
Program in 
2007. As part 
of this Project, 
we provide 
funding, as well 
as consultancy, 
mentoring, and 
communication 
support to three 
projects each 
year, and we 
work towards 
more sustainable 
projects.

The Arslantepe 
mound reflects 
its 5500 years 
of history to the 
present time. 
Having witnessed 
the establishment 
of the first city-
state, this mound 
is home to a 
mud-brick palace, 
kings' tombs, 
and the world's 
oldest swords.  
This project 
was intended 
to promote 
the Arslantepe 
Tumulus which 
witnessed the 
emergence of 
the first state 
society and 
the egalitarian, 
hierarchical, 
and politically-
centralizing 
transformation of 
that society.

The Arslantepe 
Archaeological Site was 
admitted into the Temporary 
List of UNESCO World 
Heritage Sites in 2014 
through the informative 
projects on the importance 
of the cultural assets of the 
region, and through the 
efforts of the excavation 
team and the local 
government. Arslantepe has 
been turned into an open-
air museum where an audio 
guide with multiple language 
options was prepared for 
visitors.

52 Economic
Social

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

No Poverty

1

Sustainable Cities 
and Communities

11

Partnerships for 
the Goals 

17

Gender Equality

5

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10

No Poverty

1

Sustainable Cities 
and Communities

11

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10
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The Future 
Is in 

Tourism/
Safranbolu
Sauvenirs

We continue 
to improve and 
support tourism 
with our project 
"The Future Is in 
Tourism" which 
we initiated in 
cooperation 
with the Ministry 
of Culture 
and Tourism 
and with the 
United Nations 
Development 
Program in 
2007. As part 
of this Project, 
we provide 
funding, as well 
as consultancy, 
mentoring, and 
communication 
support to three 
projects each 
year, and we 
work towards 
more sustainable 
projects.

Having been 
included in 
the "World 
Heritage List" by 
UNESCO in 1994, 
Safranbolu is one 
of the outstanding 
touristic areas 
in Turkey with 
200-year-old 
wooden mansions, 
a historical texture 
that has defied 
centuries, and 
cultural values. 
The purpose of 
this Project was to 
meet the demand 
for souvenirs 
that reflect the 
cultural heritage of 
Safranbolu as well 
as its values.

Turkish and foreign tourists 
were asked to take a 
questionnaire asking 
about their expectations of 
souvenirs. In line with the 
results of this questionnaire, 
a design contest was 
organized under the 
consultancy of Derin Sarıyer 
to improve the diversity 
and quality of souvenirs 
that are locally produced. 
Selected designs started to 
be manufactured by local 
artisans, and visitors were 
offered different authentic 
products.

53 Economic
Social

The Future
Is in 

Tourism/
Edremit’s 

Local Cuisine 
with 

Nar Kadın

We continue 
to improve and 
support tourism 
with our project 
"The Future Is in 
Tourism" which 
we initiated in 
cooperation 
with the Ministry 
of Culture 
and Tourism 
and with the 
United Nations 
Development 
Program in 
2007. As part 
of this Project, 
we provide 
funding, as well 
as consultancy, 
mentoring, and 
communication 
support to three 
projects each 
year, and we 
work towards 
more sustainable 
projects.

We aimed to 
promote the 
local dishes made 
with olive oil in 
Edremit, Balıkesir, 
create a brand of 
those local dishes 
and support 
culinary tourism.

Forty women were trained 
on entrepreneurship, 
hygiene, communication, 
competitiveness, and the 
methods of using olive oil 
so that they could turn their 
local products into touristic 
products and set an example 
for sustainability in tourism. 
As part of the Project, local 
dishes made with olive oil 
produced by these women 
are served to visitors at the 
Nar Kadın Gourmet House 
that is supported by the 
Municipality of Edremit and 
restored as a restaurant. 

54 Economic
Social

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

No Poverty

1

Sustainable Cities 
and Communities

11

Partnerships for 
the Goals 

17

Gender Equality

5

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10

Responsible 
Consumption and 

Production

12

No Poverty

1

Partnerships for 
the Goals 

17

Gender Equality

5

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10

Responsible 
Consumption and 

Production

12
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The Future Is in 
Tourism/
Lavender 
Scented 
Village

We continue 
to improve and 
support tourism 
with our project 
"The Future Is in 
Tourism" which 
we initiated in 
cooperation 
with the Ministry 
of Culture 
and Tourism 
and with the 
United Nations 
Development 
Program in 
2007. As part 
of this Project, 
we provide 
funding, as well 
as consultancy, 
mentoring, and 
communication 
support to three 
projects each 
year, and we 
work towards 
more sustainable 
projects.

The village of 
Kuyucak in Isparta 
accounts for 93 
percent of the 
production of 
lavender in Turkey. 
The purpose of 
this Project was to 
foster rural tourism 
in the village of 
Kuyucak, enhance 
the diversity of 
lavender, ensure 
that local people 
have an income, 
and mobilize the 
employment and 
entrepreneurship 
potential in the 
area.

A trip to Provence, France 
was organized for prominent 
local figures, the project 
team, and female producers 
of lavender as the first step 
of several examples of good 
practices in rural tourism. 
The Lavender Scented 
Village Female Entrepreneurs 
Cooperative was established. 
Women were trained on 
such topics as touristic 
promotion of the area, 
cooperatives, rural tourism, 
and production of souvenirs. 
While 20,000 tourists visited 
the area in the summer of 
2016, this rose to 140,000 
in the summer of 2017, and 
190,000 in 2018.

55 Economic
Social

The Future 
Is in 

Tourism/ 
Explore 

Your Own 
Butterfly

We continue 
to improve and 
support tourism 
with our project 
"The Future Is in 
Tourism" which 
we initiated in 
cooperation 
with the Ministry 
of Culture 
and Tourism 
and with the 
United Nations 
Development 
Program in 
2007. As part 
of this Project, 
we provide 
funding, as well 
as consultancy, 
mentoring, and 
communication 
support to three 
projects each 
year, and we 
work towards 
more sustainable 
projects.

Saimbeyli, Adana, 
stands out as 
the home of 
approximately 
160 out of 412 
different species 
of butterfly 
in Turkey. 
Considered 
one of the 10 
most important 
butterfly zones in 
Turkey, Saimbeyli 
has become a 
significant center 
of niche tourism 
by promoting the 
Saimbeyli Blue 
(Teressa Blue) 
butterfly species. 
The purpose 
of this Project 
was to improve 
ecotourism 
by promoting 
butterfly 
watching, raise 
the low level 
of income in 
the district, 
and maintain 
biodiversity.

As part of the Project, 
126 people including 67 
women were trained on 
biodiversity, ecotourism, 
entrepreneurship, and guest 
house administration. Obruk 
Falls were declared a Natural 
Park upon the efforts made. 

56 Economic
Environ-
mental
Social

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

No Poverty

1

Partnerships for 
the Goals 

17

Gender Equality

5

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10

Responsible 
Consumption and 

Production

12

No Poverty

1

Sustainable Cities 
and Communities

11

Life on Land

15

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10
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The Future 
Is in 

Tourism/ 
Four Seasons 

Foça

We continue 
to improve and 
support tourism 
with our project 
"The Future Is in 
Tourism" which 
we initiated in 
cooperation 
with the Ministry 
of Culture 
and Tourism 
and with the 
United Nations 
Development 
Program in 
2007. As part 
of this Project, 
we provide 
funding, as well 
as consultancy, 
mentoring, and 
communication 
support to three 
projects each 
year, and we 
work towards 
more sustainable 
projects.

It was intended to 
spread tourism to 
four seasons and 
to fulfill different 
touristic potentials 
in Foça.

It was intended to integrate 
nature-friendly production 
and operation models into 
the activities of tourism to 
promote sustainable tourism 
in Foça where efforts are in 
progress to spread tourism to 
four seasons and to continue 
production methods such 
as traditional viniculture, 
pomiculture, olericulture and 
coastal fishing.

57
The Future 

Is in 
Tourism/
The Birds 

are Calling
You

We continue 
to improve and 
support tourism 
with our project 
"The Future Is in 
Tourism" which 
we initiated in 
cooperation 
with the Ministry 
of Culture 
and Tourism 
and with the 
United Nations 
Development 
Program in 
2007. As part 
of this Project, 
we provide 
funding, as well 
as consultancy, 
mentoring, and 
communication 
support to three 
projects each 
year, and we 
work towards 
more sustainable 
projects.

The Project was 
intended to fulfill 
the touristic 
potential of 
Plateau Lake, 
which is a natural 
wonder at an 
altitude of 1,150 
meters in Buldan, 
Denizli.

We have promoted Buldan 
Plateau Lake which stands 
out with its ecotourism 
potential due to its rich 
biological diversity and bird 
species through a project. An 
inventory of birds in Plateau 
Lake and its vicinity was 
made and it was found that 
Plateau Lake is home to 163 
bird species. An alternative 
walking route extending 
from Buldan to Plateau Lake 
was created and put into 
service for nature lovers. 
With the training programs 
offered to local women, birds 
of Plateau Lake began to 
be embroidered on Buldan 
fabric. Embroidering fabric is 
a 8000-year-old tradition. An 
intensive effort was made to 
raise awareness of Plateau 
Lake among local people and 
visitors, protect biodiversity, 
and to foster the ecotourism 
potential of the area. The 
Project both improved the 
sustainable tourism in the 
area and contributed to the 
local economy.

58 Economic
Environ-
mental
Social

Economic
Environ-
mental
Social

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

No Poverty

1

Sustainable Cities 
and Communities

11

Responsible 
Consumption and 

Production

12

Life on Land

15

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10

No Poverty

1

Sustainable Cities 
and Communities

11

Responsible 
Consumption and 

Production

12

Life below Water

14

Life on Land

15

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10
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The Future 
Is in 

Tourism/ 
A Historical 

Break on the 
Lycian Way

We continue 
to improve and 
support tourism 
with our project 
"The Future Is in 
Tourism" which 
we initiated in 
cooperation 
with the Ministry 
of Culture 
and Tourism 
and with the 
United Nations 
Development 
Program in 
2007. As part 
of this Project, 
we provide 
funding, as well 
as consultancy, 
mentoring, and 
communication 
support to three 
projects each 
year, and we 
work towards 
more sustainable 
projects.

The first long-
distance footpath 
in Turkey and 
one of the top 
10 long-distance 
footpaths in the 
world, the Lycian 
Way is explored by 
many tourists each 
year. The Project 
was designed on 
the basis of the 
touristic potential 
of the region and 
has taken into 
consideration 
the basic needs 
of tourists such 
as rest and 
accommodation. 
The purpose of 
this Project was to 
raise awareness 
of tourism in the 
area and to join 
together three 
different routes 
along the Lycian 
Way in the villages 
of Hoyran and 
Kapaklı in Demre. 

The training courses both 
raised awareness of tourism 
in the area and sustained 
local production with 
handcrafts made by local 
village women. Moreover, 
visitors were given the 
opportunity to take a rest 
and stay. In addition to 
making the historical sites 
in the area more attractive 
and accessible, a non-
governmental organization 
for women was established. 
Women started to run the 
buildings opened in Kapaklı 
and Hoyran as caferterias, 
as part of the Project. Thus, 
women started to generate 
profit by making handcrafts 
and food in two different 
places. The Project has made 
Kapaklı and Hoyran local 
centers where visitors can 
take a rest and choose an 
alternative route.

59 Economic
Social

The Future 
Is in 

Tourism/
Women Will  

Enlighten 
Perşembe

We continue 
to improve and 
support tourism 
with our project 
"The Future Is in 
Tourism" which 
we initiated in 
cooperation 
with the Ministry 
of Culture 
and Tourism 
and with the 
United Nations 
Development 
Program in 
2007. As part 
of this Project, 
we provide 
funding, as well 
as consultancy, 
mentoring, and 
communication 
support to three 
projects each 
year, and we 
work towards 
more sustainable 
projects.

The purpose 
of the project 
was to promo-
te sustainable 
tourism and local 
tastes, empower 
local people 
economically, and 
support female 
entrepreneurs in 
Perşembe, which 
is a Slow City.

As part of the Project, a 
mansion in the traditional 
architectural style of 
Perşembe was restored and 
turned into an exemplary 
hostel. Local products 
prepared by women are 
sold in that mansion. A 
travel route was created for 
Perşembe. Depending on 
the season, it will be possible 
to collect local products on 
those routes. 

60 Economic
Social

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

No Poverty

1

Partnerships for 
the Goals 

17

Gender Equality

5

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10

Sustainable Cities 
and Communities

11

No Poverty

1

Partnerships for 
the Goals 

17

Gender Equality

5

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10

Sustainable Cities 
and Communities

11
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The Future
Is in 

Tourism/ 
A Day in 
Ovacık 
Village

We continue 
to improve and 
support tourism 
with our project 
"The Future Is in 
Tourism" which 
we initiated in 
cooperation 
with the Ministry 
of Culture 
and Tourism 
and with the 
United Nations 
Development 
Program in 
2007. As part 
of this Project, 
we provide 
funding, as well 
as consultancy, 
mentoring, and 
communication 
support to three 
projects each 
year, and we 
work towards 
more sustainable 
projects.

The Project 
was intended 
to develop an 
experience-based 
touristic model by 
allowing visitors 
to experience local 
tastes from field-
to-table as well as 
from local cultures 
and traditions. 
Responsible 
tourism activities in 
Ovacık, a forested 
village 60 km from 
Istanbul and 10 
km from Şile, was 
intended to raise 
the quality of life 
and welfare of the 
local people. 

The old village school was 
renovated and allocated 
to the Women’s Seed 
Association of Ovacık. The 
renovated building was 
designed as an experience 
workshop where visitors 
can take part in different 
workshops. A garden was 
made on the backyard of the 
workshop to allow visitors to 
experience ecological garden 
and permaculture practices. 
Thirteen women work in 
that workshop, each taking 
turns to preserve, produce, 
and share ancestral seeds. It 
is possible to observe many 
practices of ecological life 
including composting, waster 
recycling, and rainwater 
harvesting in this workshop 
which shows the beauty of 
working in harmony with 
nature and how it is possible 
to lead a self-sufficient life.

61
Economic
Environ-
mental
Social

The Future
 Is in 

Tourism/ 
Troy

Culture 
Route

We continue 
to improve and 
support tourism 
with our project 
"The Future Is in 
Tourism" which 
we initiated in 
cooperation 
with the Ministry 
of Culture 
and Tourism 
and with the 
United Nations 
Development 
Program in 
2007. As part 
of this Project, 
we provide 
funding, as well 
as consultancy, 
mentoring, and 
communication 
support to three 
projects each 
year, and we 
work towards 
more sustainable 
projects.

The Troy Culture 
Route project 
is intended to 
protect the 
cultural identity 
and cultural 
heritage of the 
region, and 
reinforce the 
bonds between 
visitors and the 
local people. 
Realized in the 
2018 Year of 
Troy, this project 
will contribute to 
the cultural and 
touristic values 
and increase the 
touristic potential 
of the area.

This Project is intended to 
help protect the cultural 
heritage on and around the 
footpath that passes through 
the Ezine and Ayvacık 
districts of Çanakkale. 
The 120 km-long walking 
and bike routes will be 
organized to increase the 
number of visitors to the 
area which is rich in cultural 
and natural elements as well 
as in ancient settlements, 
ancient quarries, bridges, hot 
springs, beaches, salt pans, 
and agricultural areas. As 
part of the project, signs and 
signboards were added to 
the routes, safety measures 
were taken, landscaping and 
road arrangements were 
made, and a detailed map of 
the footpath was also made. 
This project covers a broad 
area including the route of 
Çanakkale, Çıplak Village, 
Yeniköy, Kumburnu, 
Çamoba, Kalafat, the 
Ancient Port of Dalyan 
Village, Tavaklı, Babadere, 
Kösedere, Tuzla, Gülpınar, 
Kocaköy, Bademli, Koyunevi, 
Balabanlı, Bektaş, Kuruoba, 
Korubaşı, Behramkale and 
the Ancient Port of Assos. 
The local people were trained 
on sustainable tourism, 
house hostel management, 
souvenirs, legislation, and 
protection of the historical, 
cultural and natural values 
around them. In addition, 
information meetings 
and training programs on 
sustainable tourism and 
legislation were organized 
with central authorities for 
the benefit of local touristic 
businesses.

62 Economic
Social

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

No Poverty

1

Sustainable Cities 
and Communities

11

Responsible 
Consumption and 

Production

12

Life on Land

15

Partnerships for 
the Goals 

17

Gender Equality

5

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10

No Poverty

1

Sustainable Cities 
and Communities

11

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10
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The Project 
3.2.1 Move!

Responsible 
Advertising

UNDP Women 
Empowerment 

Program

The Coca-Cola 
Belestery 
Program

We give 
importance to 
the health of 
our youth and 
children, and we 
are developing 
projects to 
encourage their 
physical activity.

We adopt a 
responsible 
communication 
mentality in 
defining our 
strategy.

We support 
women's parti-
cipation in the 
economy, and 
implement pro-
jects that inspire 
and encourage 
women.

We try to contri-
bute to the em-
powerment of 
women in their 
economic and 
social life with 
our investments 
inside and outsi-
de of Turkey. 

As part of this 
project that is 
carried out with 
physical educa-
tion teachers, 
sports facilities 
are being impro-
ved and provi-
ded with sports 
equipment.

The policy of 
not targeting 
individuals under 
12 years of age 
in advertisements 
and campaigns 
has been 
adopted.

This Program 
provides training 
courses such 
as business 
development, 
effective 
communication 
and presentation 
skills, as well as 
awareness-raising 
activities to help 
reduce references 
to gender 
stereotypes. 
The program 
also offers 
contributions in 
kind to women 
with disabilities 
who want to start 
their own business.

The Program 
offers training 
and technical 
support to women 
in Kazakhstan 
(Almaty and 
Astana) on how 
they can start 
and efficiently 
manage a business 
using green 
technologies, in 
particular.

This project contributed to a 
more active and healthy life 
for students.

We achieved responsible 
production and 
consumption.

The company established 
Female Resource Centers in 
Neftchala and Salyan under 
the Program. Seven hundred 
women were trained in these 
centers.

From the Akmolta, Almaty, 
and Karaganda areas, 
2050 women were given 
occupational training and 
business ideas on such 
matters as agriculture, 
baking, and furniture 
production in 2017. The 
program also granted 
funding to 10 women for 
their entrepreneurship 
projects.

Economic
Social Economic

Social

Economic
Social

Economic
Social

1 3

42

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Quality Education

4

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Good Health and 
Well-being

3

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Quality Education

4

Gender Equality

5

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Gender Equality

5

Decent Work and 
Economic Growth

8
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Zarya Project

Women's 
Network

Conserving 
Water 

Resources

Operational 
Excellence

We support the 
empowerment 
of women in 
areas where 
we operate not 
only in economic 
terms but also in 
social terms. 

We support 
the presence 
of women in 
business in all 
geographies 
in which we 
operate, and 
organize events 
to improve 
their skills and 
leadership 
qualities.

We endeavor to 
protect water in 
all of our activi-
ties, and try to 
conserve wa-
ter in our new 
investments and 
ongoing 
projects.

We make ar-
rangements 
to reduce the 
use of energy 
and water, and 
support their 
conservation in 
our production 
plants.

As the first stage 
of Zarya, the Ze-
enat Gari project 
was initiated to 
offer microfinan-
cing opportuni-
ties to disadvan-
taged women in 
Pakistan. CCI Pa-
kistan started the 
second stage of 
the project called 
Tabeer Stores in 
2016. The Tabeer 
Stores microfi-
nance disadvan-
taged women 
for opening and 
operating small 
markets.

CCI Women’s 
Network is a 
platform for wo-
men employees 
to interact and 
organize various 
activities focusing 
on networking, 
capability deve-
lopment, leaders-
hip skills and em-
powerment in the 
workplace and in 
the community. 

Ground water 
sources around 
the factory are 
analyzed in  
topographical, 
geological, hydro-
geological, and 
hydrological 
terms, and a risk 
map is generated 
accordingly. 
Interviews are 
made with factory 
officials and 
local people to 
implement on-site 
surveys.

We are developing 
projects to reduce 
energy usage rate 
(EUR) and water 
usage rate (WUR) 
in factories. Emplo-
yees are encoura-
ged to brainstorm 
on this matter and 
the efforts in this 
field are certified 
under the OE 
program.

Establishment of 13 
businesses were supported 
in total with three new ones 
in 2017.

Women’s Network was 
established in the entire CCI 
geography. Each country has 
its network.

All factories of CCI 
completed their first round 
assessments as of the end 
of 2016. The second round 
continued in 2017. The 
entire cycle is expected to be 
completed in 2020. TCCC 
has a policy of returning 
to the earth each drop of 
water that we use. (Water 
Replenishment) This rate 
was 150 percent in Turkey in 
2017.

We saved 31 million MJ of 
energy/3,305 tons of CO2 
and 332,000 m³ of water 
through austerity projects in 
2017.

Economic
Social Economic 

Environ-
mental 

Economic 
Environ-
mental 

Economic
Social

5
7

8
6

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Gender Equality

5

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Gender Equality

5

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Life below Water

14

Clean Water and 
Sanitation

6

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Climate Action

13

Affordable and 
Clean Energy

7

Decent Work and 
Economic Growth

8
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Environmen-
tally-friendly 

Coolers

PlantBottle 

Lightweight

Raising 
Awareness of 
Consumption
(Returnable 

Glass 
Bottles)

As with the 
production 
process, we try 
to ensure that 
our products are 
environmentally 
friendly in the 
sales channel, 
and we work 
towards 
reducing 
emissions.

We are 
developing 
projects and 
actively making 
decisions to 
reduce fossil 
waste. We are 
informing our 
stakeholders 
about this.

We are impro-
ving our pac-
kages, making 
them lighter and 
environmentally 
friendly without 
compromising 
on product 
quality.

We are 
developing 
projects to 
increase 
recycling rates 
in the use of 
glass which is 
the healthiest 
solution for 
packaging.

We equip our 
coolers with 
energy-saving 
EMDs or purcha-
se coolers with 
EMDs only. 
Additionally, our 
new purchases 
are HFC-free 
coolers.

Use of plant-ba-
sed plastic in the 
bottles of Damla 
(30 percent).

Environmentally-
friendly and lighter 
packages are being 
developed.

Bringing glass 
bottles back to the 
factory, washing 
them, and putting 
them back into 
the production 
process.

Our new purchases will be 
exclusively HFC-free and 
EMD-equipped coolers.
As of the end of 2017: 90 
percent of our coolers in 
Turkey are equipped with 
EMDs, and 60 percent are 
HFC-free. The EMD program 
reduced carbon emissions 
by 78,711 tons (equivalent 
to the amount of carbon 
dioxide absorbed by 6.6 
million trees) across CCI.

Thirty percent of 330-ml and 
1-L bottles of Damla are now 
made up of plant-based raw 
materials.

Packages are made lighter 
without compromising 
product quality and safety.

In 2017, 91,900 tons of glass 
was saved.

Economic 
Environ-
mental 

Economic 
Environ-
mental 

Economic 
Environ-
mental

Economic 
Environ-
mental

9

10

11

12

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Responsible 
Consumption and 

Production

12

Climate Action

13

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12

Climate Action

13

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12

Climate Action

13

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12

Climate Action

13

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9
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Recycling 

Environmental 
Training

Behavior-
oriented 
Energy 

Efficiency 
Program

Zero Waste

High Quality 
Standard

(KORE 
Inspections)

We acknow-
ledge our 
responsibility 
in consumpti-
on as much as 
in production. 
We actively put 
effort into inc-
reasing the ratio 
of recycling in 
consumption.

We design 
projects to raise 
environmental 
awareness 
among our 
employees, 
and train them 
on matters of 
necessity to 
them. 

We provide tra-
ining programs 
that will help 
our employees 
keep informed 
about energy 
efficiency so that 
they can support 
climate action. 

We are targeting 
zero waste, whi-
ch is the ideal, 
and are working 
towards achie-
ving a significant 
reduction in our 
waste.

We produce our 
products wit-
hout compromi-
sing high quality 
standards. 

As part of 
our cooperation 
with ÇEVKO, 
we increase our 
recycling rate 
every year.

Our factory emp-
loyees in Turkey, 
Jordan, Azerbai-
jan, Kazakhstan, 
Pakistan, and 
Kyrgyzstan were 
trained on envi-
ronmental issues.

The employees 
were asked to 
review their 
relationship 
with production 
processes, 
technological 
systems, and with 
their workplaces 
and to develop 
consciousness of 
energy efficiency 
accordingly.

All waste is sepa-
rated, and organic 
waste is compos-
ted while package 
waste is sent to 
licensed plants.

We ensure that 
our factories are 
inspected and 
fulfill compliance 
requirements.

We recycled 54 percent of 
our packages in 2017.

Anadolu Group shares its 
universal environmental 
approach with its employees 
in line with cultural codes 
while aligning its relationship 
with the environment. In 
2017, 8574 person-hours of 
environmental training was 
given.

This program was expanded 
to 21 factories in 10 
countries in 2017.

Our factories in Ankara and 
Çorlu operate with Zero 
Waste. 
The recycling rate of the 
factories across the entire 
CCI geography is above 90 
percent. 

Six factories of CCI were 
inspected in 2017. All our 
factories are certified to meet 
ISO 9001, ISO 14001, OHSAS 
18001, and FSSC 22000 
standards. All operations in 
Turkey and in the Burundai 
factory in Kazakhstan comply 
with ISO 50001 and with 
ISO 140641 standards. All 
factories that manufacture 
preform are certified for 
compliance with PAS 223.

Economic 
Environ-
mental

Economic 
Environ-
mental

Economic 
Environ-
mental

Economic 
Environ-
mental

Economic 

14

13
15

16

17

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Responsible 
Consumption and 

Production

12

Climate Action

13

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12

Climate Action

13

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Climate Action

13

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Climate Action

13

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8
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Workplace 
Rights Audit 
(WRP Audit)

Supplier 
Guiding 

Principles

“Hand in Hand 
for Security” 

Program

Economic 
Impact and 

Employment

Total 
Beverage
Portfolio

Paani 
Initiative

We give impor-
tance to the fun-
damental rights 
and liberties of 
our employees, 
and strive to 
ensure that our 
working envi-
ronments are 
designed ac-
cording to high 
standards for 
our employees.

We share our 
business men-
tality and ethics 
with all our bu-
siness partners 
and suppliers, 
contribute to 
their develop-
ment, and sup-
port their good 
practices.

We implement 
projects neces-
sary to achieve 
zero occupati-
onal accidents, 
and obtain the 
equipment and 
training ne-
cessary for this 
purpose.

We support the 
ideas for new 
initiatives and 
development to 
improve employ-
ment in the ge-
ographies where 
we operate, and 
work actively for 
this.

We give impor-
tance to the 
direct relations-
hip between 
our products 
and customers' 
health, and we 
work towards 
offering them 
different opti-
ons.

We support, and 
actively cont-
ribute to the 
projects that will 
enable access to 
clean water.

Factories are au-
dited in accordan-
ce with human 
rights principles 
by TCCC. Those 
factories that 
pass the audit 
are awarded the 
"green code" 
status.

Since suppliers play 
a key role in the 
company’s impact on 
the economy, CCI has 
compiled the mini-
mum social, environ-
mental, ethical, and 
economic standards 
to be followed by 
suppliers in the 
"Suppliers' Guiding 
Principles". In line 
with these principles, 
suppliers are inspect-
ed, and those who 
do not abide by these 
principles are subject 
to sanctions that can 
reach the point of 
terminating business 
relations with the 
supplier.  

Employees are 
regularly provided 
with training pra-
ctices for reducing 
occupational acci-
dents (target: zero). 

We strive to grow 
our economic 
impact by 
creating jobs, 
opening factories, 
expanding 
operations 
and including 
stakeholders along 
the supply chain.

Working towards 
protecting healthy 
lives.

Addressing our 
communities' 
needs for safe 
potable water, 
CCI Pakistan 
established the 
first filtration 
plant in Karachi 
in cooperation 
with international 
organizations. The 
second plant was 
established in Laari 
Adda, Lahore, in 
cooperation with 
the Clean Water 
Trust.

Seventeen factories inspected 
in 2017 passed inspection 
and earned the Green Code 
status.

A Supplier Satisfaction Survey 
was completed in 2017.
While a success rate of 
93 percent was expected 
from the inspections of the 
Suppliers' Guiding Principles, 
68 percent was achieved in 
2017. Efforts to improve this 
rate were included in the 
agenda.

The total number of 
occupational accidents 
decreased in 2017. More 
prospective approaches 
with high accuracy was 
adopted for risk analyses.      
Number of major accidents 
decreased. The Health and 
Safety report system was 
modified for a performance 
enhancement of 20 percent.

One Turkish lira of 
investment made by CCI in 
Turkey makes a contribution 
of 9.7 Turkish lira to the 
Turkish economy.
This factor is 1:5 for Pakistan.

Various options were offered 
to consumers.

Comprehensive social access 
and mobilization activities 
were also carried out in 
relevant fields to inform 
people about the importance 
and proper use of safe potable 
water. Areas without access 
to clean water have been 
provided with clean and 
treated water for the first time. 
Two more filtering plants were 
established in Rahimyar Khan. 
Each plant has a throughput 
of 2000 liters per hour and 
serves a community of more 
than 20,000 people every day. 
Twenty five facilities have been 
established in three years.

Economic 

Economic 

Economic 

Economic 

Economic 
Social

Economic 
Environ-
mental
Social
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Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Good Health and 
Well-being

3

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Clean Water and 
Sanitation

6
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Contributing 
to 

Female 
Employment

CCI Turkey 
Innovation 

Day

Project RED

CCI Customer 
Interaction 

Center

Operational 
Excellence 

Projects

Open to 
Curiosity 
Platform

We are trying 
to increase 
women's emp-
loyment both 
in Turkey and in 
other geograp-
hies in which we 
operate. 

While our 
employees are 
improving their 
innovative and 
creative sides, 
we create and 
develop the 
channels that 
increase their 
sharing and 
contributions.

We check the 
quality of our 
services at every 
stage and show 
every effort to 
maintain quality.

We analyze the 
returns from our 
stakeholders 
with regard to 
our products and 
services, resolve 
problems imme-
diately, and sup-
port continuous 
development.

We bear the so-
cial, ecological, 
and economic 
responsibility of 
all our operati-
ons, and strive to 
ensure that all 
our operations 
are performed 
with perfection. 

We give impor-
tance to trans-
parency in our 
business fields, 
and we create a 
communication 
environment 
that allows our 
stakeholders to 
monitor all our 
operations.

We employ wo-
men in countries 
where CCI ope-
rates in an effort 
to contribute to 
their economic 
independence. 

We give all emplo-
yees an opportu-
nity to share their 
ideas and promote 
the culture of inno-
vation across CCI. 

It helps to observe 
and monitor the 
commercial stan-
dards and practices 
in sales areas, and 
makes use of tech-
nology in doing 
this. (e.g. check-
ing the order of 
products on shelves 
from the mobile 
application)

We make every 
effort to satisfy 
potential customers 
and turn them into 
paying customers 
with distinctive and 
flexible workflows. 
Subject-based 
customer satis-
faction surveys 
are applied and 
proactive action is 
taken. The compa-
ny returns most of 
its service request 
calls from within 
and ensures that 
callers are satisfied 
with the solution. 
Calls are immedi-
ately analyzed and 
problem-based 
reports are gener-
ated. The level of 
service is monitored 
every day.

We’re expanding 
our sustainability 
policy to our entire 
value chain rather 
than restricting it. 
The purpose is to 
minimize errors 
and reduce the 
ecological impact 
caused throughout 
the operation, 
while focusing on 
maximizing model 
efficiency and 
quality.

An online platform 
where the most 
frequently asked 
questions about 
Coca-Cola are 
answered and 
also factory tour 
requests are 
processed.

The rate of female employees 
in the entire CCI geography 
rose from 9 percent to 12 
percent in the last five years.
The rate of female employees 
at the director level: 32 
percent

Employees shared 
2,964 ideas and 290 project 
applications at CCIdea from 
2015 to 2018. One idea 
out of three among these 
projects reached the finals, 
two made it to the semi-
finals, and 25 employees 
of CCI were nominated 
for a green belt certificate. 
Ideas from 10 countries are 
submitted to the CCIdea.

Practices have been 
developed to offer ideal 
products to consumers and 
customers.

In 2017, 275,000 service 
requests were met with a 42 
percent increase compared 
to the previous year. CCI 
Customer Interaction Center 
made 80,000 calls to check 
service satisfaction.

Eighty OE projects were 
carried out in Turkey with 
40 certificates received and 
$1.5 million earned in 2017. 
Two hundred seventeen 
projects were carried 
out, 40 certificates were 
received, and $5.74 million 
was earned across all CCI 
countries.

Transparent communication 
has been established with 
customers and consumers.

Social

Economic 

Economic 

Economic 

Economic 

Economic 
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Project &
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Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Gender Equality

5

Responsible 
Consumption and 

Production

12

Industry, Innovation 
and Infrastructure

9

Reduced 
Inequalities

10

Responsible 
Consumption and 

Production

12

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12
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Joint 
Business 
Planning 
Meetings

Customer 
Satisfaction

Distributor 
Satisfaction

We prepare a 
business plan 
that is in har-
mony with the 
world. We 
reflect this 
harmony to all 
of our 
stakeholders.

We always 
listen to our 
customers. We 
monitor our 
customers' 
satisfaction with 
our products 
and services, and 
pay attention to 
responding to 
their requests.

We listen to the 
requests of our 
business partners 
as well as to 
our customer 
requests, and 
design projects 
for any sharing 
activity that 
will add value 
to our business 
conduct.

Each year JBP 
(Joint Business 
Plan) meetings 
are organized 
to adjust joint 
marketing and 
operation plans 
according to the 
needs of parties.

Surveys are 
conducted every 
year in Turkey and 
at least once every 
two years in other 
CCI countries in 
order to focus on 
the gap between 
the customers' 
expectations and 
the actual service 
performance.

As an assessment 
of our company's 
reputation, sur-
veys help us to 
see our strengths 
and weaknesses 
in our capability 
to manage our 
partnership with 
our distributors 
and our distributor 
network.

We have enhanced our 
cooperation with customers.

There are projects for 
fulfilling and exceeding the 
expectations of customers. 
In 2017, 3,500 customers 
took part in customer 
satisfaction surveys that were 
done in Turkey, Iraq, and in 
Azerbaijan. 

In 2017, 209 distributors 
took surveys and reported 
a satisfaction level of 86.0. 
Following this, 4,716 
participants were given 436 
training seminars on sales 
capability.

Economic  

Economic 

Economic 

30

31

32

Project &
Application

Strategic 
Approach

Description Outcomes Association 
with the SDGs

EES 
Impacts

Responsible 
Consumption and 

Production

12

Responsible 
Consumption and 

Production

12

Responsible 
Consumption and 

Production

12
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Impact of 
Production

Good 
Agricultural 

Practices 
Project -

Vegetative
Production

We pay 
particular 
attention to 
equality among 
our business 
partners, and 
create a supply 
environment 
that will 
encourage 
all supplier 
manufacturers 
that 
manufacture 
quality products 
to work with us.

We support the 
good agricultu-
ral practices of 
our suppliers, 
and engage in 
efforts to raise 
social awareness 
and prefer to 
popularize such 
practices.

Production 
channels are 
being increased 
and local 
producers are 
supported.

Migros has an 
operational unit 
that works on 
lands with high 
biodiversity and 
on wetlands as 
well. This unit 
did not find any 
significant impact 
of water resources 
on the soil and 
on natural life. 
It does not have 
any activity that 
pollutes the soil 
and water, or that 
negatively effects 
the fertility or any 
of the life forms 
that live and breed 
there. On the 
other hand, Migros 
works towards 
reducing all its 
direct and indirect 
environmental 
impact.

Migros alone had 1,789 
active suppliers, excluding 
Kipa, from which it 
purchased more than 1,000 
Turkish lira of goods in 2017. 
This supplier number rises to 
2,016 when Kipa is included. 
Employees of suppliers and 
business partners expand our 
economic sphere of influence 
even further. The number of 
suppliers reached is 2,016.

In order to manage the 
indirect impact of its Supply 
Chain, Migros prefers to 
buy products from those 
suppliers which adopt 
Good Agricultural Practices 
(GAP) in agricultural and 
livestock production. Thus 
the company contributes to 
reducing the negative effects 
of agricultural production 
on the biodiversity around 
farming lands and also 
contributes to observing 
animal welfare in production. 
In addition, it designs 
projects for developing 
alternative pest control 
and for abolishing the use 
of pesticides by biological 
means of control.

Economic
Social

Economic 
Environ-
mental
Social

1 2

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

No Poverty

1

Zero Hunger

2

Responsible 
Consumption and 

Production

12

Peace, Justice and 
Strong Institutions

16

Decent Work and 
Economic Growth

8

No Poverty

1

Responsible 
Consumption and 

Production

12

Life below Water

14

Life on Land

15

Peace, Justice and 
Strong Institutions

16

Good Health and 
Well-being

3

Clean Water and 
Sanitation

6

Decent Work and 
Economic Growth

8
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Impact of 
Employment 
and Access

Efforts to 
Reduce Food 

Waste 

Migros 
WellBeing 
Journey

Growing 
Healthy 

with Migros

We give 
importance 
to local 
employment 
wherever we 
operate, and 
pay attention 
to meeting 
almost all of our 
employment 
needs locally.

We prioritize 
the reduction 
of food losses 
above making 
profits, and 
ensure that 
our consumers 
support reducing 
food losses 
through active 
discounts and 
similar other 
projects.

Our stores enga-
ge in activities 
that inform the 
public of balan-
ced nutrition, 
the importan-
ce of physical 
activity, staying 
hydrated, and 
on oral health 
on our digital 
and mobile plat-
forms, making 
a contribution 
to a change in 
behavior for the 
better.

We organize 
active tours and 
activities within 
our stores in 
order to give our 
children infor-
mation on habits 
leading to good 
and balanced 
nutrition.

The company 
works to 
contribute 
to local 
development.

One of the key 
fields in which 
the retail sales of 
food can cont-
ribute to sustai-
nability is in the 
prevention of loss 
and food waste. 
Members of the 
Consumer Goods 
Forum (CGF) 
also promised to 
reduce their food 
waste. In line 
with this, Migros 
promises to redu-
ce the tonnage 
of food waste 
disposed by 50 
percent by 2025, 
in comparison 
with 2016.

Migros WellBeing 
Journey field on 
Migros Mobile uses 
a smart algorithm 
to generate an 
ideal daily food 
consumption 
table based on the 
shopping habits of 
customers in the 
preceding three 
months. Custom-
ers are able to see 
which food groups 
they neglect with a 
glance at the table 
and by receiving 
generated messag-
es with reference to 
global parameters 
and the Ministry of 
Health data. Migros 
WellBeing Journey 
is encouraged by 
offering customized 
products for a 
balanced diet at a 
discount so that 
consumers can 
make up for the 
deficiencies in their 
diet.

Ensuring that its 
customers have 
the best, fres-
hest, and the 
highest-quality 
products, Migros 
carries out soci-
al responsibility 
projects for social 
health to emphasi-
ze the importance 
of a balanced diet 
and physical acti-
vity as part of this 
approach.

A nationwide source of 
employment, Migros is also 
the locomotive of regional 
development. Employees of 
Migros stores make up 95 
percent of the company's 
total human resources. 
Sixty eight percent of 
the employees in Turkey 
are employed outside 
Istanbul and 54 percent 
work in their hometown. 
Migros maintained its 
mission of "contributing to 
employment" in 2018 and 
created 6,500 jobs. Migros 
has more than doubled its 
stores in the last five years. 
The number of Migros 
employees has reached 
45,000 when its indirect 
employees are included.

Considering its primary 
purpose is to reduce losses 
at source, Migros sells fresh 
food products such as meat, 
chicken, and dairy products 
close to expiration as well as 
some of the ripening fruits and 
vegetables at 25 to 50-percent 
discount to encourage sales 
of such products. This project 
has saved foods equivalent 
to the total revenues of three 
stores of Migros in 2017. In 
addition, under the project 
“Respecting Food” on a daily 
basis as of 2017, Migros started 
to donate to food banks and 
social markets those fruits 
and vegetables which retain 
their nutritional value but fail 
to meet the visual criteria for 
selling in their stores. Migros has 
undertaken this endeavor using 
a digital platform that matches 
supply and demand, the first 
of its kind in Turkey. As part of 
this project, Migros donated 
528 tons of food in 2018, 
contributing to supplying the 
food equivalent of 1,124,023 
meals within the year.

The project was initiated 
in April 2018 and raised 
awareness of a healthy life 
and a balanced diet among 
1.3 million people by the 
end of the year. Fifty one 
percent of the customers 
who viewed their customized 
healthy life journey used 
the recommendations for a 
balanced diet and a healthier 
lifestyle and showed a 
change in their behavior for 
the better. Manufacturers 
who set up Migros WellBeing 
Journey zones in strores 
offered 33,250 people 
one-to-one training on a 
balanced diet, increasing 
physical activities, and on 
oral care.

Drawing upon the opinion that 
behaviors acquired in childhood 
are more likely to become per-
manent, Migros gives priority to 
children in its awareness projects 
for social health. Employees of 
Migros give children short lectures 
from the "Migros Healthy Devel-
opment Guide" prepared with the 
Food Safety Association at the end 
of each performance during the 
April 23 Migros Children's Theater 
Festival, which has introduced a 
million children to theater free of 
charge in 24 years. Migros has also 
organized “good life” store tours 
for children with the voluntary 
participation of employees since 
2016. Voluntary store directors 
have invited children and their 
families in its surrounding areas of 
396 stores in 70 provinces in three 
years. Migros reached 160,627 
children by the end of 2018 
through the projects it organized 
as part of the good life awareness 
project.  

Economic
Social

Economic
Social

Social

Economic
Social

3

4

5

6

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

No Poverty

1

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10

Zero Hunger

2

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8

Good Health and 
Well-being

3

Good Health and 
Well-being

3

Quality Education

4

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8
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Accessible 
Migros 
Project

Little 
Athletes 
Project

Talent and 
Career 

Management 

We design our 
stores to be 
accessible, and 
develop projects 
in order to set 
an example for 
making efforts 
to create sus-
tainable and 
harmonious 
urban spaces. 
The website and 
mobile app of 
the Migros Sanal 
Market have 
also been rede-
signed for use by 
visually-impaired 
customers.

We do not only 
support our own 
projects but we 
also support 
favorable social 
projects deve-
loped by orga-
nizations from 
different sectors 
and we act as an 
active stakehol-
der that enables 
such projects to 
be realized.

We value our 
employees' 
personal deve-
lopment and 
encourage them 
through reward 
programs. 

Gathering the 
distinguished 
services it offers 
for its disabled 
and elderly 
customers under 
a single roof, 
Migros has 
implemented 
the "Accessible 
Migros" project.

The company 
has improved the 
coordination skills 
of children in need 
of special educa-
tion and this has 
allowed them to 
socialize with their 
peers. 

Employees of the 
administrative unit 
at the General 
Directorate as well 
as store managers 
undergo a 360° 
competency and 
potential assess-
ment every two 
years in order to 
determine those 
strengths and skills 
which are open 
to improvement. 
Their development 
plans are made 
accordingly.

The pilot version of the 
project was carried out in 
2016, and the actual project 
was started in 48 Migros 
and Macrocenter stores in 
12 provinces in 2017. As 
of 2018, 200 stores in 50 
provinces were updated 
according to the Accessible 
Store Concept. At least one 
employee fluent in sign 
language is present to help 
the hearing impaired in 
each store of Migros and 
Macrocenter, and customers 
are able to recognize those 
employees from the badges 
on their collar indicating that 
they know sign language. 
Migros and Macrocenter 
stores have ramps and 
railings for wheelchair 
access, and their aisles are 
designed to allow access for 
wheelchairs. The stores also 
make wheelchairs available 
to senior citizens, and at 
least one cashier’s desk is 
designed with 90 cm spacing 
to give priority to people in 
wheelchairs. If a disabled or 
elderly customer requests 
help in an Accessible Store, 
an employee accompanies 
and assists them throughout 
their shopping.

A part of the income 
generated from Procter & 
Gamble products sold in 
Migros stores is donated to 
the Turkey Special Olympics 
Committee to improve the 
coordination skills of two to 
seven-year-old children in 
need of special education, so 
that they can socialize with 
their peers: 6,034 special 
young people have been 
introduced to sports in 14 
years with the contribution 
of 9.5 million customers of 
Migros.  

The Migros Rewarding System 
is used to appreciate the 
performance of employees 
in creativity, providing added 
value, and in teamwork. As 
part of this, more than 6,700 
employees of Migros received 
different awards in 2017, and 
more than 2,200,000 reward 
points were given in total.

Economic
Social

Economic
Social

Economic
Social

7

8
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Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Sustainable Cities 
and Communities

11

Responsible 
Consumption and 

Production

12

Good Health and 
Well-being

3

Decent Work and 
Economic Growth

8

Sustainable Cities 
and Communities

11

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Quality Education

4

Decent Work and 
Economic Growth

8
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Contribution 
to Employee 
Development 

Human 
Resources 
Approach

Employee 
Profile

A New Era in 
Cooling 
Systems

We offer our 
employees 
lifelong learning 
opportunities 
that support 
individual de-
velopment, in 
addition to on-
the-job training.

We have a policy 
of equality in 
employment 
in place. We 
advocate an 
egalitarian 
human resources 
policy for our 
stakeholders, 
including our 
suppliers, which 
allows everyone 
to work with 
us without any 
discrimination.

We owe our 
strong deve-
lopment to our 
colorful profile 
that represents 
every 
generation. 

We develop 
proprietary 
natural cooling 
systems, and 
actively support 
global climate 
action with solid 
projects.

We ensure 
that all of our 
employees 
receive training 
and benefit from 
lifelong learning 
opportunities at 
the workplace. 
Having been 
established to 
make the concept 
of continuous 
development a 
priority in the 
corporate culture 
of Migros, the 
Migros Retail 
Academy 
supports 
the personal 
and career 
development 
of employees 
through its 
cooperation 
with universities, 
classroom 
training sessions, 
and e-training 
options.

The company 
embraces human 
rights and equal 
opportunity.

We have created a 
work environment 
where different 
generations are 
able to work in 
harmony.

There are cooling 
systems with a 
natural cooler.

Migros aims to increase 
occupational and personal 
development training 
programs for both men 
and women: 99 percent of 
their employees were given 
853,000 training programs 
on site, in classrooms and 
online, in 2018.

All human resources 
decisions from recruitment 
and placement to 
remuneration are executed 
as per job profiles defined 
in detail. Applicants are 
accepted without any 
discrimination based on 
culture, age, sex and 
disability.

According to 2017 data, 80 
percent of the employees 
of Migros are a member 
of generation Y and their 
average age is 31. Store 
employees account for 
82.1 percent, while store 
managers and administrative 
units account for 17.9 
percent of the company's 
employees. The average 
seniority of the administrative 
units and store managers is 
10 years. The total female 
employment rate in Turkey 
and abroad is 40 percent, 
and the rate of female 
executives including Migros 
and Ramstore has reached 
28.2 percent with a single 
point increase.

Migros uses ammonia, a 
natural cooler, rather than 
HFC, for its cooling systems 
in MIGET, the company meat 
processing plants. A pilot 
project for the use of systems 
with natural cooler was 
initiated in Taşdelen Migros 
M store in 2015 where the 
coolers in the store were 
attempted to be cooled with 
glycol rather than with 
HFC-R404a gas. Used only 
to cool the refrigerators, 
glycol was cooled with the 
cooler HFC-404a, which 
reduced the risk of leakage 
by approximately 90 percent 
in comparison with the 
circulation of the cooling 
gas in all refrigerators of the 
store. In 2017, the strategy 
of using gases with lower 
emission coefficients for 
refrigerators was adopted. 
While 25,664 kg of R22 gas 
was used in 2016, this was 
reduced to 15,798 kg in 2017. 
Emissions were reduced by 
38 percent by using less R22 
gas. This fully proprietary 
cooling system with natural 
cooler almost eliminates CO2 
emissions.

Economic
Social

Economic
Social

Economic
Social

Economic
Environ-
mental

10

11
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Strategic 
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Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Responsible 
Consumption and 

Production

12

Quality Education

4

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Peace, Justice and 
Strong Institutions

16

Gender Equality

5

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Gender Equality

5

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Climate Action

13

Affordable and 
Clean Energy

7

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9
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Sustainable 
Distribution 

Systems

Energy 
Saving 

Activities 

Based on the 
principle of 
sustainability, 
we are reducing 
the emissions in 
our distribution 
systems as well 
as in our stores.

We carry out 
projects that 
efficiently use 
energy in our 
stores.

Migros has effi-
ciency projects in 
place to save the 
energy expected 
to be consumed 
by logistics and to 
reduce greenhou-
se gas emissions. 
Routes are opti-
mized by measu-
ring the distance 
between distribu-
tion centers and 
stores each year, 
and new distribu-
tion centers are 
opened accor-
dingly.

The company 
prefers high-level 
automation sys-
tems with variable 
current controls 
and uses environ-
mentally-friendly 
cooling systems for 
climate control and 
industrial cooling 
systems in its new 
and renovated 
stores.

Eighty percent of products 
are conveyed to stores in 
fully loaded vehicles. Migros 
directs the products to 
be sold in its stores to its 
own distribution centers 
to reduce truck traffic up 
to 30 times. The company 
has an objective to "reduce 
CO2 emissions per unit 
in transport" to reduce 
its environmental impact 
arising from transfers to 
distribution centers. CO2 
emission per unit increased 
by 2.5 percent in 2017 
in comparison with the 
previous year. On the other 
hand, emissions per unit by 
the transfer of products to 
Migros stores was reduced 
by 1.39 percent. The number 
of products transferred 
by Migros increased, and 
some of the transportation 
previously undertaken by 
suppliers started to be 
carried out by Migros, in 
2017. New Distribution 
Centers were added to the 
Migros distribution network 
to reduce carbon emissions 
during the transfer of 
products to stores. Seventeen 
electric vehicles were added 
to the vehicle fleet of Migros 
Sanal Market. Emissions 
per unit during the transfer 
of products to stores was 
reduced by 1.39 percent.

The company renewed its 
old and energy-inefficient 
lighting systems in 27 
stores and saved 8 percent 
in energy consumption 
per store in 2017. As part 
of the green IT concept, 
Migros replaced 90 
percent (700 computers) 
of its conventional desktop 
computers in 165 stores 
of Kipa with more energy-
efficient thin clients when 
the company acquired Kipa 
in 2017. The company also 
permanently turned off the 
server systems (350 servers) 
in its stores, saving 300 MW 
of energy in six months. 
New generations of such 
devices save 80 percent 
of energy per year. Forty 
tons of electronic devices 
that were made redundant 
were recycled. Seventy five 
percent of energy was saved 
by replacing a significant 
part of the conventional 
server infrastructure with 
hyper-converged servers, 
virtualizing them, and 
transferring them to the 
cloud. The company also 
renewed its old, energy-
inefficient lighting systems 
in 27 stores and saved 
8 percent in energy 
consumption per store in 
2017.

Economic
Environ-
mental

Economic
Environ-
mental
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EES 
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EES 
Impacts

Responsible 
Consumption and 

Production

12

Climate Action

13

Affordable and 
Clean Energy

7

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12

Climate Action

13

Affordable and 
Clean Energy

7

Decent Work and 
Economic Growth

8
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Environmen-
tally-friendly 

Activities

Carbon 
Footprint

We use techno-
logy to develop 
environmental-
ly-friendly model 
applications at 
a global scale in 
our stores.

We continuously 
review our ope-
rations, and de-
velop and carry 
out projects to 
achieve a consi-
derable reducti-
on in emissions 
arising from our 
operations.

Working towards 
reducing detri-
mental effects to 
the environment.

Even if greenhouse 
gas reporting is 
not compulsory for 
the Turkish retail 
sector, Migros has 
been measuring its 
corporate green-
house gas emissi-
ons since 2014 in 
an effort to moni-
tor and reduce its 
direct and indirect 
impact on climate 
change. The fac-
tors that contribu-
te to greenhouse 
gas emissions in 
all stores, distri-
bution centers, 
regional direc-
torates, regional 
fruit and vegetable 
warehouses, and 
MİGET Integrated 
Meat Processing 
Plants have been 
determined.

The first retail store to 
be awarded a LEED Gold 
certificate in Turkey is 
the Maya Migros Store in 
Bodrum. Alaçatı Macrocenter 
was also awarded a 
LEED Gold Certificate in 
Operations and Maintenance 
categories. Migros also uses 
video conferencing tools 
for its jobs interviews for its 
operations across Turkey. 
This eliminated the human 
resource staff’s driving 
needs for transportation, 
and reduced carbon 
emissions considerably. 
More than 8,000 interviews 
(approximately 10,000 
hours) were made by 
teleconferencing in 2017. 
Similarly, more than 
50 percent of intercity 
meetings are done by 
teleconferencing, which 
allowed the employees to 
make less business travels. 
The company achieved 75 
percent energy savings by 
means of cloud technology. 
Migros prefers high-level 
automation systems with 
variable current control and 
uses environmentally-friendly 
cooling systems for climate 
control as well as industrial 
cooling systems in its new 
and renovated stores. The 
company measures daily, 
weekly, and monthly energy 
consumption by an energy 
monitoring system and 
takes measures to reduce 
greenhouse gas emissions. 
An automation system 
controls cooling, climate 
control, and lighting systems 
centrally in order to regulate 
energy consumption.

Migros aimed to reduce 
its "Scope 1 and Scope 2" 
carbon-dioxide emissions per 
square meter of sales space 
by 1.5 percent in 2017 in 
comparison with 2016, and 
achieved an actual reduction 
of 8.5 percent, which was 
well above the target. 
Despite its growing number 
of stores, Migros reduced its 
greenhouse gas emissions 
(Scope 1 + Scope 2) arising 
from its corporate operations 
by 5.25 percent compared to 
the previous year, particularly 
by its improvements in the 
reduction of gas leakages 
in cooling systems in 2017. 
Scope 1 and Scope 2 
emission values of Migros 
including direct sources 
of emissions in 2017 
were verified by TUV-
NORD Germany, based on 
inspections with reference 
to the ISO 14064-3 standard 
and GHG protocol, and 
documented with an 
accredited (DakkS) certificate. 
Carbon emissions per day 
per m2 of sales space was 
reduced by 8.5 percent.

Economic
Environ-
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Responsible 
Consumption and 

Production

12

Climate Action

13

Affordable and 
Clean Energy

7

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Climate Action

13

Affordable and 
Clean Energy

7

Decent Work and 
Economic Growth

8
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Waste 
Management

Waste 
Collection 
Activities

We consider our 
improvement 
objectives in 
waste manage-
ment as endless. 
We set our goals 
each year, and 
maintain our 
efforts until 
we reach zero 
waste.

We design parti-
cipatory projects 
that will allow 
us to implement 
our environmen-
tal activities with 
all our stakehol-
ders towards a 
common goal.

As part of the 
project "Bring 
Us Back to Life" 
carried out at the 
General Directo-
rate and Branch 
Directorates of 
Migros, packaged 
waste, paper, 
glass waste, and 
organic waste 
are separated 
at source and 
recycled. 

The Environmen-
tally-friendly Kiosks 
in Migros stores 
encourage cus-
tomers to recycle 
glass, metal, 
plastic, and paper 
cardboard waste 
separately. Waste 
with major envi-
ronmental impacts 
such as batteries, 
electronics, and 
oils are also col-
lected at Migros 
stores and recycled 
through authori-
zed companies. 

As part of a project that 
was initiated in 2015, 
employees recycling their 
daily paper and glass wastes 
saved 1,946 trees and 362 
liters of gasoline. Migros 
collects separately at source 
the non-hazardous wastes 
generated by its operations, 
including metal, wood, paper 
cardboard, plastic, and glass, 
and recycles them using the 
most appropriate methods 
through licensed companies. 
Packages of the products 
with original branding are 
recyclable, and packaged 
product waste with original 
branding are also collected 
and recycled. The objective 
set in 2017 was achieved 
with 3,874 tons of package 
waste collected and 54 
percent of original package 
product waste recycled. This 
was raised to 4,589 tons in 
2018. Thanks to its recycling 
activities, Migros recycled 
17,089 tons of wood, paper 
cardboard, metal, plastic, 
and glass and saved 110,810 
trees from being cut down in 
2018.

Migros has managed to 
collect 8.45 million pieces 
of package waste under 
its Green Kiosk project. 
The waste recycled by 
customers in 2017 were 
used to plant 177 saplings 
with the Aegean Forestry 
Foundation. Thanks to the 
customers of Migros who 
made donations to the WWF, 
100 sea turtles were adopted 
in 2017. Migros collects 
waste oils from its customers 
in stores and through the 
Migros Sanal Market and 
delivers it to the licensed 
company authorized by the 
Ministry of Environment and 
Urbanization. The company 
offered this service in 805 
stores in 2016, and 1,048 
stores in 2017. Twenty eight 
tons of vegetable oil waste 
was delivered to licensed 
companies in 2018. Migros 
also contributes to sea 
cleaning activities carried 
out by the Turkish Marine 
Environment Protection 
Association (TURMEPA) 
by collecting vegetable oil 
waste. 
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12

Climate Action

13

Life below Water

14

Clean Water and 
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6

Decent Work and 
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8

Industry, Innovation 
and Infrastructure

9
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12

Climate Action

13

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9
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Environ-
mental

Economic
Environ-
mental
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Environmental 
Management

The Project 
“Fresh 

Leftovers to 
Our Four-
Legged 
Friends”

Contributing 
to the 
Civil 

Society

Employee 
Satisfaction

We support 
environmental 
projects and we 
aim to foster 
awareness and 
sensitivity in all 
our stakeholders 
about the 
environment.

We give im-
portance to all 
living beings on 
the planet and 
develop proje-
cts to support 
healthy growth 
of stray animals 
that are our 
close friends in 
cities.

We support civil 
society and cont-
ribute to the 
development of 
social initiatives 
that engage in 
appropriate ac-
tivities for social 
development.

We pay particu-
lar attention to 
creating a work 
environment 
where everyone 
is happy and 
where everyone 
works together 
toward common 
goals.

The company 
supports activi-
ties designed to 
reduce waste and 
deforestation. As 
part of the fight 
against defores-
tation, Migros 
has planted trees 
in Dikili, Torbalı, 
Şirince, Çeşme, 
Seferihisar, and 
Urla with the 
Aegean Forestry 
Foundation in the 
last 10 years to 
reforest the areas 
damaged by 
wildfires and to 
protect 
biodiversity.

Migros has initi-
ated the project 
“Fresh Leftovers 
to Our Four-Leg-
ged Friends”
to feed stray and 
shelter animals. 
Food products 
in Migros stores 
that are close 
to expiration 
but still safe for 
consumption are 
donated to feed 
stray, shelter, 
and wild animals 
through relevant 
associations. 

Employees and 
suppliers of Migros 
contribute to 
various projects in 
the fields of social 
need in cooperati-
on with foundati-
ons, associations, 
and other non-go-
vernmental orga-
nizations, which 
helps the company 
multiply the scope 
of its projects. 

Migros carries out 
several projects to 
enhance employee 
loyalty as well as to 
enhance internal 
and external custo-
mer satisfaction.

Migros also sells in its stores 
the yield of the olive trees 
planted, and transfers the 
income generated from such 
sales to the Aegean Forestry 
Foundation. In the Aegeon 
region, 543,350 trees have 
been planted in destroyed 
forest areas.

As part of the project, 
Migros donated 641 tons 
of food to stray and shelter 
animals in 2018. Moreover, 
327 tons of food from Fruit 
and Vegetable Warehouses 
in Mersin and Antalya 
was donated to feed farm 
animals.

Customers of the Migros 
Sanal Market (e-commerce 
channel) are able to make 
donations to the Koruncuk 
Foundation, TEGV, and the 
Foundation for Education 
and Protection of Children 
with Mental Deficiency (Zİ-
ÇEV). In addition, customers 
of Migros and Migros Sanal 
Market are also given an 
opportunity to make donati-
ons to Koruncuk and ZİÇEV 
during Greater Eid. It is also 
possible to donate Ramadan 
ration boxes prepared by 
Migros to the Turkish Red 
Crescent during Ramadan. 
Furthermore, Migros spent 
348,231 Turkish lira in social 
aid and in donations in 2017. 
We cooperate with TOG on 
the Clothes Donation cam-
paign, and with TEGV on the 
book donation campaign in 
our stores on April 23.

The employee loyalty score in 
2017 was four points higher 
than the 2016 score. The 
Migros Sharing Hotline is ava-
ilable to increase satisfaction 
of employees, solve problems, 
and address violations of 
ethical principles as quickly as 
possible. Employees of Migros 
are offered private health 
insurance, healthcare servi-
ces, and easy and reasonable 
access to a nutritionist; the 
calorific value of meals offe-
red at premises with a dining 
hall are announced daily 
and light menu options are 
made available. In addition, 
interviews and screenings are 
carried out on such matters 
as life with diabetes, giving 
up smoking, breast health, 
office ergonomics and deep 
listening, and those who are 
not able to attend such activi-
ties are informed by brochu-
res and posters. Hobby and 
travel clubs provide a suitable 
environment for the deve-
lopment and socialization of 
employees in different fields; 
2,156 employees of Migros 
took part in 23 activities orga-
nized in 2018. 
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12

Climate Action

13

Decent Work and 
Economic Growth

8

Industry, Innovation 
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9

Responsible 
Consumption and 

Production

12

Life on Land

15

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Peace, Justice and 
Strong Institutions

16

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8
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Child 
Clothes

Donation
Campaign

The Joy of 
Sharing

Family 
Clubs

The Project 
"Books for 
Everyone"

Encouraging 
Customers 
to Adopt 

Environmental-
ly-Friendly 
Solutions

We support 
social projects 
for children, and 
mobilize our 
stores to access 
such projects.

We prepare the 
infrastructure 
that will allow 
our customers 
to support social 
initiatives, and 
contribute to 
enhancing social 
access to such 
initiatives.

We support the 
professional and 
personal deve-
lopment of local 
people with the 
platforms that 
we establish in 
the areas whe-
re we operate, 
and we design 
suitable environ-
ments for this.

We design 
projects that 
contribute to 
the education 
of children, and 
encourage all 
our stakeholders 
to participate in 
these projects.

We develop pro-
jects to help our 
customers enga-
ge in environ-
mentally-cons-
cious activities, 
and present such 
projects to them 
for their partici-
pation.

Used clothes left 
by customers 
in the Clothes 
Collection Boxes 
of Ariel in Migros 
stores are washed 
with Ariel and de-
livered to people 
in need. 

We support child-
ren in need.

Believing that edu-
cation is one of the 
key phases of the 
struggle for gender 
equality, Migros 
brings Family Clubs 
to life. 

Migros acts in co-
operation with its 
customers in sup-
porting the "Foun-
dation for Books 
for Everyone" in 
order to contribute 
to helping children 
get into the habit 
of reading.

Migros sells reu-
sable eco-bags 
and cloth bags 
in its stores. The 
company is the 
first retail brand to 
adopt the eco-bag 
concept. 

Migros supported the 
donation of more than 
660,000 pieces of clothing 
to 283,000 children under 
the “Clothes Donation 
Campaign” organized 
with Ariel (P&G) and TOG, 
which has become a regular 
campaign.

Those who want to cheer 
up children in need are able 
to present toys, children's 
books, and stationery 
products to children by 
leaving them in boxes set 
up in the stores by the 
Educational Volunteers 
Foundation of Turkey during 
the week of April 23.

The company offers vocational 
courses and skill development 
courses free of charge at Family 
Clubs. Training programs in 
63 different fields are offered 
in Family Clubs. Intending to 
contribute to the development 
of children, Family Clubs offer 
chess, art, and guitar lessons. It 
broadens the knowledge and 
imagination of children with 
workshops on coding and re-
newable energy sources, which 
are among the key aspects of 
the modern world. There are 
also women who attend such 
Family Clubs and start their 
own businesses using what they 
learned in the courses they have 
taken. The Family Clubs have 
reached 36,200 individuals from 
the day it was founded to the 
end of 2017. They were exten-
ded to 20 Migros stores in 16 
provinces as of the end of 2018. 

Migros customers who put 
books in the "Boxes of the 
Foundation of Books for 
Everyone", whether they had 
bought them on discount in 
Migros or whether they had 
brought them from home, 
have contributed to collecting 
48,194 books and to deliv-
ering them to schools across 
the country. 

Migros sold 317,518 eco-
bags, non-woven eco-bags, 
and cloth bags in 2018. All 
plastic bags offered to cus-
tomers in Migros stores are 
biodegradable. While 1.77 
plastic bags were used per 
customer in 2016, this was 
reduced to 1.67 in 2017, sur-
passing the target of 1.744 
for 2021 much earlier than 
planned.
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1

Sustainable Cities 
and Communities

11

Partnerships for 
the Goals 

17

Quality Education

4

No Poverty

1

Sustainable Cities 
and Communities

11

Partnerships for 
the Goals 

17

Quality Education

4

Sustainable Cities 
and Communities

11

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Quality Education

4

Sustainable Cities 
and Communities

11

Partnerships for 
the Goals 

17

Quality Education

4

Responsible 
Consumption and 

Production

12

Climate Action

13



215214 FROM ANADOLU TO THE FUTURE | Anadolu Group Sustainable Development Goals Alignment Report | 2015–2018

The Project 
"Our 

Environment, 
Our Coast"

Using Water 
Efficiently 

and Protect-
ing Natural 
Resources

The project "Our 
Environment, 
Our Coast" was 
carried out to 
support marine 
life and stop lit-
tering the sea. 

Migros pays par-
ticular attention 
to using water 
efficiently and to 
conserving water 
resources in the 
supply of agri-
cultural products 
and operations.

Migros organized 
an event with 
the motto “Our 
Environment, Our 
Coast,” in which 
the coastlines of 
Caddebostan on 
the Asian Side 
and Bakırköy on 
the European 
Side of Istanbul 
were cleaned 
with the voluntary 
participation of 
the company’s 
employees in 
2014 and 2015. 
The employees 
collected litter 
along the coast-
lines and invited 
everyone to act 
responsibly with 
regards to the 
environment. This 
voluntary effort 
of Migros emplo-
yees was echoed 
in the Aegean 
region where the 
beaches of Yeni 
Foça, Edremit - Al-
tınoluk, Fethiye - 
Çalış, and Bodrum 
- Turgutreis were 
cleaned.

While supporting 
sustainable agri-
culture as part of 
its Good Agricul-
tural Practices, 
Migros encoura-
ges the efficient 
use of water 
resources. The 
company pays 
particular attenti-
on to preventing 
its operations 
from damaging 
the environment 
under the ISO 
14001 certificate. 

The graduates of Dokuz 
Eylül University, Faculty of 
Fine Arts, Department of 
Stage Design, supported 
the initiative by making 
sculptures of starfish and 
Caretta Caretta using the 
waste materials collected. 
Exhibitions of the sculptures 
in Migros stores in the 
districts where waste 
collection projects were 
carried out contributed to 
raising social awareness.

The company began 
submitting reports on 
water use to the Carbon 
Disclosure Project in 2018. 
In this context, it presents 
in detail its efforts in water 
consumption and in the 
protection of resources to 
all of its stakeholders. It also 
inspects the impact of its 
suppliers on water resources 
based on the SEDEX criteria. 
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Paint 
Technologies 

Workshop

Sustainable 
Urbanization

Electric Trucks

We develop the 
professional 
experiences of 
young people, 
increase their 
cognitive skills 
with regard to 
occupational he-
alth and safety, 
and help them 
adapt to work 
life and ethics 
during their 
education.

We engage in 
R&D and PD 
activities to 
support the 
disability-inclusi-
ve urbanization 
projects of local 
governments, 
and support the 
development of 
such vehicles in 
Turkey.

We give impor-
tance to the 
quest of the 
logistics sector 
to use clean 
energy and to 
design solutions 
for environmen-
tally-friendly 
transportation.

We took the first 
steps in coope-
rating with the 
Ministry of Natio-
nal Education and 
with the industry 
by organizing 
the Paint Techno-
logies Workshop 
that we started 
in the Küçükyalı 
Occupational 
and Technical 
Anatolian High 
School. We have 
been carrying out 
projects to help 
students put their 
knowledge and 
experience into 
practice. As part 
of this project, we 
followed techno-
logical develop-
ments, helped 
train qualified 
employees who 
will use such 
information in 
production, and 
contributed to the 
vocational and 
personal develop-
ment of children. 
Thus, the project 
contributed to 
strengthening 
qualified human 
resources required 
by the industrial 
sector.

It is planned under 
the Novociti LF 
Project that an 
eight-meter-long, 
low-base vehicle 
will be designed 
where all doors 
will be accessible 
by flat platforms, 
passenger comfort 
will be improved, 
and an environ-
mentally-friendly 
vehicle will be 
manufactured. 

Domestic compo-
nents will be used 
to develop electric 
trucks under this 
project. The electric 
motor and power 
electronics compo-
nents of Aselsan, 
and the NMC bat-
teries of Altınay will 
be adapted to our 
truck NPR10. The 
project will include 
the design and 
development of 
mechanical compo-
nents, the program-
ming of the Vehicle 
Control Unit Soft-
ware and Power 
Electronics Com-
ponents, and the 
inter-component 
communication and 
control software 
development. Only 
a prototype will 
be manufactured 
at the end of the 
project.

Having been initiated at the 
Küçükyalı Vocational and 
Technical High School in 
2015, Anadolu Isuzu Coating 
Technologies Workshop 
project was also supported in 
2018 in order to increase the 
competence of its students. 
The purpose of the project 
was to train qualified coating 
professionals who follow 
innovations and are willing 
to put them into practice, 
who are also familiar with 
practical aspects as well as 
with theoretical knowledge, 
and who act with 
environmental consciousness. 
Thirty six students graduated 
as of 2018. 

This project will give 
momentum to the 
company's attempts to 
manufacture new models of 
low-base vehicles.

The company gained 
knowledge about electric 
vehicle systems, and improved 
its software and programming 
qualities.
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1

Partnerships for 
the Goals 

17
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4

Decent Work and 
Economic Growth

8

Industry, Innovation 
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9

Reduced 
Inequalities

10

Sustainable Cities 
and Communities

11

Climate Action

13

Good Health and 
Well-being

3

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Climate Action

13

Good Health and 
Well-being

3

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9
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Electric
 Buses

Vocational
 High School 

Coaches 
Program

Functional 
Mobile 

Solutions

Hybrid 
Truck 

Project

We make R&D 
and PD invest-
ments to reach 
the objective of 
zero emissions in 
urban transport, 
and we are one 
of the leading 
companies in this 
respect.

We support the 
personal deve-
lopment as well 
as the occupatio-
nal development 
of the young 
people of Tur-
key, and share 
our experience 
through our 
coaching proje-
cts where they 
need support to 
become success-
ful individuals.

We do not only 
focus on hi-
gh-speed belt 
production but 
also produce 
solutions for 
special requ-
irements and 
allow all fields 
and segments 
to benefit from 
technological 
developments.

We carry out 
projects with 
multiple part-
ners to facilitate 
access to low-e-
mission hybrid 
vehicles in Tur-
key, leading the 
efforts of sustai-
nable urbaniza-
tion and climate 
action.

Negotiations were 
made with Itochu 
and Chinese manu-
facturers of electric 
buses for the 
development of 
12-meter electric 
buses for urban 
transport.  Then 
a LOI was signed 
with Sunwin and 
an agreement was 
made to bring a 
12-meter-long demo 
LF electric bus to 
AIOS. It is planned 
that a CKD model 
will be created using 
components that will 
be decided based 
on the cost and per-
formance analyses 
to be conducted on 
the demo vehicle, 
and the electric mass 
transit vehicle of 
AIOS will be put on 
the market.

Students were given 
the opportunity to 
spend time with pro-
fessional role models 
to encourage them 
to attend classes, 
get an occupation 
and to support 
their personal 
and occupational 
development. As 
part of this program, 
volunteer employees 
of the members of 
the Private Sector 
Volunteers Associa-
tion (ÖSDG) coach 
10th- or 11th-grade 
students attending 
occupational high 
schools. The coaches 
meet with the same 
group of students 
at least 12 times 
over two years, and 
arrange personal de-
velopment meetings 
on different topics 
each time. Thus, 
they both contribute 
to the socialization 
and development of 
students and touch 
their lives as role 
models. 

If a vehicle is cus-
tomized by con-
sidering what the 
customer wants, it 
creates great value 
and motivates the 
customer to choose 
Anadolu Isuzu. The 
internal processes 
of Anadolu Isuzu 
are developed 
according to this 
principle. Each main 
model has almost a 
hundred 
sub-models. 
As part of 
special vehicles, we 
prepare and present 
many sub-projects 
including wheelchair 
lifts, custom interior 
colors, specifications 
required by different 
countries, and cold 
climate packages. 
This also allows the 
development of 
vehicles for public 
procurements.

The purpose of this 
project is to deve-
lop a hybrid/elect-
ric garbage truck 
and components 
with an innovati-
ve approach and 
domestic techno-
logies. Four project 
partners (Anadolu 
Isuzu, ASELSAN, 
Efe Endüstri, and 
2RYA) will focus on 
developing domes-
tic technologies 
with a holistic 
approach. 

The company will be able to bid 
in tenders for the procurement 
of zero-emission 
mass transit and lead 
R&D projects.

Ten volunteer coaches joined 
together with 90 10th- and 
11th-grade students 10 times 
a year in 2015. Ten students 
improved their practical skills, 
and gained knowledge about 
the company’s culture and the 
sector at Anadolu Isuzu. The 
program continued with three 
volunteer coaches in 2016 and 
2017. The coaches joined 30 
students eight times a year, and 
the program continued with 
four volunteer coaches in two 
different schools. The project 
covers 50 projects in total.

We rapidly design, produce 
and deliver vehicles that best 
suit customers’ needs.

Under this project, we will 
design a hybrid service vehicle 
and its critical components 
to introduce a new field 
of technology and a new 
investment stream and market 
with national resources. 
Creating a solution of advanced 
technology developed with 
national resources is important 
both for managing domestic 
demand and for creating a 
foreign currency inflow with 
Anadolu Isuzu actively operating 
in international markets. No 
commercial application at this 
level is available in the world. 
As a result of research and 
development activities, the 
vehicle proposed for the 
project will cover a very 
significant part of the 
equipment the electric and 
hybrid vehicles will use, and will 
qualify as a leading and original 
project for this new sector to 
be opened in Turkey. This will 
create economic value in a 
high-technology market with 
domestic manufacturers.

Economic

Economic
Environ-
mental
Social

Economic
Environ-
mental
Social

Economic
Social

4

5

6

7

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Climate Action

13

Good Health and 
Well-being

3

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Partnerships for 
the Goals 

17

Quality Education

4

Decent Work and 
Economic Growth

8

Reduced 
Inequalities

10

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Reduced 
Inequalities

10

Sustainable Cities 
and Communities

11

Climate Action

13

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9
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Autonomous 
Vehicle Project

Reducing 
Fuel 

Consumption - 
NOVO FPT

Smart 
Transport 
Systems - 

Citiport 18M

Electromobi-
lity Concept 
- 24M Elect-
romobility 
Concept

We support the 
technological 
projects that 
young people 
come up with, 
and we are 
cooperating with 
academics to 
bring the experi-
mental projects 
in transportation 
to the production 
line.

We design 
projects for 
the production 
of alternative 
engines to re-
duce fuel con-
sumption, and 
we engage in 
manufacturing 
activities particu-
larly for shuttle 
transport.

We support 
smart transpor-
tation techno-
logies, and give 
importance to 
developing mass 
transit vehicles 
that are compa-
tible with such 
technologies.

We are working 
on developing 
electric mass 
transit solutions 
for small settle-
ments that are 
not able to use 
rail system solu-
tions.

We run a project 
with fourth year 
students of METU 
Industrial Design, 
which lasted for 
a semester. In 
this project we 
investigated how 
shuttles inside the 
METU campus 
would have to 
be designed 
if they were 
autonomous. We 
examined how 
users and pas-
sengers interact 
with a self-driving 
vehicle in different 
aspects and crea-
ted 14 distinctive 
concepts.

As part of our 
agreement with FPT 
to form alternative 
engine suppliers, we 
will install low-volu-
me FPT F1C engines 
in our midibuses due 
to the feedback we 
received about the 
high fuel consump-
tion of our vehicles. 
The vehicle is being 
developed to meet 
the needs of shuttle 
transport.

The urban mass 
transit product 
family will have a 
new member with 
the production of 
18-meter buses 
that has common 
specifications with 
the current 12-me-
ter Citiport. The 
vehicle is planned 
to be equipped 
with hardware that 
is compatible with 
smart transportati-
on systems.

We are planning 
to manufacture a 
twenty four meter, 
electric-driven 
mass transit vehic-
les equipped with 
a smart mobility 
system, which will 
rival rail systems in 
small cities and re-
medy the problem 
of mass transit in 
large cities.

Fourteen different 
"Autonomous campus bus" 
concepts were designed. The 
ideas suggested among these 
concepts are likely to be used in 
new vehicle projects.

Alternative engines will 
be made available for our 
midibuses. We will reduce 
the fuel consumption of our 
midibuses and produce a 
vehicle that satisfies the needs 
of the shuttle transportation 
sector. 

It will be possible to lodge 
tenders for 12-meter and 
18-meter mixed mass transit 
vehicles.

The efforts are underway for 
the development of an electric 
mass transit vehicle project and 
smart mobility systems.

Economic
Environ-
mental

Economic
Environ-
mental

Economic
Environ-
mental

Economic
Environ-
mental

8

9

10

11

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Climate Action

13

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Climate Action

13

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Climate Action

13

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Climate Action

13

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9
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Strategic 
Partnerships - 

TATRA

Technologies of 
the Future

Patent 
Performance

Sharing
Know-how

Developing 
Domestic 
Industry - 

NQR90 
EXPORT

We are inves-
tigating the 
opportunities 
of cooperation 
with speciali-
zed businesses 
in almost every 
field, and we 
are engaging in 
activities that will 
add value to both 
our region and to 
our country with 
concrete projects.

We design and 
conclude mul-
ti-partnered 
projects as part 
of our R&D acti-
vities to help us 
improve end-u-
ser satisfaction 
and achieve our 
global 
objectives.

We enhance the 
international 
reputation of 
Turkey by paten-
ting our projects 
and the utility 
models that we 
develop, and al-
low the world to 
see our projects.

We give 
importance to 
the contribution 
of our 
development 
operations, and 
of our R&D 
and PD 
knowledge 
to academic 
literature, thus 
we contribute to 
the international 
reputation of 
our company 
and our country.

The company 
manufactures 
domestic goods 
with high stan-
dards to improve 
the internatio-
nal competitive 
power of Turkey 
and to contribu-
te to increasing 
its exports.

Our company 
signed a Vehicle 
Assembly Coope-
ration Agreement 
for the production 
of heavy-duty 
logistics trucks 
with Tatra Export 
s.r.o based in 
Czechia. 

It is our primary ob-
jective to keep pace 
in our projects with 
technologies fol-
lowed by the world 
and with techno-
logies of the future. 
In addition, this com-
pany works towards 
the improvement of 
existing processes 
and technologies. 
This ensures both 
the development of 
existing products and 
increased customer 
satisfaction.

The efforts during 
projects give rise 
to many different 
ideas. While some 
of these ideas are 
directly developed, 
others are deve-
loped later. Those 
inventions which 
are developed 
contribute to the 
transfer of techno-
logy. Furthermore, 
inventions can 
become a source 
of income through 
licensing.

Anadolu Isuzu R&D 
publishes written 
and verbal scien-
tific works that 
contribute to the 
literature. 

NPR10 is a popu-
lar truck sold by 
Anadolu Isuzu in 
Turkey. When we 
obtained appro-
val for exporting 
trucks for the first 
time upon the 
request of Isuzu 
Japan in 2015, 
NPR10 was rede-
signed for overseas 
markets under the 
name of NQR90.

It is planned that the chassis 
base of the new product 
group to be manufactured 
under the agreement will be 
purchased from Tatra Export 
s.r.o., the bodywork of the 
chassis and the vehicle will be 
completed by our company, 
the vehicles manufactured will 
be sold mainly in the Turkish 
market, thus increasing the 
effectiveness in sales to the 
defense industry.

The initial purpose of our 
projects is usually to develop 
a new vehicle. Since 2013, we 
have been developing inno-
vative ideas and approaches 
to build a base of knowledge 
about weight reduction, system 
optimization, electronic techno-
logies, environmentally-friendly 
technologies, and passenger 
comfort/welfare. We also made 
contributions to the technologi-
cal, laboratory, and measure-
ment infrastructure of the R&D 
center. Additionally, we came up 
inventions to produce solutions 
for various problems we en-
countered during the projects, 
and made advances in the field 
of industrial property. As the 
projects supported university-in-
dustry cooperation, we brought 
academics and industrialists 
together and cooperated with 
many academics from more 
than 20 universities. Many 
written/verbal publications were 
made throughout the proje-
cts. There are nine completed 
TEYDEB projects while two are 
in the period of support. There 
is also one completed San-Tez 
project. In addition, our Euro-
pean Union project has been 
accepted.

Employees are encouraged to 
invent by incentive awards. 
This improves the innovative 
aspects of the company. The 
company applied for 276 
patents/utility models and 
175 industrial designs from 
2009 to the end of 2018.

Anadolu Isuzu maintains its 
presence in the academy as 
well as in the industry with 
its R&D projects. It presented 
91 verbal/written publicati-
ons and papers from 2009 to 
the end of 2018.

It was the first time a truck 
developed by Anadolu Isuzu 
was exported. 18 NQR90 
EuroV vehicles have been 
sold to the Ukrainian market. 
Six NQR90 EuroVI OBD-C 
vehicles were sold to Israel 
and Italy. 

Economic
Social

Economic
Social

Economic
Social

Economic

Economic
Social

1412

13

15

16

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9
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Improving 
Export - Visigo 

RHD

Risk Manage-
ment in the 
Ecosystem

Empowering 
Business 
Partners

Agriculture 
Loan 

Campaign

Super 
Father

We support PD 
activities that 
will enable us to 
provide our 
high-quality 
products to any 
point 
worldwide.

We support our 
business partners 
against the risks 
in our ecosystem 
in order to build 
trust.

We engage in 
development ac-
tivities in finance 
to establish a 
reliable business 
environment, and 
we create an ad-
vanced business 
environment that 
will guarantee 
that economic ac-
tivities continue 
without 
interruption.

We believe in 
our small and 
medium-scale 
farmers, facili-
tate their access 
to economical 
vehicles, and 
help them save 
time and do 
their work with 
ease. 

We know that in 
the family, the 
father as well as 
the mother plays 
a critical role 
in the develop-
ment of a child, 
and we support 
projects that 
are intended to 
improve fat-
her-child relati-
onships.

We will develop a 
right-hand-drive 
vehicle for overseas 
markets (Ireland 
and England in 
particular). This 
vehicle will be built 
on Visigo High 
power in line with 
the expectations 
of the market. 
An automatic 
tailgate, parachute 
emergency exit, and 
wheelchair lift door 
are other features 
that we will develop 
in line with the 
expectations of the 
market.

We aimed to al-
low distributors to 
do forward sales.
All shipments are 
insured within the 
limits assigned 
to buyers aga-
inst receivables 
from overseas 
sales, and from 
commercial and 
political risks for 
a period of up to 
360 days.

The purpose was 
to increase forward 
and guaranteed 
sales for vendors 
and to reduce the 
operational load. In 
the Direct Debiting 
System, the amounts 
that our company 
advises to the bank 
are transferred to our 
accounts from the 
balance in the ac-
count of the vendor/
customer, or from the 
credit limit if there are 
not sufficient funds 
in the balance, upon 
expiration of the 
specified period.

In September 2018, 
Anadolu Landini 
held an agricultural 
roadshow where it 
assigned a stand to 
Isuzu. The company 
aimed to sell D-Max 
and other Commer-
cial Vehicles of Isuzu 
at this “roadshow.” 
In the roadshow, 
consumer help 
desks were set up 
to inform customers 
about our loan 
offers. 

We contributed to 
the project “Tell 
Me a Different 
Story, Father” 
carried out by the 
Mother and Child 
Education Founda-
tion (AÇEV), and 
a group of Isuzu 
employees were 
included in the 
project to engage 
in activities that 
will touch their 
and their children’s 
lives. Since the rate 
of males and fat-
hers is high among 
the employees of 
Isuzu, a program 
was organized to 
develop a bet-
ter father-child 
relationship. It 
was found upon 
verbal interviews 
at Anadolu Isuzu 
that 92 percent 
of the employees 
are male and 55 
percent are fathers 
and that these 
fathers spent very 
little time with 
their children, 
and therefore, we 
saw the need for 
improvement.

The knowledge gained during 
the design and development of 
right-hand drive systems
will help us improve our sales in 
overseas markets.

The distributors abroad were 
given a ~1.9-million limit.

ISUZU Akbank Direct Debiting 
System (DDS) increased the 
DDS limit of 36 million Turkish 
lira (in January 2018) to 74 
million Turkish lira after signing 
the agreement.

Vehicles were sold to farmers 
on agricultural loan.

In the end, fathers started to 
spend more time with their 
children. They were informed 
about the needs of their 
children. They also improved 
their domestic communicati-
on. Thirty four employees in 
the production department 
of Anadolu Isuzu were sup-
ported for their participation 
in the Father Support Prog-
ram. Thirty four fathers were 
trained for three hours one 
day of the week for eight 
weeks. The project touched 
the lives of 55 fathers. More 
than 200 people supported 
the project by taking part 
in the Eurasia Marathon 
and other tournaments. 
About 10,000 Turkish lira 
was collected as a donation. 
The donations were used to 
organize a trip to a museum 
and a workshop with the 
participation of fathers and 
children. 

Economic

Economic
Social

Economic
Social

Economic
Social

Social

2017

18

19

21

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8
Partnerships for 

the Goals 

17

Good Health and 
Well-being

3

Quality Education

4

Gender Equality

5
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A Magical 
Project

A Whole 
New World 
in One Step

Build and Play

Celebrating 
National 
Holidays 

Hand in Hand 
with Children

We know that 
our socioecono-
mically disadvan-
taged children 
will design the 
future, and we 
so facilitate their 
access to those 
projects and en-
vironments that 
foster their cultu-
ral development 
and creativity.

We strive to 
create a disabi-
lity-friendly work 
environment whi-
le carrying out 
social projects to 
raise awareness 
and sensitivity of 
our employees 
for this matter.

We engage in 
entertaining 
activities with 
our children 
in whom we 
will entrust our 
future, and we 
will develop 
their skills and a 
vision of waste 
recovery.

We carry out 
participatory 
projects that will 
help our child-
ren and teena-
gers know and 
embrace their 
national values.

The purpose of 
this project was to 
enable children to 
learn about their 
city by becoming 
familiar with its 
culture and arts, 
and to improve 
their perspectives 
and support their 
creativity. In this 
respect, the con-
cept of creativity 
was introduced 
to the children 
through educatio-
nal projects, their 
awareness was 
raised by cultural 
activities, and 
they were allowed 
to express them-
selves in a free 
activity field.

Projects were 
carried out to 
improve the life 
quality of our 
employees with 
disabilities, to help 
them live a more 
active life both 
at and outside of 
work, and to im-
prove their loyalty 
to and satisfaction 
with the company.

In today's world of 
advanced techno-
logy, children and 
families spend less 
quality time toget-
her. As part of this 
project, children and 
their families collec-
ted waste together 
to transform them 
into original toys 
while spending qu-
ality time together. 
Different projects 
that involve making 
various products, 
including toys, using 
waste materials have 
been developed in 
recent years to stop 
insatiable consump-
tion in consumer 
societies. 

We celebrated the 
October 29 Repub-
lic Day and visited 
the mausoleum 
of Mustafa Kemal 
Atatürk in coopera-
tion with the Tüvana 
Foundation for the 
Education of Child-
ren Willing to Study 
(TOÇEV).

Volunteers and children took 
part in “Creativity Training.” 
We organized museum trips to 
support our historical heritage. 
We helped participants improve 
their skills and foster their 
creativity through workshops. 
Ten children were encouraged 
to appreciate their city by 
becoming familiar with the 
city’s culture and arts. In total, 
120 volunteers participated 
in this project. Five thousand 
Turkish lira was donated toward 
the development of children.

We raised an awareness 
of physical disability and a 
correct approach to disability. 
This increased the motivation 
and loyalty of Anadolu Isuzu 
employees with disabilities. 
Disabled employees had the 
chance to express themselves 
better. A technical trip was 
organized in the factory with 
children from the Dreams 
Academy. Our activities with 
the children from the Dreams 
Academy were intended to 
increase the power of individual 
empathy. We reached a total of 
60 volunteers, including some 
employees; while 24 volunteer 
employees received training 
to learn “How to be a Trainer 
with the Right Approach to 
Disabilities,” 50 employees 
attended the training “The 
Right Approach to Disabilities.” 
Two thousand five hundred 
Turkish lira was donated in an 
exhibition organized by Anadolu 
Isuzu Photography Society.  The 
collected sum was spent on 
the eye surgery of a visually-
impaired young girl.

We made efforts to improve 
the creativity of children. 
We helped their cognitive, 
emotional, social, and linguistic 
development. Children were 
asked to make a product with 
their families so that they could 
spend quality time together. 
They created aesthetic and 
multi-purpose original products.  
In fact, they used the objects 
outside of their usual purpose. 
In this way, we intended to 
help raise individuals who are 
more willing to produce than 
to consume. A consciousness 
of waste materials and the 
concept of recycling have 
been established in Artvin. 
It was intended to raise 
environmentally-conscious 
individuals from early 
childhood. Children learned 
to act economically by making 
use of waste materials. They 
realized that they could play 
with the toys that they made 
as well as with those which 
they bought. Additionally, a 
workshop for the utilization 
of waste materials was 
organized in the Zübeyde 
Hanım Kindergarten with the 
participation of 8 volunteer 
employees and 25 students.

We offered material and 
moral support to children 
who were not able to go 
to school due to financial 
difficulties. We raised 
awareness of our national 
values among 137 children. 
The education of four 
children was supported 
by the participation of the 
employees of Isuzu. This 
project was promoted to 
1,382 individuals from 35 
institutions/organizations/
companies through calendar 
sales: 500 calendars were 
sold for the purpose of giving 
children an opportunity to 
develop their education and 
their socializing skills. About 
15,000 Turkish lira was 
donated by these efforts.
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Social

Economic
Social

Economic
Social
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Social
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Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
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Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Sustainable Cities 
and Communities

11

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Quality Education

4

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Reduced 
Inequalities

10

Partnerships for 
the Goals 

17

Quality Education

4

Industry, Innovation 
and Infrastructure

9

Reduced 
Inequalities

10

Partnerships for 
the Goals 

17

Quality Education

4

Reduced 
Inequalities

10
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I am Small
 but 
I am 

Conscious: 
Traffic 
Angels

Financial 
Literacy 
Project

A School 
Friendly 

Program - 
Curious 

about Books 
Project

Leadership in 
R&D

 and PD
(Citiport CNG 

Engine 
Application 

Project)

Best 
Environmental 

Project

We give impor-
tance to raising 
awareness on 
traffic dangers 
among children 
and contribute to 
a more respectful 
traffic experience 
by changing their 
behavior.

We develop 
educational 
projects to help 
our children 
and teenagers 
understand the 
ecosystem and 
use all economic 
instruments 
correctly.

We support 
our employees' 
volunteering 
activities, and 
encourage them 
to engage in 
educational 
activities for our 
children in 
particular.

We design and 
implement solid 
R&D and PD ac-
tivities to ensure 
that all vehicles 
be environmen-
tally-friendly, 
primarily those 
which will be 
used in cities.

We support the 
promotion of 
quality projects 
focusing on en-
vironmental pro-
tection to help 
those projects 
be known and 
implemented 
worldwide.

Education 
programs were 
implemented to 
raise awareness 
of traffic dangers 
among children, 
who are among 
the most vulne-
rable members of 
traffic. 

Global Money 
Week is celebra-
ted globally with 
activities designed 
to give children 
and teenagers the 
habit of spending 
consciously, saving 
money, using re-
sources efficiently 
and correctly 
while consuming, 
and to teach them 
how to become 
an entrepreneur.

Our employees par-
ticipate voluntarily in 
the “Curious about 
Books Project.” This 
project is intended to 
arouse excitement, 
curiosity, and interest 
in reading.

It was resolved upon 
the success of 
Citiport, which was 
launched in 2014, 
that a CNG (Com-
pressed Natural 
Gas)-driven version 
of the vehicle be de-
signed. Then design, 
testing, and validati-
on were done upon 
the R&D 
operations.

The Environmental 
projects designed 
by the employees 
of Isuzu for the 
June 5 Environment 
Day activities were 
put into action and 
rewarded. 

Battery-operated cars and 
informative traffic signs were 
assigned to the school zone 
to improve the consciousness 
of traffic rules and to support 
theoretical knowledge. 
Students staged a play about 
traffic rules to reinforce traffic 
education. Students learned to 
be patient, respectful of others, 
and to act with sympathy 
in traffic, in line with the 
values of "Patience, Respect 
and Sympathy" which are 
taught as part of moral values 
education. The lessons learned 
by children about traffic also 
raised awareness in parents and 
other family members about 
traffic accidents. Fifty children 
at Fatma Aliye Kindergarten in 
Samsun were trained on traffic 
rules.

Ten volunteers among the 
employees of Anadolu Isuzu 
gave a Financial Literacy 
training class to 180 students 
from Tuzla Cemil Türker Primary 
School and Küçükyalı Industrial 
Vocational High School during 
Global Money Week.

Creative reading techniques 
were used in designing the 
program, and children were 
helped to make correlations 
between the stories they 
read and their personal 
experiences, in order to 
improve their creativity 
and to gain a different 
point of view. As part of 
this project, four modules 
were completed in two 
months, during which four 
voluntary employees read to 
approximately 40 children.

DPD and SCR systems were 
removed from service to limit 
emissions in vehicles. We 
achieved a reduction of 21 
percent in CO2 emissions, 17 
percent in NOx regulations, 
and 66 percent in particle 
emissions.

The projects that took part in 
the "The Most Eco-Friendly 
Project" competition, 
organized in our factory 
as part of the June 5 
Environment Day activities, 
were reviewed for their use 
of natural resources, waste 
reduction, contamination 
prevention, and VOC 
reduction, and the top three 
projects were given awards.

Economic
Social

Economic
Social

Economic
Social

Economic
Environ-
mental

Economic
Environ-
mental

28

29

30

26

27

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Partnerships for 
the Goals 

17

Quality Education

4

Reduced 
Inequalities

10
Partnerships for 

the Goals 

17

Quality Education

4

Reduced 
Inequalities

10

Partnerships for 
the Goals 

17

Quality Education

4

Reduced 
Inequalities

10

Sustainable Cities 
and Communities

11

Climate Action

13

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12

Climate Action

13

Industry, Innovation 
and Infrastructure

9
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Waste 
Becomes 

Forest

Quality 
Circles and 

Kaizen 
Projects

Protecting 
Stray Animals

Donation of 
Stem Cells

Best 
Social 
Dialog 
Contest 

We are develo-
ping projects that 
will raise aware-
neness across all 
segments of the 
society on waste 
management and 
recycling, and are 
support those 
projects designed 
for this purpose.

We create an en-
vironment where 
our employees 
can put their cre-
ative-innovative 
ideas into action. 

We give im-
portance to all 
animals on the 
planet, and help 
stray animals 
survive in difficult 
conditions.

We believe in the 
importance of 
supporting 
volunteering.

We believe in 
the importance 
of raising aware-
ness of volunte-
ering.

As part of an 
event organized 
in cooperation 
with the Kocaeli 
Chamber of In-
dustry, a certifica-
te was awarded 
under the "Waste 
Becomes Forests" 
Project for the 
project designed 
by the employees 
of Isuzu for the 
recycling of col-
lected electronic 
waste. 

Anadolu Isuzu 
always supports and 
promotes the cre-
ative and innovative 
ideas that started 
with Quality Circles
and Kaizen projects 
and turned them 
into the corporate 
culture over time. 

Volunteers came 
together for the 
animals in the 
forests of Kurtköy 
in cooperation 
with the Inter-Uni-
versity Society of 
Animal Protecti-
on, Suadiye Ro-
taract Club, and 
Anadolu Isuzu.

The 17th Blood 
and Stem Cell Do-
nation event was 
organized with 
the Kızılay Blood 
Center.    

An award ceremony 
was organized this 
year for the “Best 
Practices of Social Di-
alogue at Company 
Level” competition 
which was organi-
zed by the Ministry 
of Family, Labor 
and Social Services 
(MFLSS) and the 
International Labor 
Organization (ILO) 
with the slogan “We 
Exist Together.”

Our company received an 
Attendance Certificate. Trees 
will be planted in return for a 
portion of the electronic waste 
collected.

Anadolu Isuzu has collected 
more than 3 million Turkish lira 
with more than 100 projects 
and quick practices since 2014.

Kennels were built using waste 
wood to protect stray animals 
from winter. 

Seventy one units of blood was 
collected as part of the event.

Aiming to make a difference 
with a mentality of 
“Power Comes from the 
Heart,” we received the 
first prize for supporting 
the correct internal 
communication that forms 
the source of this power 
with such efforts as training 
programs, activities, 
volunteering projects, digital 
platforms, rewarding and 
recognition systems, and 
awareness projects.

Economic
Environ-
mental
Social

Economic

Economic
Social

Social

Economic
Social3531

32

33

34

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Responsible 
Consumption and 

Production

12

Climate Action

13

Life on Land

15

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Sustainable Cities 
and Communities

11

Partnerships for 
the Goals 

17

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17
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KIA Engine 
Workshop

Warranty 
Awards

Customer 
Satisfaction

Hybrid 
KIA Niro 

Developing 
Sector 

We organize 
workshops in 
schools and 
support training 
to help young 
people become 
familiar with new 
technologies.  

We work for 
perfection, and 
we are happy 
to be deemed 
worthy of the 
most important 
awards in the 
sector.

We continuous-
ly monitor the 
satisfaction and 
expectations of 
our customers, 
and work to-
wards providing 
them with the 
best service.

We contribute 
to the efforts 
of developing 
international 
brands in Turkey 
and enable the 
production of 
environmen-
tally-friendly 
technologies in 
Turkey.

We establish 
sustainable 
relations with 
our internati-
onal partners 
to present our 
customers diver-
se products at 
world standards, 
and we cont-
ribute to the 
development of 
the sector while 
creating jobs in 
Turkey.

Students are 
trained at the KIA 
Engine Workshop 
(Istanbul Sancak-
tepe Samandıra 
Occupational 
and Technical 
Anatolian High 
School, KIA En-
gine Workshop), 
and serve their 
internships at 
KIA Turkey or KIA 
dealer. Some of 
those interns have 
started to work at 
KIA dealerships. 
One student has 
been employed at 
KIA Turkey since 
2012.

KIA Turkey provided 
world-class service 
and became 
successful with its 
warranty practices. 

We develop 
projects to raise 
customer 
satisfaction.

With 30 ye-
ars of history 
in eco-friendly 
vehicles, KIA is 
one of the leading 
manufacturers of 
alternative fuel 
vehicles. 

We support the 
development of 
the sector.

KIA Turkey signed a new 
protocol with Şişli Industrial 
Vocational High School. When 
the new school buildings are 
completed in 2020, we will 
open a classroom and train 
students on electromechanics. 
These courses will 
predominantly include 
hybrid and electric vehicle 
technologies. Thirty students-10 
from each of the 10th, 11th 
and 12th grades-attended the 
KIA Engine Workshop in 2007 
when it was first organized. 
Each year, four or five students 
who had been trained at KIA 
Motor serve their internship 
at KIA Turkey or at one of 
its dealers. A student who 
served their internship in our 
country through the KIA Engine 
Workshop has been working as 
a Warranty Supervisor at a KIA 
After-sales Services department 
since 2012. 

KIA Turkey earned a "Warranty 
Perfection Award" for the 
management of its warranty 
operations among the countries 
of the annual "Service 
Conference" meeting of 
Eastern European Zone in April 
2017. The company received 
the best country award for 
the management and saving 
of warranty expenses at the 
Global Service Conference of 
KIA in May. KIA Turkey earned 
awards with several criteria 
including the low defect rate, 
monitoring the analyses on the 
system and their results, and 
keeping warranty expenses 
per vehicle consistent and at 
reasonable values. 

KIA Turkey has demonstra-
ted that it grows in success in 
after-sales services day by day as 
it ranked 14th in 2016, 11th in 
2017, and finally eighth in 2018 
in the IACS (International After 
Sales Customer Satisfaction) 
research made by Ipsos to mea-
sure "Customer Satisfaction in 
After-sales Services" every year.  
KIA Turkey aims to rank among 
the top three brands in this rese-
arch by 2021.

As part of its investment in al-
ternative fuel vehicles, KIA aims 
to improve the fuel consump-
tion of its product range by 25 
percent, and replace 70 percent 
of its current engine family with 
a new generation of engines by 
2025. As one of the pioneers of 
KIA in this field, Niro achieved 
significant success as the hybrid 
automobile that crossed the 
entire United States with the 
lowest official fuel consumption. 
This helped the KIA Niro make 
its way to the Guinness World 
Records, while 3.8 lt/100 km 
of fuel consumption as well as 
only 88 g/km of CO2 emission 
is proof that the KIA Niro is a 
green car. 

Çelik Motor and KIA Motors 
Corporation have been strong 
collaborators for 18 years 
since they signed a distributor 
agreement in 2001. As part of 
this cooperative arrangement, 
KIA has been increasing its 
growth in cooperation with 
Çelik Motor, which has more 
than 57 years of experience 
in Turkey. KIA Turkey serves 
with a product range of 
SUVs, passenger, hybrid, and 
commercial vehicles as well 
as 42 authorized dealers and 
49 authorized service points 
across Turkey.

Economic

Economic
Social

Economic
Environ-
mental

Economic
Social

Economic

1

2

3

5

4

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Quality Education

4

Decent Work and 
Economic Growth

8

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Climate Action

13

Industry, Innovation 
and Infrastructure

9
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Supporting 
employment

Supporting
 the 

Sharing 
Economy

Innovative 
Services

Economic 
Development

Reducing 
Emissions

We pay particu-
lar attention to 
organizing all our 
services such that 
they contribute 
to employment. 
We also develop 
environmental-
ly-conscious busi-
ness models and 
create innovative 
jobs for young 
people.

We are develo-
ping innovative 
service ideas 
to ensure that 
society also emb-
races the sharing 
economy as we 
do.

We design inno-
vative services to 
protect the most 
valuable asset of 
our customers—
their time.

We develop 
innovative busi-
ness ideas in the 
sector to ensure 
that our servi-
ces are easily 
accessible across 
Turkey.

While providing 
services that 
make life easier, 
we suggest mo-
dels to reduce 
total emissions.

With our services 
including ikinciye-
ni.com, Bulur and 
Praticar, we both 
create jobs in au-
tomotive leasing 
and service sec-
tors, and monitor 
and make early 
interventions to 
the issues of was-
te oil and carbon 
emissions, which 
have a negative 
effect on the 
environment. 

Garenta encourages 
people to rent cars 
through its service 
network rather than 
buy them, offering 
long-term, short-
term, and even 
hourly rental options 
offered by its new 
brand. The purpose 
of this action taken 
by Garenta is to redu-
ce carbon emissions 
with every vehicle 
removed from traffic. 

Technological prog-
ress is a solution for 
us in today's world in 
which time is of the 
utmost importance. 
We carry conven-
tional automotive 
practices into online 
platforms with our 
new brands such as 
ikinciyeni.com and 
Bulur. This allows 
better time manage-
ment for our 
customers. 

ikinciyeni.com 
helps the economy 
grow by supplying 
automobiles for 
corporate auto de-
alers across Turkey.

We help reduce 
exhaust gas emis-
sions by ensuring 
that vehicles 
undergo examina-
tions on time. 

The company made 
contributions to employment 
and the environment.

According to TOKKDER data, 
vehicles in traffic constitute 30 
percent of all vehicles. Çelik 
Motor accounts for 10 percent 
of this 30-percentage. 

We provided consultancy 
services to customers as well as 
saving their time.  

The company contributed to the 
economic development.

The company contributed to 
the reduction of exhaust gas 
emissions.

Economic

Economic

Economic
Social

Economic

Economic

1

2

3

4

5

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

No Poverty

1

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8
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Ethical 
Business 
Approach

Supporting 
Sports

Healthy Work 
Settings

Agricultural 
Technology - 
Antrac Smart 

Hoe 
with Automatic 

Transmission 

Supporting 
Agricultural 
Production 

(Antrac Olive 
Harvester)

We cooperate 
with our sta-
keholders to 
create a work en-
vironment where 
ethical rules are 
strictly followed.

We are happy 
to provide our 
employees with 
the sports faci-
lities that they 
need to protect 
their physical 
and mental 
fitness.

We try to give 
our employe-
es any kind of 
support that 
they may need 
in order to be 
happy and 
mentally strong.

We develop 
accessible 
products that 
fit the needs of 
farmers at our 
R&D center so 
that they can 
benefit from 
technological 
developments.

We invest in 
technology, 
dedicate our 
R&D efforts to 
manufacturing 
machines that 
fulfill the needs 
of our country, 
and make new 
products ac-
cessible to the 
Turkish market 
with strategic 
business partner-
ships to ensure 
that our farmers 
can harvest their 
products more 
easily.

Anadolu Motor signs 
a covenant of ethics 
with its suppliers to 
ensure that it works 
with business part-
ners that accept the 
principles related to 
the employment of 
child workers, bribery, 
religion/language/race/
gender discrimination, 
expressing the impor-
tance of occupational 
health and safety and 
enforcing its require-
ments, respect to hu-
man rights, and the of 
the ecological balance 
and the environment. 

Health is not all 
about physical or 
mental well-being. A 
sports hall has been 
established within 
the company to 
support employees 
with access to regular 
exercise.

Since psychological 
health is as important 
as physical health, a 
psychological coun-
seling process has 
been initiated to help 
employees establish a 
healthy work/life ba-
lance and deal with 
depression, anxiety, 
stress, and anger 
management.

With Antrac Smart 
Tiller Machine with 
automatic trans-
mission, farmers 
do not have to 
shift gears while 
hoeing and they 
can set the speed 
of the Tiller Mac-
hine automatically 
as they wish. The 
user can use the 
Tiller Machine at 
any speed range 
with an adjustab-
le throttle. This 
gives the user full 
control over the 
machine in addi-
tion to safety and 
comfort. Antrac 
Smart has a spe-
cial housing that 
covers its handles 
and engine and 
conceals all cables, 
which gives the 
product an aest-
hetic appearance 
and eliminates the 
risk of tripping and 
accidents. 

Approximately 
30,000 olive har-
vesters are sold in 
Turkey each year, 
and 95 percent of 
those products are 
imported. Farmers 
have limited access 
to such products 
since they are 
expensive. On 
the other hand, 
collecting olives 
without a machine 
is a waste of time 
and effort, and 
it is detrimental 
to trees. As part 
of the project, it 
is planned that 
a domestic olive 
harvester will be 
manufactured in 
Turkey.

Anadolu Motor raised 
awareness of its suppliers, and 
established partnerships with 
reliable companies that adopt 
certain principles.

The company encourages its 
employees to exercise in order 
to maintain their mental and 
psychological health.  

Anadolu Motor has stood by 
its employees when they faced 
issues in their work/private life 
and which may have affected 
their psychological health.   

The handle adjustment lever 
on the handle of Antrac Smart 
allows the user to adjust the 
height of the handles without 
having to bend down, and 
the oil control orifice on the 
transmission makes it easier to 
check the level of oil without 
disassembling the product. The 
product saves storage space by 
folding. 

We made olive harvesting easier 
for farmers and have therefore 
increased their productivity. 

Economic
Social

Economic
Social

Economic
Social

Economic

Economic

1

2

3

4

5

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Decent Work and 
Economic Growth

8

Decent Work and 
Economic Growth

8

Zero Hunger

2

Industry, Innovation 
and Infrastructure

9

Zero Hunger

2

Industry, Innovation 
and Infrastructure

9
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Automation in 
Production

Reducing 
Emissions

Organic 
Powder Paint

Reducing 
Carbon 

Emissions

Waste 
Management

We also pay 
attention to 
efficiency in pro-
duction, desig-
ning projects for 
effective use and 
the protection of 
all resources.

We are develo-
ping projects to 
reduce domestic 
and industrial 
waste water 
discharged by 
our production 
plants.

We pay particu-
lar attention to 
manufacturing 
products from 
their main fun-
ctions to their 
coating that are 
suitable for the 
environment 
and for human 
health.

We engage in 
R&D activities to 
reduce the car-
bon emissions of 
the products we 
manufacture.

We make plans 
for the collecti-
on and separa-
tion of all our 
waste in order 
to contribute to 
a cleaner envi-
ronment, and to 
design projects 
for their useful 
disposal.

This system will 
automatize the 
manual verification 
of production, thus 
providing instant 
stock visibility.
This will minimize the 
loss of time and labor 
caused by manual 
operations.
Full-time reports to 
be collected from the 
lines will set the basis 
for development and 
improvement efforts.

We treat domestic 
and industrial waste 
water originating 
from our producti-
on plants such that 
waste water is below 
discharge limits. Our 
air emissions and 
noise levels are also 
below legal limits as 
verified by measure-
ments. 

Since the powder 
paint that we use 
may contain ha-
zardous chemicals 
(lead), alternative 
paints were studied, 
and the transition to 
a paint that contains 
organic resin and no 
chemicals hazardous 
to employees' health 
has been completed. 
Only powder paint 
with organic resin 
was used in produc-
tion until our powder 
paint plant was 
closed.

Battery-operated 
TTs and forklifts 
are used in the fac-
tory and the leased 
warehouse due to 
their contribution 
to the reduction of 
carbon emission. 

We collect the 
solid waste in our 
company separa-
tely at source, and 
dispose of it as 
specified in legisla-
tion. We organize 
training programs 
to reduce waste 
generation, make 
it easier to sepa-
rate recyclable 
wastes at source, 
and regularly 
refresh employees' 
knowledge.

Production will be made 
efficient with accurate and 
timely flow of data.

The negative environmental 
impact has been reduced.

Employee health was secured.

Assuming that a forklift consu-
mes 24 kg of LPG in eight hours, 
with 30 hours of operation per 
week, or 1,560 hours per year, 
carbon emissions was reduced 
by an amount equivalent to 
4,680 kg of LPG. Two TTs and 5 
forklifts had a reduction in their 
carbon emissions equivalent to 
32,760 kg of LPG between 2015 
and 2018.

We collected and separated our 
waste at source to contribute to 
a cleaner environment.  

Economic
Social

Economic
Environ-
mental

Economic
Environ-
mental

Economic
Environ-
mental

Economic
Environ-
mental

6

7

8

9

10

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Zero Hunger

2

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12

Climate Action

13

Life below Water

14

Responsible 
Consumption and 

Production

12

Climate Action

13

Responsible 
Consumption and 

Production

12

Climate Action

13

Responsible 
Consumption and 

Production

12

Climate Action

13
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Supporting 
Growth in the 

Sector

We put a hund-
red years of 
international 
experience in tra-
ctor production 
into our country’s 
service to make 
life easier for 
farmers, increase 
efficiency, and 
contribute to the 
development of 
the sector.

Anadolu Landini 
Traktör Üretim ve 
Pazarlama A.Ş. was 
founded in 2017 
as a partnership of 
Anadolu Motor and 
the Italian company 
Argo Tractors. One 
of the companies 
of the Argo Group, 
Argo Tractors has 134 
years of experience in 
manufacturing trac-
tors and a production 
capacity of more 
than 22,000 units per 
year with the brands 
Landini, McCormick, 
and Valpadana. 

Anadolu Landini manufactures 
four different models of the 
Globe series with 50 to 80 
horsepower exclusively at the 
Şekerpınar plant in Turkey for 
sales in both domestic and 
foreign markets. Continuing 
to import other series in the 
portfolio from Italy, Anadolu 
Landini aims to make Rex, 
Powerfarm, and 5H among 
those series domestic in 2019.

Economic
Social1

Project &
Application

Strategic 
Approach

Description Outcomes Association 
with the SDGs

EES 
Impacts

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8
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Environmen-
tally-Friendly 

Factory

Creative Child, 
Creative Brain 

Seminars

Creativity 
Workshops 

and Festivals

My Dreams 
in a 

Single Line

Young Line

We are making 
our factories 
environmentally-
friendly 
production zones. 
We are adopting 
the latest 
technology and 
developments 
to achieve zero 
waste.

We endeavor 
to develop the 
creativity of 
children whom 
we consider the 
ensurance of our 
future.

We organize 
application 
workshops 
to foster the 
creativity of 
children and to 
contribute to 
the develop-
ment of creative 
products in such 
workshops.

We are happy to 
see that a child 
can draw the 
future without 
even taking his 
or her hand off 
the paper. This 
gives us con-
fidence in the 
future.

We support 
young designers, 
and put the 
designs of our 
youth in focus 
on our products. 

We have returned 
the wastage of raw 
materials used in 
wood-walled pencils 
and plastic injection 
machines caused by 
breaks to the pro-
duction process. This 
reduced the rate of 
wastage by approxi-
mately 70 percent.

Seminars have been 
organized each year 
in cooperation with 
the Turkish Teacher 
Academy Foundation 
(ÖRAV) for kindergar-
ten teachers, primary 
school teachers and 
art teachers employed 
in public and private 
schools affiliated with 
the Ministry of Na-
tional Education since 
2012. Implementing 
the projects designed 
in line with the impor-
tance that it ascribes 
to the development 
and education of 
children, Adel Kalem-
cilik offers training to 
primary school teach-
ers and art teachers 
on the importance 
of creativity as part 
of the Faber-Castell 
“Creative Child, 
Creative Brain” 
seminars. Topics of the 
seminars include how 
to approach children 
pedagogically and the 
things to pay atten-
tion to in order to stir 
the imagination of 
children. 

Assigning practical 
tasks to children 
to foster their 
creativity and self-
expression skills 
through Faber-
Castell.

The project "My 
Dreams in a Single 
Line" gave young 
people an oppor-
tunity to express 
themselves rather 
than being spoken 
to. This project 
involved meeting 
with them in uni-
versities and asking 
them to express 
their dreams in a 
single line without 
lifting their hand. 
Participants who 
ranked in the top 
three were rewar-
ded in different 
ways based on 
their dreams.

Setting out from the 
idea of supporting 
young designers, 
the project that was 
carried out with the 
scholars and students 
of Mimar Sinan 
University of Fine 
Arts, Department of 
Textile and Fashion 
Design, involved the 
inscription of the 
patterns designed 
by the imagination 
of the students 
on Faber-Castell 
notebooks, erasers, 
backpacks, pencils 
and pencil cases. 

This project has reduced 
losses compared to previous 
years. It has also reduced the 
purchase of raw materials, 
the consumption of natural 
resources and the amount 
of waste generated, and has 
contributed to the national 
economy. Eleven tons of waste 
generated in 2015 was reduced 
to 2.6 tons in 2017. The 
amount of waste was reduced 
by approximately 70 percent.

Activities were organized 
with teachers on the 
importance of creativity 
at the Creative Children, 
Creative Brains workshops 
which were undertaken with 
the Foundation of Teacher 
Academy (ÖRAV) to improve 
the pedagogical development 
and creativity of children. 
This program reached 7,500 
teachers and thousands of 
children in 500 schools. 

The Creativity Workshops 
organized by Faber-Castell, the 
most prominent supporter of 
creativity in Turkey, at the Toy 
Museum, Pera Museum, Rahmi 
M. Koç Museum and Sabancı 
Museum, and at the Creativity 
Festivals at which it participated, 
allowed the company to reach 
more than 100,000 children 
each year. 

The company strove to give young 
people the opportunity express 
their dreams themselves, rather 
than simply being spoken to. 
This was accomplished under the 
sponsorship project "My Dreams 
in a Single Line with Faber-Castell" 
from 2013 to 2015. Inspired by 
the idea that everything begins 
with a single line drawn on a piece 
of paper, the project asked young 
people to express their ideas, 
emotions, and dreams in a single 
line. The project reached about 
8,000 students at 24 universities 
in 14 provinces in six regions. The 
dreams drawn by the students 
on paper were interpreted by the 
independent research company, 
IPSOS. This study was the first of its 
kind in that the desires and dreams 
of young people were interpret-
ed in such a large-scale research 
activity. 

The Young Line sponsors-
hip event organized with 
Faber-Castell was held with 
the students of Mimar Sinan 
University, Department of 
Textile and Fashion Design. Ten 
design students worked on 
various patterns for 14 weeks 
in the Fall Semester of the 
Academic Year 2013-14, and 
those patterns came to life on 
the bags, pencils, pencil cases, 
erasers, and notebooks of the 
2015 collection of Faber-Cas-
tell. 

Economic
Social

Economic
Social

Economic
Social

Economic
Environ-
mental

Economic
Social

1

2

3

4

5

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Responsible 
Consumption and 

Production

12

Climate Action

13

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Quality Education

4

Industry, Innovation 
and Infrastructure

9

Partnerships for 
the Goals 

17

Quality Education

4

Industry, Innovation 
and Infrastructure

9

Partnerships for 
the Goals 

17

Quality Education

4

Industry, Innovation 
and Infrastructure

9

Partnerships for 
the Goals 

17

Quality Education

4

Industry, Innovation 
and Infrastructure

9
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Tree of 
Goodness

Books for Kids

Van Muradiye 
Gültepe Han 

Primary School

Çubuk, Ankara 
- Akkuzulu 

Primary School

Village School 
Project

We particularly 
support 
those non-
governmental 
organizations 
which design 
projects for 
children, and 
work towards 
making our 
children happy.

We support the 
education of 
children in need. 
We strive to 
help our child-
ren access good 
education.

We provide our 
children with 
stationery items. 
We are proud 
of giving them 
pencils that they 
will use for a 
good future.

We provide our 
children with 
stationery items. 
We are happy to 
give them pen-
cils that they will 
need for a good 
future.

We want to 
reach the most 
remote villages 
of Anatolia and 
support our 
children living 
there. 

We cooperate 
with the Houses of 
Affection and NGOs 
to give stationery aid 
to the children and to 
schools in need. 

We donated 
stationery items to 
children in need as 
part of the “Books 
for Kids” project 
initiated by Anadolu 
Foundation.

We both provided 
stationery items to 
children and raised 
their interest in 
arts and drawing. 

Providing students 
with stationery 
items. 

Students were 
provided with stati-
onery items.

The projects we launched 
are volunteering projects of 
the Houses of Affection and 
the employees of Adel; the 
donation of the revenue made 
from the auction of a painting 
made by painter Yiğit Yazıcı 
for the event organized for 
the relaunch of the Adel brand 
in a school complex under 
construction, which was being 
built in Elazığ in cooperation 
with the ÇABA Association; and 
the donation of stationery items 
to a school for children with 
special needs in Çanakkale, 
again in cooperation with 
the ÇABA Association. “Adel 
Brand Relaunch: Dedication 
To Goodness” received bronze 
awards in three categories 
at the International Stevie 
Awards in 2018. The company 
made financial contributions 
and/or stationery support to 
approximately 300 schools as 
part of the “Tree of Goodness” 
project which was started on 
a completely voluntary basis 
and which continues with 
different stakeholders to this 
day. Moreover, approximately 
300,000 children were reached. 

Stationery items were delivered 
to 15 schools.

We reached 45 students.

Two hundred thirty five students 
were given stationery items.

We reached approximately 
50,000 students.

Economic
Social

Economic
Social

Economic
Social

Economic
Social

Economic
Social

6

7

8

9

10

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Quality Education

4

Reduced 
Inequalities

10

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Quality Education

4

Reduced 
Inequalities

10

Partnerships for 
the Goals 

17

Quality Education

4

Reduced 
Inequalities

10

Partnerships for 
the Goals 

17

Quality Education

4

Reduced 
Inequalities

10

Partnerships for 
the Goals 

17

Quality Education

4

Reduced 
Inequalities

10
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Building and 
Lighting 

Automation

Energy 
Generation 

from Biomass

FSC 
Certification

Adel 
Memorial 

Forest

We are working 
towards making 
our working 
environments 
eco-friendly, and 
we are renova-
ting our buildings 
to be in harmony 
with nature.

We reduce the 
consumption of 
natural resour-
ces, generate 
energy from our 
waste, and make 
contributions to 
the protection 
of the environ-
ment and to the 
economy.

We give 
importance to 
ensuring that 
nature can 
breathe, and we 
work towards 
the sustainability 
of our forests.

We support 
forestation acti-
vities and raise 
awareness of 
the importance 
of this matter 
in developing a 
greener and ha-
bitable environ-
ment. 

Building automation 
involves monitoring 
and controlling 
HVAC (Heating 
Ventilating and 
Air Conditioning), 
lighting, vapor and 
hot water systems, 
fire alarms, etc. in an 
integrated system. 
The primary purpose 
of this project is to 
automate all main 
energy systems. 
Another aspect 
of this objective is 
to control fire and 
ventilation systems by 
central automation. 
This facility makes it 
possible to monitor 
the entire system, 
and to adjust time 
and speed settings 
instantly.

The project that we 
implemented has 
made it possible to 
burn the waste wood 
chips generated 
by the production 
processes in boilers 
in order to generate 
steam. 

This project was 
implemented to 
maintain, deve-
lop and support 
the sustainable 
use of terrestrial 
ecosystems, the 
sustainable mana-
gement of forests, 
anti-desertification, 
the prevention and 
reversal of terrest-
rial deterioration, 
and the loss of 
biodiversity.

Adel Memorial 
Forest was made 
in Balıkesir on 
behalf of all the 
employees of Adel 
in October 2016 in 
cooperation with 
the Turkish Foun-
dation for Comba-
ting Soil Erosion, 
Reforestation and 
the Protection of 
Natural Habitats 
(TEMA), in order to 
leave a sustainable 
life for generations 
to come. 

Monitoring and controlling 
the entire installation is 
centralized. This provides 
energy and lighting efficiency. 
Faults associated with the staff 
are minimized, and so are the 
operating costs.
The maximum amount of 
resources is saved. This provides 
adaptation to changing 
conditions in a short time, saves 
manpower, and reduces labor 
costs.
It allows adjustments as 
needed, based on the operating 
times of the main and backup 
devices. In case of a power 
outage and restoration, 
reactivating the devices 
that draw a high amount of 
current may be done gradually. 
This may prevent overloads. 
Approximately $20,000 is saved 
per year.

This project implemented by 
Adel was intended to protect 
natural energy resources and 
the environment, reduce 
petroleum and energy import, 
support sustainable energy and 
prevent external dependency 
on energy. Seven hundred 
fifty thousand m³ of natural 
gas was needed for heating 
systems in the facility and the 
processes before the project. 
The commissioned chip boiler 
reduces the consumption of 
natural gas by 50 percent 
and yields the thermal power 
required for the process from 
wood chips.

Approximately 20,000 trees 
required for the production 
of pencils were cut in forests 
grown for industrial purposes 
and were replaced by newly 
planted trees. No trees from 
natural forests were used.

Ten thousand trees were planted 
in the memorial forest at diffe-
rent times via donations made 
by Adel.

Economic
Environ-
mental
Social

Economic
Environ-
mental
Social

Economic
Environ-
mental

Economic
Environ-
mental
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Project &
Application

Strategic 
Approach
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with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Responsible 
Consumption and 

Production

12

Climate Action

13

Affordable and 
Clean Energy

7

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12

Climate Action

13

Affordable and 
Clean Energy

7

Responsible 
Consumption and 

Production

12

Climate Action

13

Life on Land

15

Partnerships for 
the Goals 

17

Responsible 
Consumption and 

Production

12

Climate Action

13

Life on Land

15

Partnerships for 
the Goals 

17
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Reasonable 
Price Strategy

Customer 
Health and 
Food Safety

The Project 
"Healthy Eye-

sight and 
Successful 
Education"

Izmir 
Behçet UZ 
Day Care 

Center Project

We are deve-
loping a new 
production policy 
that will make 
our products and 
services accessible 
to everybody.

We never com-
promise on 
product quality 
and consumers' 
health, and put 
all our products 
under several 
phases of syste-
matic inspection. 

We give impor-
tance to our 
children's health 
and we reach 
children who do 
not have access 
to healthcare 
services for vari-
ous reasons. 

We support 
daycare cen-
ter projects to 
ensure that 
the children of 
working parents 
are educated in 
a safe environ-
ment and take 
part in social 
activities.

We marked down the 
prices of our principal 
products such as Big 
Mac, McChicken, and 
Double Meatball Bur-
ger to levels expected 
by customers based 
upon the surveys 
made for consumers 
in 2016. To this end, 
we added new supp-
liers to our systems 
and reduced the 
cost of the products 
supplied. 

McDonald's never 
compromises on 
product quality and 
consumers' health. All 
our products under-
go several phases of 
systematic inspection. 
McDonald's Turkey 
regularly inspects its 
suppliers for food 
safety and the rules 
applicable to this 
matter are defined in 
the contracts made 
with suppliers. 

This project targets 
primary school 
students aged 7 
to 15, as well as 
preschool children 
with a poor socio-
economic status 
and without social 
security coverage. 
The purpose 
of the project 
was to reach 
20,000 students 
in selected 
disadvantaged 
neighborhoods 
in the provinces 
covered by the 
project.

We contribute to 
the construction 
and furnishing of 
a daycare center, 
one of the major 
needs of the staff 
of Dr. Behçet Uz 
Pediatric Surgery 
Research and 
Training Hospital in 
Izmir.

According to the figures of the 
previous year, we left behind 
119 countries including the 
United States with the growth 
we achieved with the number 
of customers, and we received 
the Circle of Excellence award.

For each of the approximately 
600 products consumed in 
McDonald's restaurants, we 
inspect food safety, cleanliness, 
and hygiene with the same 
amount of attention.

11,806 people were reached.

We have reached approximately 
1,000 children in three years.

Economic
Social

Economic
Social

Economic
Social

Economic
Environ-
mental
Social

1

2

3

4

Project &
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Project &
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Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

No Poverty

1

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8

Zero Hunger

2

Responsible 
Consumption and 

Production

12

Clean Water and 
Sanitation

6

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Decent Work and 
Economic Growth

8
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The 
Open Kitchen 

Project

Sustainable 
Operation

Safe Driving 
Training

Conserving 
Blue Water

Energy 
Efficiency 

Project

We lend impor-
tance to food 
safety and enab-
le our customers 
to be informed 
about food 
safety and allow 
them to check 
the company's 
operations.

We work with 
the vision of cre-
ating value for all 
our stakeholders.

We raise awa-
reness of road 
safety to ensure 
that orders are 
delivered to con-
sumers “without 
any accidents.”

We design our 
businesses such 
that they cont-
ribute to the 
conservation of 
blue water.

We give impor-
tance to using 
energy efficient-
ly, and organize 
our businesses 
accordingly.

As part of the “Open 
kitchen” project, the 
first of its kind in the 
sector, which reflects 
the transparency of 
McDonald’s with 
regard to food 
safety as the most 
distinct indicator 
of the McDonald’s 
system, anyone can 
visit the kitchen 
of a McDonald’s 
restaurant anywhere 
in Turkey. This project 
allows visitors to 
observe our food 
preparation stations 
under the guidance 
of our restaurant 
directors provided 
that they follow 
certain rules of 
hygiene.

Every day 70 million 
people visit the resta-
urants of McDonald's 
worldwide. About 
250,000 people visit 
our restaurants in 
Turkey every day. We 
create employment 
for more than 15,000 
people including 
our suppliers with 
254 restaurants, 25 
McCafés, and 5,000 
employees. We buy 
95 percent of our 
products from local 
producers in Turkey. 
These figures show 
that we are running 
sustainable operati-
ons in Turkey as well.

As part of a 
training program 
entitled “There’s 
nothing quite like 
a Safe Drive,” we 
prepared a leaflet 
and a film on safe 
driving techniques. 
McDonald’s broke 
new ground in the 
sector with this 
awareness project. 
Our newly recrui-
ted delivery emp-
loyees are asked to 
watch this film. 

We installed pho-
toelectric faucets 
in the employee 
washbasins of 
our new restau-
rants and installed 
apparatuses that 
reduce the amount 
of water flow in 
the old ones as of 
2011.

As of 2011, we 
continued to repla-
ce kitchen equip-
ment in our newly 
opened restaurants 
with energy-effi-
cient ones.

Created transparency in food 
safety.

Economic
95% - The rate of domestic 
ingredients in our products
350 million TRY - Our annual 
business volume with our 
suppliers
400 million+ TRY - The annual 
business volume with our 
suppliers 
Social
15,000+ Overall employment 
that we have created with our 
suppliers
2 million TRY - Social 
investments by McDonald’s 
Foundation for Children
250,000 - The number of 
children we have reached with 
the efforts of the McDonald's 
Foundation for Children in 25 
units of settlement.
Environmental
30% - The rate of recovery of 
oil used by the company
54% - The rate of recycling 
made by the "licensed" 
organization for package waste 
(2016)

No serious accidents occurred 
during the reporting period.

Seven percent of water was 
saved on average per restaurant 
per year.

New machines save 25 percent 
more energy than old ones. Four 
percent of electricity was saved 
on average per restaurant per 
year.
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Impacts

EES 
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Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Climate Action

13

Quality Education

4

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Quality Education

4

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Clean Water and 
Sanitation

6

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Affordable and 
Clean Energy

7

Decent Work and 
Economic Growth

8
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MFY 
The (Made For 
You) Project

McDonald's 
Standards

Supply 
Chain 

Management

Waste 
Management

It serves as a 
model before 
the sector by 
implementing in 
Turkey the most 
effective waste 
management 
projects 
according to 
world standards.

We offer our 
customers the 
highest quality 
service in 
standards parallel 
to the world 
standards.

As a brand that 
consistently ex-
pands its vision 
and raises its 
standards, we 
lead our supp-
liers to also serve 
according to 
world standards.

We fulfill all 
legal liabilities 
regarding waste 
management 
and ensure that 
wastes are 
recycled.

The purpose of this 
project is to prepare 
products ordered 
by customers with 
optimum cost and 
minimum energy 
consumption, hence 
contribute to the 
protection of sus-
tainable resources. 
Turkey was one of 
the first countries 
to launch the MFY 
(Made for You) 
project required by 
McDonald's for all 
restaurants around 
the world. Before 
the MFY project was 
implemented, pro-
ducts were prepared 
and put up for sale in 
advance depending 
on the frequency 
of sales. Products 
that could not be 
sold within a certain 
amount of time were 
considered a waste 
and discarded with 
their packages.

One of the reasons 
why millions of peop-
le around the world 
choose McDonald's 
is the McDonald's 
Standards. Every 
step towards futher 
developing the Mc-
Donald's system have 
taken shape around 
these standards. It 
is these standards 
equally followed 
by all McDonald's 
restaurants around 
the world that makes 
McDonald's different. 

As a leading brand 
that expands the 
vision of the sector 
and raises its 
standards in Turkey, 
we work with the 
suppliers that have 
the potential of 
fulfilling the global 
conditions of 
McDonald’s related 
to food safety and 
management. 
Suppliers approved 
by McDonald's 
Turkey also become 
a part of the global 
supplier network of 
McDonald's. 

Our restaurants most-
ly generate oil and 
package wastes. All 
actions that we have 
taken with regard to 
waste management 
were initiated in 
parallel with the legal 
requirements. We 
fulfill our liabilities re-
garding our package 
waste with the Con-
sumer, Environment, 
and Education Foun-
dation (TÜKÇEV). As a 
legal requirement, we 
deliver our waste oil 
to licensed collectors 
Albiyobir and Deha 
Biyodizel. 

The MFY project reduced 
unpacked waste which was 
defined as cooked products 
by eight percent, and paper, 
cardboard, and packaged waste 
by 22 percent. This project 
reduced energy consumption 
as well as product and package 
waste. Energy consumption 
decreased by 4.64 percent 
per restaurant thanks to the 
energy-saving equipment 
designed for the project MFY 
and the use of equipment 
based on orders. 

Millions of people around the 
world choose McDonald's.

There are more than 100 supp-
liers that we actively work with 
in our system. 
We procure 95 percent of 
products and package materials 
available in our restaurants from 
local suppliers in Turkey. 

In 2016, we disposed of 54 per-
cent of our package waste with 
TÜKÇEV as part of our legal 
liability. It is documented that 
said waste was sent to approved 
recycling plants.
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Responsible 
Consumption and 

Production

12

Affordable and 
Clean Energy

7

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Climate Action

13

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8
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Guest 
Experience 
Managers

McDonald's 
Foundation for 

Children

We give 
importance to 
providing our 
customers with 
an egalitarian 
service at a 
global scale, 
and we help 
everyone 
experience 
excellence.

We also carry out 
projects all over 
Turkey for the he-
alth and happiness 
of children. 

As an essential part 
of the Experience 
of the Future (EoTF) 
transformation, Gu-
est Experience Mana-
gers were recruited 
to make the time 
spent by customers 
in restourants rich 
and special.

McDonald's is the 
most prominent 
supporter of 
the McDonald's 
Foundation for 
Children operating 
in Turkey within the 
global organization 
of the RMHC 
(Ronald McDonald 
House Charities). 
The Foundation 
supports projects 
that are designed to 
help children who 
receive long-term 
treatment, and their 
accompanists, have 
a better time during 
their time in hospitals 
in many provinces of 
Turkey. 

We achieved less complaints in 
the guest books of restaurants, 
an improvement in the RUV 
(Online Order Feedback System) 
results, an increase in the num-
ber of guests, and improve-
ments in the restaurant team's 
approach to hospitality.

McDonald's has completed 
50 projects at the paediatric 
services of 30 different hospitals 
in 25 places from Izmir to Van, 
Adana to Trabzon, since 1999 
when it was founded. We have 
reached more than 250,000 
children and provided more 
than $2 million of funds in 
cash and in kind through the 
Foundation which carries out
projects for the health and 
happiness of children across 
Turkey. As part of the "Healthy 
Eyesight and Successful 
Education" project, we have 
screened tens of thousands of 
primary school children for their 
eyesight in Şanlıurfa, Diyarbakır, 
Mardin, Gaziantep, Adıyaman, 
Batman, Şırnak, Cizre and 
Şanlıurfa, in cooperation with 
the GAP Regional Development 
Administration. 

Economic

Economic
Social

14

15

Project &
Application

Strategic 
Approach

Description Outcomes Association 
with the SDGs

EES 
Impacts

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Reduced 
Inequalities

10
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Promoting 
Women’s

 Employment

Anadolu Group 
supports and 
assures the equal 
participation of 
women in the 
management 
of all our 
operations and 
decision-making 
steps.

Women account 
for more than 50 
percent of the overall 
employees of Efes-
tur. We also aim to 
support women in 
their career develop-
ment and promote 
their participation 
in decision-making 
mechanisms.

As a result of the women 
empowerment projects at 
Efestur, the rate of women at 
the level of senior management 
has risen to 75 percent.

Social1

Project &
Application

Strategic 
Approach

Description Outcomes Association 
with the SDGs

EES 
Impacts

Gender Equality

5
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Regional 
Support for 
Education

Protecting life 
below water

We support 
education and 
contribute to the 
development of 
local people in 
the countries and 
regions where 
we have energy 
investments.

We give impor-
tance to the 
global objective 
of protecting 
aquatic life, and 
pay attention 
to protecting 
this field in our 
investments.

Stationery items, 
instruments and equ-
ipment were provided 
and donations were 
made to the village 
schools around the 
Aslancık Hydroelectric 
Power Plant in Gire-
sun and the Paravani 
Hydroelectric Power 
Plant in Georgia. 

We take every 
measure to protect 
the natural habitat, 
bodies of water, 
and natural aquatic 
life in our energy 
investments.

Educational inequality was 
reduced in the areas of lower 
socio-economic status through 
equipment and financial 
support for education.

Fish passages are built on the 
Aslancık Hydroelectric Power 
Plant in Giresun and on the 
Paravani Hydroelectric Power 
Plant in Georgia in order to 
protect the natural life around 
those power plants, and water is 
allocated to riverbanks in order 
to maintain the natural habitat 
of the rivers.

Economic
Environ-
mental
Social

Economic
Environ-
mental
Social

1 2

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Quality Education

4

Affordable and 
Clean Energy

7

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Life below Water

14

Partnerships for 
the Goals 

17

Clean Water and 
Sanitation

6

Affordable and 
Clean Energy

7

Decent Work and 
Economic Growth

8
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International 
Energy

Renewable 
Energy 
Projects

Protecting 
Clean 
Water

We support eco-
nomic develop-
ment and carry 
out exemplary 
projects that will 
facilitate the sha-
ring of experien-
ces worldwide.

We make 
environmentally-
friendly 
renewable 
energy 
investments, and 
make our energy 
production 
composition 
compatible with 
a sustainable 
future.

We design 
projects for the 
conservation 
of water and 
for meeting 
the local peop-
le's need for 
water in the 
areas where we 
operate outside 
Turkey.

The Paravani Regula-
tor and Hydroelectric 
Power Plant with 
90 MW installed 
capacity, located in 
Georgia, were com-
missioned in 2014.

We contribute to 
the clean energy 
needs of society 
with our energy 
investments in 
Georgia and Turkey.

We build roads to 
access villages and 
sewerage systems in 
districts around the 
Aslancık Hydroe-
lectric Power Plant 
in the Giresun and 
Paravani Hydroele-
ctric Power Plant in 
Georgia. 

The Paravani Regulator and 
Hydroelectric Power Plant with 
90-MW installed capacity, 
which was commissioned 
in Georgia in 2014, is the 
first example of the use of a 
neighboring country's resources 
to meet the energy needs of 
our country.

Power plants in Georgia and 
Turkey have contributed to the 
generation of renewable energy 
without fossil fuels since 2014.

Helping improve the areas in 
need of infrastructure and clean 
water. 

3

4

5

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Affordable and 
Clean Energy

7

Reduced 
Inequalities

10

Decent Work and 
Economic Growth

8

Economic
Environ-
mental
Social

Economic
Environ-
mental
Social

Economic
Environ-
mental
Social

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Affordable and 
Clean Energy

7

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Clean Water and 
Sanitation

6

Affordable and 
Clean Energy

7
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Global GAP 

Sustainable 
Agriculture- 

Drip Irrigation 
Technique

Subsidiary 
Product Made 

From Fruit 
Pomase

Organic 
Agriculture

We follow 
Global G.A.P. 
principles at the 
international 
level.

We use only drip 
irrigation in our 
farms to save 
water—the most 
valuable resource 
of Turkey.

We create bene-
fits by utilizing 
fruit waste in 
alternative fields 
of use.

The company 
makes orga-
nic agriculture 
accessible, and 
grows fruit ac-
cording to orga-
nic agricultural 
standards.

The fruits grown by 
Anadolu Etap are 
certified for compli-
ance with the Global 
G.A.P. principles at 
the international 
level and for Good 
Agricultural Practices 
in Turkey.

Anadolu Etap uses 
drip irrigation for an 
efficient use of water 
in its farms. This 
method is preferred 
to ensure that the 
soil is given only the 
amount of water that 
it actually needs.  

Fruit pomase from 
the factories of 
Anadolu Etap are 
sent to relevant 
organizations for 
the production of 
animal feed and 
biogas. Also, the 
byproduct line in 
the Mersin fac-
tory produces a 
product fully from 
the pomase (peel, 
pulp etc.) of citrus 
fruits.

Anadolu Etap 
produces fruit in 
compliance with 
the principles of 
Organic Agricul-
ture in its farms in 
Konya and Urfa. 
This is verified by 
international certi-
fication.

We follow the Global G.A.P. 
principles and we were certified 
for compliance.

The Drip Irrigation technique is 
used to minimize the amount 
of water used and to save 
natural resources.

We reprocessed fruit waste.

We engage in organic farming 
and our products are certified.

Economic
Social

Economic
Social

Economic
Social

Economic
Environ-
mental
Social

1

2

3

4

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Zero Hunger

2

Responsible 
Consumption and 

Production

12

Good Health and 
Well-being

3

Decent Work and 
Economic Growth

8

Zero Hunger

2

Responsible 
Consumption and 

Production

12

Clean Water and 
Sanitation

6

Decent Work and 
Economic Growth

8

Zero Hunger

2

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Decent Work and 
Economic Growth

8

Zero Hunger

2

Responsible 
Consumption and 

Production

12

Decent Work and 
Economic Growth

8
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MİÇO

Agro
Academy

Waste 
Management 

and 
Protecting 

Water

We give im-
portance to 
the children of 
seasonal agri-
cultural workers 
(MİÇO), opening 
daycare centers 
on our farms to 
provide them 
with uninter-
rupted and free 
education.

We create aca-
demic settings 
and facilitate 
their access to 
knowledge so 
that farmers can 
learn about the 
latest develop-
ments in the 
agricultural 
sector.

We set an 
example for 
our sector by 
treating all of 
the waste water 
generated by 
the production 
of fruit juice.

We support the edu-
cation of the children 
of seasonal agricultu-
ral workers.

As part of the 
"Fruit Farming 
and Sustainab-
le Agricultural 
Practices" of the 
Farmer Module of 
the Anadolu Etap 
AgroAkademi, we 
aim to spread mo-
dern fruit growing 
techniques and 
sustainable agri-
cultural principles, 
contribute to the 
economic and 
social development 
of the areas where 
our farms are 
located, prioriti-
ze education of 
female farmers so 
that a female labor 
force can become 
more qualified and 
participate in the 
economy further.

One hundred per-
cent of the indust-
rial and domestic 
waste water used 
for production and 
sanitation purpo-
ses in Denizli, 
Isparta and Mersin 
factories is treated 
at a water treat-
ment plant and 
discharged.

Anadolu Etap is the first 
agricultural company to open 
schools for the children of 
seasonal agricultural workers 
(MİÇO) on its premises and 
to give free and continuous 
education to 150 children in 
2015, 155 children in 2016, 
160 children in 2017, and to 
190 children in 2018.

Anadolu Etap made AgroAkade-
mi Fruit Farming and Sustainable 
Agricultural Practices training 
courses available to 565 far-
mers, 75 percent of whom were 
women. 

Waste water was treated.

Economic
Social

Economic
Environ-
mental
Social

Economic
Social5

6

7

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Quality Education

4

Reduced 
Inequalities

10

Decent Work and 
Economic Growth

8

Zero Hunger

2

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Quality Education

4

Gender Equality

5

Industry, Innovation 
and Infrastructure

9

Zero Hunger

2

Responsible 
Consumption and 

Production

12

Clean Water and 
Sanitation

6
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Scholarship 
and Internship 

Programs

Promoting 
Women’s 

Employment

Sustainability 
Agriculture - 
Biodiversity

Knowing that 
Turkey needs a 
qualified work-
force as it opens 
up to global 
markets in agri-
culture, we offer 
successful stu-
dents internship 
opportunities on 
our farms and 
factories. 

We design pro-
jects to increase 
the employment 
of women in 
agricultural pro-
duction. 

We protect the 
natural flora and 
support biodi-
versity on our 
farms.

Anadolu Etap gives 
the students of 
occupational high 
schools and the re-
levant departments 
of universities the 
opportunity to 
become interns in 
the farms, factories, 
packaging plants, 
and offices of 
Anadolu Etap. 

We support women’s 
employment.  

We protect plane 
trees and Trojan 
oaks in our farms to 
protect natural flora. 
Moreover, we support 
biodiversity by plan-
ting paulownia and 
leyland cypresses in 
our farms.

AgroBurs has been given to 
the students of the Faculty of 
Agriculture as a non-refundable 
scholarship in cash for 12 
months since 2014. 50% of the 
scholarship holders are male 
and 50% are female. Holders 
of our scholarships are given 
priority in internship quota. 

Women accounted for 
70 percent of the farmers 
employed in the farms of 
Anadolu Etap in 2017.

We help protect biodiversity.

Economic
Social

Economic
Social

Economic
Environ-
mental

8

9

10

Project &
Application

Strategic 
Approach

Description Outcomes Association 
with the SDGs

EES 
Impacts

Responsible 
Consumption and 

Production

12

Quality Education

4

Gender Equality

5

Reduced 
Inequalities

10

Gender Equality

5

Reduced 
Inequalities

10

Responsible 
Consumption and 

Production

12

Climate Action

13
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Happy 
Workers 
Platform

Five-star OHS 
Certificate

Leed 
Platinum 

Certification

We give priority 
to human health 
and safety in 
implementing 
our projects. 
We consider 
occupational 
health and 
safety the 
primary 
objective of our 
projects.

We ensure that 
our approach to 
occupational he-
alth and safety 
complies with 
and even surpas-
ses international 
criteria, and sets 
an example for 
the world with 
our projects.

We carry out 
environmen-
tally-friendly 
construction 
projects, leading 
our sector and 
executing solid 
projects to achie-
ve the objective 
of global sustai-
nable urbaniza-
tion.

Project Practices: 
1- Occupational 
Health and Safety 
(OHS) Reward 
System 
(The purpose of 
the Occupational 
Health and Safety 
Reward System 
is to reward the 
workers chosen by 
lottery draw among 
those who work 
at the construc-
tion sites of AND 
Gayrimenkul and 
who follow the 
rules of Occupa-
tional Health and 
Safety, and who act 
with conscientious 
responsibility in 
performing their 
duties. The purpose 
is to motivate wor-
kers for following 
the rules of OHS, 
and to provide 
them with a work 
environment where 
they can work 
efficiently and in 
harmony. 
2- Instant Surprise 
Practices (The wor-
kers at the cons-
truction sites get 
“instant surprises” 
within the office 
hours.)  

The British Safety 
Council has 
developed a "Five 
Star Inspection 
Model" based on 
objective assessments 
and the current best 
technical practices 
within the framework 
of its comprehensive 
experience 
worldwide and its 
globally-accepted 
management system. 
The AND Kozyatağı 
office building project 
was designed as a 
sustainable building 
that follows the 
rules of occupational 
health and safety 
and environmental 
protection. 

From the project 
design of the AND 
Kozyatağı buil-
ding, the company 
worked with the 
Green Building 
Consultancy com-
pany Altensis to 
design and build it 
in compliance with 
the requirements 
of the Platinum 
Certificate in the 
"LEED 2009 for 
Core and Shell" 
segment specified 
in the 
LEED (Leadership 
in Energy and 
Environmental 
Design) green buil-
ding rating system 
developed and 
administered by 
the United States 
Green Building 
Council (USGBC). 

An awareness of 
occupational health and 
safety was raised among 
the employees. As part of 
Occupational Health and 
Safety, work areas were 
designed to ensure that 
workers can work safely and 
more happily. The company 
made a difference in the 
sector with a sustainable 
approach that supports the 
“Human Rights and Labor 
Standards” of the UN Global 
Compact. 

Received a British Safety Council 
Certificate for Five-star Occupa-
tional Health and Safety. 

The AND Kozyatağı building 
was also awarded a LEED 
Platinum Certificate. The use 
of personal vehicles is limited, 
green spaces are increased 
and the heat island effect 
and water consumption is 
reduced in the building that 
was designed to comply 
with the LEED certification 
criteria. Recyclable wastes 
are collected. The internal air 
quality has been improved. 
Energy performance and 
cigarette smoke are controlled 
and low-VOC materials are 
used. Also, 100 percent water 
savings have been achieved 
in landscape irrigation. (The 
rainwater collected was used 
for landscape irrigation.) The 
building achieved 50-percent 
water savings. (Treated gray 
water was used in some 
of the reservoirs.) Thirty 
percent energy savings (as per 
ASHRAE 90.1 2007 standards) 
and 45 percent savings in 
heating-cooling systems based 
on Turkish standards were 
achieved. In addition, 75 
percent of the construction 
waste was sent for recycling.

Economic
Social

Economic
Environ-
mental

Economic
Social1

2

3

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

No Poverty

1

Sustainable Cities 
and Communities

11

Peace, Justice and 
Strong Institutions

16

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Decent Work and 
Economic Growth

8

Good Health and 
Well-being

3

Decent Work and 
Economic Growth

8

Sustainable Cities 
and Communities

11

Responsible 
Consumption and 

Production

12

Climate Action

13

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8
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Leed Gold 
Certification

Digitalization 
in 

Management

Building 
Information 
Modeling

Our green buil-
ding projects ac-
tively contribute 
to the effort of 
creating a more 
habitable urban 
environment, 
and we prove 
progress in this 
field with solid 
projects.

We digitize 
construction 
project develop-
ment processes 
and use techno-
logical develop-
ments to reduce 
waste rates.

We implement 
exemplary prac-
tices in our pro-
jects to reduce 
the waste gene-
rated during the 
zoning of our 
cities, and share 
our experience 
in this field with 
our business 
partners.

AND PASTEL was 
designed and 
built to fulfill the 
requirements 
of the Gold 
Certificate for 
Residential Blocks 
in the category of 
"LEED 2009 New 
Construction", 
as well as for the 
requirements 
of the Platinum 
Certificate for 
Social Facilities 
in the category 
of "LEED 2009 
Commercial 
Interior" as 
specified in the 
LEED (Leadership 
in Energy and 
Environmental 
Design) green 
building rating 
system developed 
and managed by 
the United States 
Green Building 
Council (USGBC). 
The certification 
processes are in 
progress, and 
the building 
aims to obtain 
a LEED GOLD 
(for residential 
blocks) and 
LEED  Platinum  
(for social areas) 
certificates in 
2019.

Seeking efficiency in 
project management 
processes as well as 
in the construction 
process, AND Gayri-
menkul has brought 
together more than 
200 stakeholders 
in the AND Pastel 
project from the 
design stage to the 
present time, and 
has decided to man-
age documents and 
communications 
on digital platforms 
for a controlled 
communication and 
to avoid repeated 
tasks. As part of this 
decision, the com-
pany has managed 
different processes 
regarding documen-
tation on a platform 
called Aconex since 
June 2015. Some 
of these processes 
are as follows: (1) 
Project drawings, 
presentations and 
approvals, (2) Mate-
rial approval presen-
tations, (3) Official 
requests for infor-
mation, (4) Requests 
for modifications, 
(5) Non-compliance 
reports, (6) Purchase 
requests 

The concept 
of Building 
Information 
Modeling (BIM) 
is a management 
approach that has 
been discussed 
in different 
platforms (largely 
at the academic 
level) in the last 
20 years. It takes 
into consideration 
every phase of 
a building's life 
cycle and covers 
all processes 
(development, 
design, 
implementation, 
and operation) 
involved in a 
project.

The LEED certificate is based 
on design criteria covering 
an integrating process 
including sustainable lands, 
water efficiency, energy 
and atmosphere, materials 
and resources, settlement 
and transportation, interior 
quality, innovations, and 
regional priority credits. 
AND Gayrimenkul has made 
buildings that fulfill those 
principles and add value to 
the environment and to the 
city. Also, 100 percent water 
savings have been achieved 
in landscape irrigation with 
LEED Gold certification at 
AND Pastel. (The collected 
rainwater and treated gray 
water are used for landscape 
irrigation.)
We saved more than 30 
percent of the water used 
in the building and more 
than 20 percent of energy 
while sending 50 percent of 
the construction waste to a 
recycling plant.

It has been measured that 
communications are responded 
to within 7.5 days on average 
(contracted time is approxi-
mately 10 days), and process 
information reports regarding a 
specific subject can be prepared 
in approximately 2.5 hours. The 
project has also measured the 
number of days a specific piece 
of communication remained 
with an individual. 
The processes have been digiti-
zed, and a considerable amount 
of paper has been saved with 
1,645 project presentations 
on A2 paper size and above, 
43,000 letters on A4 paper size, 
and about 1,000 reports on A4 
paper size. AND Gayrimenkul 
saved approximately three tons 
of paper by ensuring that its 
stakeholders share documents 
on this platform.

We saved labor by avoiding 
repeated efforts and costs by 
reducing the errors that may 
be encountered at construction 
stage. The losses arising from 
repeated or incorrect production 
on site were reduced. Operating 
processes were integrated 
in BIM to measure the 
performance of interior systems 
(heating, cooling, etc.) and to 
achieve savings. 

Economic
Social

Economic

Economic
Environ-
mental

4

5

6

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Sustainable Cities 
and Communities

11

Responsible 
Consumption and 

Production

12

Climate Action

13

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8

Sustainable Cities 
and Communities

11

Responsible 
Consumption and 

Production

12

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8

Sustainable Cities 
and Communities

11

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8
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Project &
Applica-

tion

Leed Gold 
Certification

Our green buil-
ding projects ac-
tively contribute 
to the effort of 
creating a more 
habitable urban 
environment, 
and we prove 
progress in this 
field with solid 
projects.

Strategic 
Approach

Strategic 
Approach

Descrip-
tion 

4 Tree 
Transplantation

Child-friendly 
Practices

We do not 
damage the 
environment, 
protect the li-
ving beings that 
can be affected, 
and we respect 
the continuity of 
life.

Based on the 
target audience 
and social sur-
veys conducted 
in cooperation 
with indepen-
dent research 
companies at 
the stage of 
project develop-
ment, we design 
projects that 
will meet the 
expectations of 
consumers.

One hundred fifty 
three trees were 
transplanted from the 
land on which AND 
Pastel was built.
The Process: 
Identification of the 
trees was done with 
the Municipality of 
Kartal for the lots 
where the revision 
and transplantation 
of trees were 
planned. As part of 
those efforts, the 
trees that were in 
the relevant lots and 
in the construction 
areas were checked. 
Then, key properties 
of the trees such 
as their health 
status, biological 
and physiological 
condition, crown 
developments, and 
stem forms were 
identified.  The 
findings of the 
measurements, 
observations, and 
examinations made 
by the municipality 
on the land based on 
the numbers assigned 
to the trees during 
the land works were 
assessed. Trees found 
on the relevant lots 
and their properties 
were listed. 

We found 
upon a study 
conducted by 
Istanbul Technical 
University that a 
child's relation 
with their 
surroundings was 
restricted with 
the house up 
to a certain age 
while as a child 
grows up, he or 
she started to 
establish relations 
with the exterior, 
garden, close 
quarters, and city 
of the house, then 
the region and 
the world. Since 
we have seen that 
this relation of 
children with their 
surroundings is 
directly related to 
the house and the 
city, we designed 
AND Pastel 
and our social 
responsibility 
projects on 
this basis. We 
conducted an 
Akademetre 
Study (From the 
Childhood Home 
to a Child's Home 
- the Expectations 
of Generations 
from a House). 
We found by 
this study that 
children expected 
the features given 
below from their 
living spaces, 
and designed 
the indoor and 
outdoor areas 
of our AND 
Pastel project 
accordingly.

One hundred fifty three trees 
were transplanted. The entire 
process took 15 days to 
complete. Twenty of the trees 
were transferred to Üsküdar, 
and the remaining trees were 
moved to Ömerli, and to the 
Özyeğin University Campus in 
Çekmeköy. 

AND Pastel was designed on the 
basis of the social responsibility 
principles and results of 
research. AND Pastel Children's 
Parliament was formed on April 
23, 2018, with the participation 
of children that lived in AND 
Pastel. The purpose of this 
parliament is to give a voice to 
children in the administration 
of the complex. The opinions of 
children were taken on the parts 
of the common and enclosed 
areas of AND Pastel (playroom, 
common areas, workshop 
rooms, etc.) with the first session 
of the AND Pastel children's 
parliament. The decisions made 
by the children's parliament 
were added to the management 
plan of AND Pastel.

Economic

Economic 
Environ-
mental
Social

7 8

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Sustainable Cities 
and Communities

11

Climate Action

13

Life on Land

15

Partnerships for 
the Goals 

17

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8

Responsible 
Consumption and 

Production

12

Reduced 
Inequalities

10
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Leed Gold 
Certification

Our green buil-
ding projects ac-
tively contribute 
to the effort of 
creating a more 
habitable urban 
environment, 
and we prove 
progress in this 
field with solid 
projects.

Strategic 
Approach

4 We are working 
towards an ac-
cessible life.

We were 
informed about 
the WDU (World 
Disability Union) 
certification 
system. Disabled 
individuals were 
employed in the 
Grid Building 
administration. 
We contacted the 
World Disability 
Union. The AND 
Kozyatağı building 
was audited 
for compliance 
with the WDU 
certificate by 
Global Group. 
A cooperation 
protocol was 
signed with the 
WDU (World 
Disability Union). 
A feasibility 
survey was 
conducted on the 
AND Kozyatağı 
building as part 
of compliance 
with the WDU 
certificate. We 
participated in 
the accessibility 
conference 
organized by the 
World Disability 
Union (WDU). A 
sign language 
training program 
was announced.  

Disability problems related 
to transport, the physical 
environment, and residences 
in the current projects were 
minimized.   

Economic 9           

Project &
Application

Strategic 
Approach

Description Outcomes Association 
with the SDGs

EES 
Impacts

Reduced 
Inequalities

10
Accessible 
Practices & 
Cities for 
Disabled 
People 
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Books for Kids

Scholarship 
Program

“My Dear 
Teacher” 
Project

We endeavor to 
ensure that any 
social initiative 
and voluntee-
ring activity is 
sustainable and 
we share our 
social
experiences to 
develop and 
expand good 
projects.

We support and 
make financial 
contributions to 
the education 
of young people 
who are success-
ful in academic 
and social terms, 
but lack suffi-
cient financial 
resources.

In addition to 
suppporting 
young people, 
we support the 
educators who 
prepare them 
for their future 
and who create 
an environment 
that allows 
them to dream 
of a sustainable 
future.

We have tried to 
provide clothing, 
cleaning materials, 
toys, books, 
stationery items, 
baby food, etc. to 
the organizations 
that request 
books, stationery 
items, equipment, 
and aid for the 
schools in need, 
including village 
schools across 
Turkey since 2014. 
Our voluntary 
donors contribute 
to requests 
made by those 
organizations 
with a social 
responsibility 
consciousness. 
Our foundation 
ensures that 
the process 
is completed 
smoothly for 
the  parties. 
The “Books for 
Kids” project is a 
registered project 
of Anadolu 
Foundation.  

We make financial 
contributions to 
support the educa-
tion of successful 
students who are 
in need of support, 
while monitoring 
the continuity of 
their success with 
the CRM system.

“My Dear Teacher” 
project that was 
initiated in 2014 
and that reached 
approximately 
60,000 teachers 
in 45 provinces 
as of the end of 
2018 is intended 
to improve the 
knowledge and 
skills that the de-
voted teachers of 
our country require 
in order to become 
successful social 
entrepreneurs. We 
aim to organize 
training and project 
competitions to 
improve their 
consciousness of 
social entrepre-
neurship, and to 
contribute to their 
focus on 
solutions with proj-
ect development 
and management 
skills.
“My Dear Teacher” 
project is a 
registered project 
of the Anadolu 
Foundation.

We have reached 46,456 
children in 158 schools and 
organizations in 59 provinces.

2013: 40,286 applications. 
2014: 53,378 applications. 
2015: 63,721 applications. 
2016: 71,153 applications. 
2017: 55,218 applications 
2018: 77,538 applications

With training courses focu-
sing on improving the skills to 
make sustainable solutions to 
any social problem regarding 
education in particular, teachers 
and school administrators were 
asked to create project-based 
solutions. We reached approxi-
mately 60,000 teachers (teac-
hers+administrators+high school 
students) in 45 provinces as of 
the end of 2018. 

Economic
Social

Economic
Social

Economic
Social1

2

3

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

No Poverty

1

Partnerships for 
the Goals 

17

Quality Education

4

Industry, Innovation 
and Infrastructure

9

Reduced 
Inequalities

10

Decent Work and 
Economic Growth

8

No Poverty

1

Partnerships for 
the Goals 

17

Quality Education

4

Decent Work and 
Economic Growth

8

Partnerships for 
the Goals 

17

Quality Education

4

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8
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Young 
Social 

Entrepreneurs

Women
 Creating Value 

in the 
Developing 

City of 
Istanbul

We keep in tou-
ch with young 
people who 
want to engage 
in social entrep-
reneurship and 
who want to 
design projects 
that will support 
their personal 
development.
*A project 
supported by Is-
tanbul Develop-
ment Agency.

We also put 
into practice at 
a local scale the 
projects that 
support the pre-
sence of women 
in the economic 
and social doma-
in and provide 
the guidance 
that they need, 
serving as a 
model for our 
geography.
*A project 
supported by Is-
tanbul Develop-
ment Agency.

The "Social Inno-
vation Point" was 
created to support 
young people aged 
18 to 29 who were 
starting sustainable 
and scalable social 
initiatives. The 
Social Innovation 
Point opened at 
Anadolu Founda-
tion offered young 
entrepreneurs 
counseling and 
guidance services 
provided by a Social 
Entrepreneurship 
Specialist as well as 
many opportunities 
for business devel-
opment, extending 
knowledge and 
making connec-
tions. The project 
design workshop 
"From Ideas to 
Projects" was start-
ed. A web portal 
was launched for 
the project on 
www.sogenc.org. 
The portal helps 
promote the proj-
ect, shares news 
and information 
sources on social 
entrepreneurship 
and offers an 
e-library on social 
entrepreneurship.

The efforts to 
increase the 
employment of 
women and to 
ensure that they 
have a place in 
the entrepre-
neurship sector 
play a key role 
in the struggle 
against social 
and economic 
problems by 
Non-governmen-
tal Organizations 
as well as by 
the world of 
business. In this 
respect, non-go-
vernmental or-
ganizations such 
as associations 
and foundations 
play critical roles 
in going be-
yond the charity 
functions and 
creating an en-
vironment that 
promotes indivi-
dual initiatives. 
As part of its 
vision of social 
transformation 
and investment 
in individuals, 
Anadolu Foun-
dation started to 
develop projects 
about women’s 
employment and 
entrepreneurship 
and to coopera-
te with the rele-
vant organizati-
ons. The project 
titled “Women 
Creating Value in 
the Developing 
City of Istanbul” 
received a grant 
from the Istan-
bul Development 
Agency. 

Anadolu Foundation 
received government 
support for the first time. 
With this project, Anadolu 
Foundation became the 
first organization in Turkey 
to offer trainer training on 
social entrepreneurship. 
(December 1 - 5, 2014) 
The purpose of the Social 
Entrepreneurship Trainer 
Training program was 
to develop the training 
and coaching skills of 
young people who took 
part in projects in social 
entrepreneurship clubs and 
who have the potential 
and motivation to give 
training and to expand 
social entrepreneurship 
with those training 
programs. Forty two 
training seminars and three 
events were organized, 
and 2,445 people attended 
those training programs.

Aiming to raise a more partici-
patory and sharing genera-
tion, Anadolu Foundation 
contributed to the personal 
development of young female 
entrepreneurs with the pro-
ject “Women Creating Value 
in the Developing City of 
Istanbul”, which was backed 
by the government for the 
second time, so that women 
can be more conscious of 
their own skills, dreams, and 
visions and have a say in the 
economy. Five hundred and 
fifty eight women were reac-
hed in nine seminars.

Economic
Social

Economic
Social4 5

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Partnerships for 
the Goals 

17

Quality Education

4

Industry, Innovation 
and Infrastructure

9

Decent Work and 
Economic Growth

8

Partnerships for 
the Goals 

17

Gender Equality

5

Reduced 
Inequalities

10

Decent Work and 
Economic Growth

8
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Mentoring 
Program

Women of 
Anatolia

Healthy 
Children, 

Happy 
Future

Free 
Healthcare 

Service

Healthy 
Circumcision 

Project

Believing that 
the develop-
ment of our 
country depends 
on young people 
setting out 
to partake in 
courageous and 
passionate ven-
tures, we share 
our experiences 
with such young 
people and 
guide them with 
our mentoring 
programs.

We carry out 
projects that 
focus on de-
velopment of 
women in dif-
ferent respects 
to improve and 
enhance their 
social status.

We carry out 
effective proje-
cts to diagnose 
the diseases that 
can be treated 
by early diagno-
sis so that our 
children can lead 
a healthy life.

We offer free 
healthcare ser-
vices to citizens 
in need at 
Anadolu Medical 
Center as part 
of our efforts to 
advance social 
responsibility in 
healthcare.

We try to stand 
with children in 
need.

One of the key ele-
ments of our Men-
toring Program is 
the 16PF personality 
inventory. It is app-
lied to the mentees 
at the beginning 
of the process. The 
results are interpre-
ted by a specialist by 
face-to-face sessions 
in the presence of 
the mentor and the 
mentee and the 
mentor is given a 
road map if neces-
sary.

Initiated in 2018, the 
project
"Women of Anatolia" 
was carried out for 
the following purpos-
es: 1- Improving the 
economic and social 
status of women by 
helping them enhance 
their development and 
giving them opportu-
nities to play a more 
effective role in eco-
nomic development. 
2- Introducing them to 
innovation rather than 
traditional methods to 
increase their contri-
bution to the domestic 
economy and con-
sequently economic 
growth. Thus, helping 
them find a market 
share by developing 
a new or improved 
product, service or 
production method. 
3- Supporting them 
on their way to be-
coming self-confident 
as women who have 
gained their economic 
freedom, contribute to 
the domestic budget 
and create value.
The project "Wom-
en of Anatolia" is a 
registered project of 
Anadolu Foundation.

Children included 
in the project 
receive medical 
assessment, have 
diagnostic exami-
nations, and get 
necessary surgical 
and medical treat-
ments as inpatients 
or outpatients by 
the specialists of 
Pediatric Health 
and Diseases, Pedi-
atric Surgery, Otor-
hinolaryngology, 
Eye Diseases, Skin 
Diseases, Nutrition 
and Dietetics, and 
Physiotherapists.
The “Healthy 
Children, Happy 
Future” project is a 
registered project 
of Anadolu 
Foundation.

Our foundation 
gave a helping 
hand to citizens in 
need at Anadolu 
Medical Center as 
part of our efforts 
to advance social 
responsibility in 
healthcare from the 
day it was 
founded. 

We provide free cir-
cumcision services 
to disadvantaged 
children.

115 events were organized. 
49 participant institutions, 
2,862 participants, 
554 mentees+mentors, 
293 hours of individual 
mentoring support, 
36,438 hours of mentoring 
support

Literate women aged 8 to 55 
took part in our training and 
workshop programs.

We reach all children in nursery 
schools and orphanages on 
the Asian Side of Istanbul and 
in Kocaeli. Children in need 
of healthcare services were 
provided with such services as 
part of joint projects with the 
municipalities of the districts 
around Anadolu Medical Center 
(AHC). 8,914 Children, 23,947 
Examinations, 6,719 Operations, 
3,701 In-patient Treatments, 
23,183 Tests.

We provided 46,504 people with 
576,839 free healthcare services 
at Anadolu Medical Center.
For instance:
For early diagnosis of breast 
cancer,
330  Women have undergone 
306    Mammography Exami-
nations 
387    Breast Ultrasonography 
Examinations
12      Breast MRI Examinations 
7        Breast Biopsies
5       Mastectomy Operations 
free of charge since January 2015.  

In nine years, 6,535 children in 
need have been circumcised free 
of charge.

Economic
Social

Economic
Social

Economic
Social

Economic
Social

Economic
Social

6

7

8

9

10

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

No Poverty

1

Partnerships for 
the Goals 

17

Quality Education

4

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12

Good Health and 
Well-being

3

Gender Equality

5

Reduced 
Inequalities

10

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Reduced 
Inequalities

10

Good Health and 
Well-being

3

Reduced 
Inequalities

10

Good Health and 
Well-being

3

Reduced 
Inequalities

10
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Accessible 
Life 

Project

The Stars of 
Education

We have 
infrastructure 
projects in place 
to help individ-
uals with phys-
ical and mental 
disabilities to 
benefit from 
healthcare ser-
vices fully and in 
a timely man-
ner. We set an 
example in our 
sector with these 
services.

We actively en-
gage in efforts 
to encourage an 
innovative pers-
pective in so-
ciety, to encou-
rage the desire 
for social ent-
repreneurship, 
and to increase 
the number of 
projects in these 
fields.

People with 
disabilities are 
offered outpatient 
and/or inpatient 
healthcare services 
free of charge.

The “Stars of Edu-
cation” initiated in 
2015 was intended 
to raise the quality of 
education in schools 
and to contribute to 
the development of 
provinces by encou-
raging employees, 
parents and other 
stakeholders who can 
improve their skills, 
create a multiplier 
effect, and who can 
act as role models. 
The "Stars of Edu-
cation" project is a 
registered project of 
Anadolu Foundation.

We reached the individuals 
staying at all disability 
rehabilitation centers on the 
Asian Side of Istanbul and 
in Kocaeli. We have reached 
disabled individuals in need 
in cooperation with non-
governmental organizations 
and the municipalities of the 
districts around the AHC. 
1,902 patients were provided 
with 5,028 examinations, 19 
operations and 148 days of 
inpatient treatment services.

Applications to the 
competition: 138 projects in 
2015, 395 projects in 2016, 
397 projects in 2017, and 547 
projects in 2018.

Economic
Social

Economic
Social

11

12

Project &
Application

Strategic 
Approach

Description Outcomes Association 
with the SDGs

EES 
Impacts

Sustainable Cities 
and Communities

11

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Partnerships for 
the Goals 

17

Quality Education

4

Industry, Innovation 
and Infrastructure

9
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School-
Hospital 

Cooperation

Supporting 
Scientific 

Development

Clinical 
Rating

Supporting 
Professional 

Training

Clinical 
Research 
Center

We keep edu-
cation at the 
forefront and 
establish coo-
perations for 
occupational 
development to 
secure a sustai-
nable future.

We support the 
initiatives that 
contribute to 
the professional 
development of 
healthcare emp-
loyees and help 
them advance 
their special-
ties, leading the 
efforts in our 
sector.

We develop 
practices inten-
ded to enhance 
the professional 
development of 
our healthcare 
professionals 
and to help 
them advance 
their specialties, 
improving our 
service quality.

We give im-
portance to 
our employees' 
health, and 
give priority to 
investments in 
protecting and 
supporting emp-
loyees' health in 
workplaces.

We carry out 
medical research 
for the develop-
ment of the he-
althcare sector.  

We are promoting 
cooperation between 
schools and hospitals.
We also support 
graduate scientific 
research. 
Our specialist nur-
ses act as trainers in 
schools. 

We provide support 
for Bone Marrow 
Transplantation (BMT) 
Nursing courses, basic 
psychological care 
courses, counselor 
nursing courses, 
intercultural nursing 
courses, and case 
management nursing 
courses.

Nurses are rated 
as Level 1, Level 2, 
and Level 3 under 
Clinical Rating. 
These levels 
are determined 
very carefully. 
Moreover, the 
awards and 
appointment 
ceremonies are 
motivating. Nurses 
are awarded 
certificates that 
indicate their 
level at the 
appointment 
ceremony, and 
they undergo 
another 
assessment every 
year. Assignment 
of levels every 
year keeps the 
development 
process active and 
helps to increase 
the motivation of 
nurses.  

We have 
established a 
safe working 
environment and 
supported peer 
training in the 
workplace. 

We aim to increase 
the number of 
clinical research in 
Anadolu Medical 
Center. 

We recruited our six former 
interns as nurses.

We provide internal and 
external peer training. 

The "Clinical Rating" system 
implemented in Turkey for the 
first time by Anadolu Medical 
Center helps nurses attain their 
career goals.

We promote employee health in 
the workplace as well as exter-
nal peer training. 

The number of clinical studies 
has been increased.

Economic
Social

Economic
Social

Social

Economic
Social

Economic
Social

1

2

3

4

5

Project &
Application

Project &
Application

Strategic 
Approach

Strategic 
Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Quality Education

4

Decent Work and 
Economic Growth

8

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Decent Work and 
Economic Growth

8

Good Health and 
Well-being

3

Quality Education

4

Decent Work and 
Economic Growth

8

Good Health and 
Well-being

3

Quality Education

4

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Quality Education

4

Decent Work and 
Economic Growth

8
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Fight 
against 

Breast Cancer 
(Pink Ball 

in the Court 
Project)

Energy 
Efficiency 

Project

Reducing 
Our 

Environmental 
Impact

Stem Cell 
Center

We design 
projects to raise 
awareness of 
health in society, 
support such 
projects with the 
participation of 
the group com-
panies, and cre-
ate a synergistic 
area for the 
stakeholders.

We developed 
practices for 
the efficient 
use of energy 
in healthcare, 
lead the sector, 
and share our 
knowledge and 
experience.

We work 
towards 
disposing 
medical 
hazardous 
waste without 
damaging the 
environment 
and we are 
developing 
efficient projects 
for this purpose.

We design lea-
ding projects to 
develop the he-
althcare sector, 
and work with 
the mission of 
providing service 
in compliance 
with global stan-
dards.

The project aims to 
draw attention of 
all women and men 
of all age groups. 
Anadolu Medical 
Center carries out the 
project in partnership 
with Anadolu Efes 
Sports Club. Referring 
to the icon of the 
“Pink Ball, ”which 
had not been used 
before, as the driving 
force of breast cancer 
awareness, the project 
involved using a pink 
ball for the first air 
shot, starting in 2014. 
Each year a volunteer 
celebrity does the first 
air shot, at the first 
Euroleague game of 
Anadolu Efes in the 
Breast Cancer Aware-
ness Month that has 
been commemorated 
in October.

Many projects have 
been put into action 
in Anadolu Medical 
Center over the years 
for the reduction of 
consumption, and 
the promotion of 
the efficient use of 
energy. To protect 
natural resources, 
we made several 
efforts in our daily 
operations to make 
more efficient use 
of electricity, natural 
gas (for  heating), 
and water. We also 
monitor power 
consumption and 
take necessary steps 
to save energy. The 
automation system 
is also updated as 
needed. 

Healthcare orga-
nizations generate 
different types of 
waste. A failure 
to separate waste 
correctly damages 
the environment 
particularly becau-
se of medical and 
hazardous wastes, 
and increases the 
cost of disposal 
for the organiza-
tion. Accordingly, 
projects related 
to waste ma-
nagement are 
carried out on the 
inpatient floors, 
operating rooms, 
outpatient clinics, 
and administra-
tive areas of the 
hospital. Currently, 
the purpose is to 
perform waste se-
paration correctly 
and effectively as 
part of the accredi-
tation and environ-
mental legislation. 
The purpose is to 
separate wastes 
correctly, reduce 
the total amount 
of medical and 
hazardous waste, 
and to increase the 
amount of recycled 
waste.

We aim to gene-
rate mesenchymal 
stem cells and use 
them with the 
patients in the he-
matology clinic. 

The "Pink Ball on the Court" 
Project has been held regularly 
since 2014 to draw attention 
to the importance of early 
diagnosis in breast cancer, 
hence minimizing the negative 
outcomes of breast cancer.

In 2017, we observed a rate 
of 349 kWh/length of stay. 
This rate shows the energy 
consumption of a patient for 
each day they spend in the 
hospital. Consumption meters 
installed in each department 
as part of the project shows 
the consumption of each 
department. The suggestions to 
be made as part of the project 
that is carried out with the 
participation of the employees 
of departments, patients and 
their relatives, will be put into 
action so that both systemic 
solutions will be designed 
and awareness-raising efforts 
will be made. The project is 
in progress, and the energy 
consumption dropped below 
300 kWh/length of stay in the 
first six months of 2018. In 
other words, 130,000 kWh of 
power was saved.

A project group including an 
Environmental Advisor and an 
Environmental and Occupatio-
nal Safety Specialist is working 
on waste management. De-
partment wastes are inspected 
during the regular clinical field 
observations, facility tours and 
internal examinations. We achie-
ved 3.36 kg/length of stay and 
3.16 kg/length of stay in 2016 
and 2017, respectively. Impro-
vements have been made in the 
total amounts and unit amounts 
over years. It is intended that 
the outcomes will be improved 
and the amount of waste will be 
reduced below 3.10 kg/length 
of stay with the waste projects 
to be put into action in 2018. 
Project efforts in the first six 
months made it possible to go 
below 3 kg/length of stay.

We started the project in 2016. 
The first cells were generated. 
The center will be licensed by 
the end of 2018.

Social

Economic
Social

Economic
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mental
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mental
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Approach

Description Description Outcomes OutcomesAssociation 
with the SDGs

Association 
with the SDGs

EES 
Impacts

EES 
Impacts

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Gender Equality

5

Reduced 
Inequalities

10

Responsible 
Consumption and 

Production

12

Climate Action

13

Good Health and 
Well-being

3

Responsible 
Consumption and 

Production

12

Climate Action

13

Good Health and 
Well-being

3

Good Health and 
Well-being

3
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Palliative 
Care 

Center

Medication 
Management

Advanced 
Healthcare 

Technologies

We work with a 
person-centered 
approach strive 
to stand, with 
our patients 
at all stages of 
their disease, 
and raise their 
quality of life.

We are deve-
loping projects 
for the effective 
and safe use of 
medication.

We believe in 
the importance 
of technology, 
and provide 
services with ad-
vanced healthca-
re technologies 
to increase the 
efficiency of 
our services and 
the reliability of 
diagnosis in he-
althcare sector.

The council of pallia-
tive care and outpa-
tient clinic of palliative 
care were established. 

A project was 
designed for the 
management of 
excess medication in 
the chemotherapy 
pharmacy.

Advanced healthcare 
technologies - 
Devices:
Varian Edge, 
CyberKnife 
M6, Radixact, 
Ultrasonography, 
Four-dimensional 
Mammography, 
MR-TRUS Fusion, 
Robotic Surgery, PET/
CT, Radiology Devices, 
CTC, Biofeedback 
Treatment in 
Incontinence, 
Respiration 
Laboratory, 
Radiotherapy.

The infrastructure will be 
established for the "hospice" 
to be founded, and oncology 
patients will be cared in the 
hospital or at home. 

We have ensured the efficiency 
and safety of medications.

Health problems were solved 
and life quality was improved 
using healthcare technologies.

Social

Social

Social

10

11

12

Project &
Application

Strategic 
Approach

Description Outcomes Association 
with the SDGs

EES 
Impacts

Good Health and 
Well-being

3

Good Health and 
Well-being

3

Good Health and 
Well-being

3
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One Team 
Project MİÇO

Supporting 
Education

One Team 
Program 

MİÇO

One Team 
Program / 
Koruncuk 

Foundation

We try to reach 
every point of 
Anatolia, after 
which our Group 
is named, and 
train our child-
ren there to 
ensure that they 
adopt a healthy 
diet.

We are training 
young peop-
le to improve 
basketball in 
Turkey, invest 
continuously for 
the success of 
sports in Turkey, 
and bring young 
people closer to 
basketball.

We give our 
children a chan-
ce to advance 
through sports, 
to identify their 
skills in other 
fields, and to 
focus on them. 

Conscious of the 
fact that every 
effort has a 
culture, we tell 
children about 
the importance 
of cultural deve-
lopment based 
on sports, and 
we pave the way 
for the develop-
ment of their 
social skills.

The children of sea-
sonal agricultural wor-
kers that took part in 
the One Team project 
carried out by the 
Anadolu Efes Sports 
Club and Anadolu 
Etap gained personal 
development skills 
through basketball.

Helping youth team 
players get a better 
education as part 
of the cooperation 
between Anadolu 
Efes Sports Club and 
Okyanus Private High 
School.
As part of the project 
designed by the two 
reputable organizati-
ons, the youth team 
players of Anadolu 
Efes Sports Club con-
tinue their education 
in the campuses of 
Okyanus Private High 
Schools.

Cooperating with 
Turkey’s largest 
agricultural com-
pany Anadolu Etap 
for One Team, 
the corporate 
social responsibility 
program of Turkish 
Airlines EuroLea-
gue, Anadolu Efes 
Sports Club trained 
the children of se-
asonal agricultural 
workers hosted in 
the farms of Ana-
dolu Etap in Balıke-
sir and Çanakkale. 

Cooperating with 
the Koruncuk 
Foundation for the 
reintegration of 
children in need 
of protection to 
the society as part 
of One Team, the 
corporate social 
responsibility 
program of 
Turkish Airlines 
EuroLeague, 
Anadolu Efes 
Sports Club trained 
the children in 
the Koruncuk 
Foundation to 
improve their 
personal skills, 
communication, 
sports culture and 
general knowledge 
in an eight-week 
project.

Sixty one MİÇOs that took part 
in the project were informed 
about personal development 
and a healthy diet.

Students who play for youth 
teams continue their education 
in Okyanus Private High Schools 
close to their home, which 
allowed them to focus more 
easily on their sports career 
and to become more successful 
students.

MİÇOs who took part in the 
project were trained on focu-
sing, making right decisions 
quickly, the importance of eye 
contact and communication, 
improving personal skills, sports 
culture, fast problem-solving, 
healthy nutrition, and team spirit 
with metaphors from basketball. 
Research and surveys revealed 
that these 61 children gained 
key social skills at the end of the 
project.

It was seen that children of the 
Koruncuk Foundation enthusi-
astically followed the training 
subjects such as making a team 
spirit, coordination, setting 
targets, imagining, and solving 
problems. Stating that this 
project motivated them, the 
children said that they would 
not give up basketball after the 
project. It was observed that the 
social and personal development 
of participants improved at the 
end of the eight-week project 
for children aged 11 to 14 years.
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with the SDGs
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Impacts

EES 
Impacts

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Quality Education

4

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Quality Education

4

Reduced 
Inequalities

10

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Quality Education

4

Reduced 
Inequalities

10

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Quality Education

4

Reduced 
Inequalities

10
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Accessible
 Sports

MİÇO 
on the Court

 Project

One Team
 Program 
Okyanus 

Private High 
Schools 
Project

One Team
 Project - 

Tozkoparan

We believe 
that you do not 
need the sense 
of sight to love 
sports and bas-
ketball. 

We aim to help 
our children 
in every point 
of Anatolia to 
touch a basket-
ball and score a 
point. We belie-
ve in the power 
of improving 
and succeeding 
together.

We teach talen-
ted young peop-
le that success 
is a process. We 
tell them that 
real success is 
about continu-
ous learning and 
making effort.

Following the 
development 
path that the 
basketball 
paved, Anadolu 
Efes Sports Club 
took its first 
shot 42 years 
ago. It now 
aims to ensure 
that the same 
spirit reaches 
every point of 
Anatolia and 
inspires every 
child and young 
person.

Anadolu Efes Sports 
Club hosted visually-
impaired individuals at 
its Turkish Basketball 
League home game 
against Beşiktaş as 
part of the May 10 to 
16, Disability Week. 
Famous basketball 
commentator İsmail 
Şenol presented the 
game to the visually-
impaired guests with 
special headphones.

As part of a four-we-
ek project carried out 
with the Anadolu 
Efes Sports Club and 
Anadolu Etap, the 
children of seasonal 
agricultural workers 
hosted in the farms 
of Anadolu Etap in 
Balıkesir and Çanak-
kale were trained.

Trainers of the 
Anadolu Efes 
Sports Club One 
Team worked on 
the corporate 
social responsibility 
program of Turkish 
Airlines EuroLea-
gue at Okyanus 
Private High School 
campuses for eight 
weeks.

The students who 
took part in the 
project carried 
out in Tozkoparan 
Secondary School 
as part of the One 
Team, the corpo-
rate social respon-
sibility program 
of Turkish Airlines 
EuroLeague, atten-
ded motivational 
training sessions 
about making and 
realizing future 
plans.

Having experienced a 
basketball game for the first 
time and followed it with the 
presentation of İsmail Şenol, 
the visually-impaired guests said 
that they enjoyed it a lot.

MİÇOs were trained on such 
matters as communication, 
teamwork, focusing, and 
problem solving. It was 
observed that 15 MİÇOs that 
took part in the project gained 
key social skills. 

Students were trained on 
self-esteem, gaining the habit 
of doing sports, socializing, 
communicating, focusing, achie-
ving a team spirit, sharing, and 
setting targets. It was observed 
that 15 students who participa-
ted in the project showed social 
development on the matters in 
which they were trained.

The trainers paid attention to 
making the training sessions 
entertaining while emphasizing 
that success depends on sharing 
and determination. We also 
raised an awareness against 
leaving school at early ages. The 
success of the One Team Project 
was confirmed by the satis-
faction survey made after the 
project. The project successfully 
achieved its target: In the survey, 
90 percent of the students “to-
tally agreed” that “One Team 
motivated them to achieve their 
future plans.”
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Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Quality Education

4

Reduced 
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Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Quality Education

4

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Quality Education

4

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Quality Education

4
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Supporting 
Local Athletes

Down 
Syndrome 

Day

Free Medical 
Checkups

Pink Ball 
on Court

Developing a 
Vision

Bring along 
a Book 
Project

We always 
underscore that 
sports is not all 
about winning 
but making an 
effort. We belie-
ve that success 
is a process. It is 
about making a 
difference rather 
than winning 
championships.

We believe that 
sports make 
both players 
and spectators 
feel good and 
raise awareness 
among public. 
Therefore, we 
use the power 
of sports to do 
good deeds.

We always 
support basket-
ball fans, just as 
we support our 
athletes. We give 
medical checkup 
services to bas-
ketball fans who 
dedicate them-
selves to every 
match as much 
as our players.

We feel better 
and make others 
feel better 
through sports. 
We use the re-
medying power 
of basketball to 
raise awareness 
of every aspect 
of health.

We bring toget-
her the talents 
that will impro-
ve or direct the 
vision of sports 
in Turkey with 
today's profes-
sionals and let 
them share their 
experiences.

We believe that 
a bright mind 
and a healthy 
body impro-
ve life quality. 
While promoting 
a sporting habit 
for life, we work 
towards enhan-
cing the habit of 
reading among 
children, and 
support their 
education. 

The young basketball 
players were devas-
tated after a defeat 
against the team of 
Adana Vakıfbank 
Secondary School, but 
they were able to win 
the hearts of the nati-
on. The players were 
invited to the Abdi 
İpekçi Sports Hall, 
where they received 
a standing ovation. 
Everyone agreed that 
sports is not all about 
winning.

Anadolu Efes Sports 
Club took Şule İnan 
and Robert Cem 
Osborn from the 
Down Syndrome 
Association to a game 
of Zalgiris Kaunas in 
Lithuania to let them 
celebrate the World 
Down Syndrome Day 
with their Lithuanian 
peers. Six athletes 
from Special Olympics 
Lithuania also 
greeted spectators 
at halftime. During 
the halftime, Şule 
İnan and Robert 
Cem Osborn played 
basketball with 
Lithuanian athletes 
and scored a basket 
in front of thousands 
of spectators. 

Loyal fans who do 
not miss a game 
of Anadolu Efes 
Sports Club were 
presented with a 
medical checkup 
as a gift.

Every year, at the 
first home game 
of Anadolu Efes 
Sports Club in 
Turkish Airlines 
EuroLeague, we 
inform millions of 
people about this.

Professionals of 
Anadolu Efes 
Sports Club met 
with the students 
of select universi-
ties including Bah-
çeşehir University, 
Anadolu University, 
Uludağ University, 
and Kadir Has 
University.

As part of a project 
carried out at the 
Library Week each 
year, fans are 
asked to donate 
a book and for a 
ticket to Anadolu 
Efes match.

It was emphasized that sports is 
not all about winning, and that 
what matters is being a part of 
the game and having fun. 

We helped publish a lot of 
news about down syndrome 
awareness both in Turkey and 
in Lithuania to raise social 
consciousness. This cooperation 
between Anadolu Efes Sports 
Club and Zalgiris Kaunas 
paved the way for a fellowship 
between the two reputable 
clubs.  

Three members of Anadolu Efes 
Fan Club who participate in 
the campaign published on the 
Mobile Application of Anadolu 
Efes Sports Club underwent a 
free medical checkup with the 
players at Anadolu Medical 
Center. 

We have raised a considerable 
level of awareness among public 
on the importance of early diag-
nosis in the treatment of breast 
cancer. The key ideas of the pro-
ject reached millions of people 
throughout four seasons. 

Hundreds of students were 
informed that they could be 
employed in the sports industry 
in the future and that there was 
a great potential in this field. 

The project in which a lot of 
basketball fans participated 
raised social awareness.
The "Bring along a Book" 
project was crowned the "Social 
Responsibility Project of the 
Year" by Aydın University.
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with the SDGs

EES 
Impacts

EES 
Impacts

Responsible 
Consumption and 

Production

12

Peace, Justice and 
Strong Institutions

16

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Gender Equality

5

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Reduced 
Inequalities

10

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Partnerships for 
the Goals 

17

Quality Education

4

No Poverty

1

Partnerships for 
the Goals 

17

Quality Education

4
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Digital 
Ticket 

Practice

One Team 
Project - 
Special 

Olympics 
Turkey

While trying 
our best to win 
every game, 
we also work 
towards making 
the world a 
better place. We 
are developing 
projects to make 
sure that our 
sports complexes 
are environmen-
tally-friendly.

We aim to make 
sure that bas-
ketball serves 
for the develop-
ment of indivi-
duals of every 
profile and for 
their integration 
in the society.

Anadolu Efes Sports 
Club abolished the 
use of paper tickets, 
which had been in 
use in Turkey for 
a long time, and 
switched to "Digital 
Tickets" in 2016-
2017 season.

We aimed to help 
Special Athletes deve-
lop and integrate into 
society.

Fans were asked to get digital 
tickets for the 2016 - 2017 and 
2017 - 2018 seasons.
This has saved the trees that 
would have been cut down to 
make thousands of tickets for 
two seasons.

20 Special Athletes were 
included in an eight-week 
project in cooperation with 
the Special Olympics Turkey, 
Beylikdüzü Municipality, and 
the Turkish Sports Writers 
Association to ensure that they 
gain personal development 
skills and become part of 
society through basketball 
training. 

Economic
Environ-
mental
Social

Economic
Social16
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Project &
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Strategic 
Approach

Description Outcomes Association 
with the SDGs

EES 
Impacts

Responsible 
Consumption and 

Production

12

Climate Action

13

Partnerships for 
the Goals 

17

Industry, Innovation 
and Infrastructure

9

Responsible 
Consumption and 

Production

12

Partnerships for 
the Goals 

17

Good Health and 
Well-being

3

Reduced 
Inequalities

10
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The world is now more connected than ever. Technology and increased access to knowledge give us signifi-
cant methods of sharing ideas and supporting innovations. Sustainable Development Goals rest on coopera-
tion and partnerships to put into action the projects in this field.  
Anadolu Group was in cooperation with the following stakeholders for the sustainability projects and practi-
ces implemented by all of its group companies from 2015 to 2018:

Ministry of Culture and Tourism; United Nations Development Program; Ministry of National Education; Mi-
nistry of Youth and Sports; Ministry of Food, Agriculture and Livestock; Ministry of Development, GAP Regi-
onal Development Administration; TÜBİTAK; TSÜAB; BİSAB; TÜRKTED; TÜBİD; TSE; ÇEVKO; TÜKÇEV; TEMA; 
AÇEV; ISTKA; TAYSAD; MEYED; G-global Coalition of Green Economy and Development; Social Dynamic 
Public Fund; WWF Pakistan; Rotary International Pakistan; Books for Everyone Foundation; Community Vo-
lunteers Foundation; Teachers Academy Foundation; Turkish Educational Volunteers Foundation; Physical 
Disability Solidarity Association; Bizimköy Foundation for Production Center for the Disabled; Argo Tractors; 
KIA Motors Corporation; Special Olympics Committee; Tepe İnşaat; Aconex; Tixbox; Zalgiris Kaunas Sports 
Club; Oncology Nursers' Association; Nursing Training Association; Intercultural Nursing Association; Ant 
Sınai; Eximbank; Akbank; Mastercard; P&G; IBM; CEVA; Kyocera Bilgitaş; Nasdaq; Detaysoft; Marsh Danış-
manlık; Univera IT Consultancy; Provincial Directorates of National Education; Provincial Governor's Offices; 
Municipalities; organizations affiliated with the Ministry of Labor, Social Services and Family; District Gover-
nor's Offices; Social Aid and Solidarity Foundations; Martyr and Veteran Associations; Chambers of Industry; 
Houses of Affection; various education organizations; public bodies; local governments; local stakeholders; 
NGOs; Directorates of Public Health and Community Health; Directorates of Public Education and National 
Education; Provincial and District Directorates of Agriculture; Chambers of Agriculture; engineering compa-
nies; vendors; distributors; authorized service centers; hospitals and suppliers.

7 8OUR 
COLLABORATIONS

ABBREVIATIONS 

AÇEV Mother and Child Education Foundation 

BIM  Building Information Modeling 

BİSAB Plant Breeders Sub-Union of Turkey

BIST İstanbul Stock Exchange

UN United Nations

BÜYEM Boğaziçi University Lifelong Education Center

CDP  Carbon Disclosure Project 

ÇEVKO Environmental Protection and Packaging Waste  
 Recovery and Recycling Foundation  
 
CGF  Consumer Goods Forum

CNG Compressed Natural Gas

CYO Chief Young Officer

DakkS  German Accreditation Agency

DBS Direct Debiting System

EFFAS European Federation of Financial Analysts Societies 

FSC Forest Stewardship Council 

GAP Southeastern Anatolia Project

GRI Global Reporting Initiative

GDP Gross Domestic Product

HVAC Heating, Ventilating and Air Conditioning 

ILO International Labor Organization 

OHS Occupational Health and Safety

ISTKA Istanbul Development Agency
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ITU Good Agricultural Practices

K.A.P. Plan Your Career at Anadolu Group

KEP Fraternal Education Project

KPI Key Performance Indicator 

KPMG Klynveld Peat Marwick Goerdeler 

LEED Leadership in Energy and Environmental Design

MEYED Turkish Fruit Juice Industry Association

MİÇO Children of Seasonal Agricultural Workers

ÖRAV Teachers Academy Foundation of Turkey 

ÖSGD Private Sector Volunteers Association

PwC PricewaterhouseCoopers 

RMHC Ronald McDonald House Charities

RUV Online Order Feedback System

SEAP Society of European Affairs Professionals

SDGs Sustainable Development Goals

CMB Capital Market Board

NGO Non-governmental Organization

TAYSAD Vehicle Supporting Industry Association

TCCC The Coca Cola Company

TEGV Educational Volunteers Foundation of Turkey 

TEMA The Turkish Foundation for Combating Soil Ero- 
 sion, for Reforestation and the Protection of   
 Natural Habitats  

TEYDEB TÜBİTAK Department of Technology and 
 Innovation Support Programs

TİDE Turkish Internal Audit Institute

TKYD Corporate Governance Association of Turkey

TOÇEV Tüvana Foundation for Children Willing to Study 

TOKKDER All Car Rental Organizations Association

TSE Turkish Standards Institute

TSÜAB Sub-union of Seed Industrialists and    
 Producers

TÜBİD Plant Breeders Association of Turkey

TÜBİTAK Scientific and Technological Research Council of  
 Turkey

TÜKÇEV Consumer and Environmental Education Foundation

TÜRKTED Turkish Seed Industries Association

UNDP United Nations Development Program 

UNGC United Nations Global Compact  
  

UNGCPR United Nations Global Compact Progress Report 
 

USGBC United States Green Building Council

WB World Bank 

WBCSD World Business Council for Sustainable Development

WDU World Disability Union 

WEF World Economic Forum

WEP Women’s Empowerment Principles

WRP Audit Workplace Rights Policy Audit 

WUR Water Use Reporting 

ZİÇEV Foundation for Education and Protection of   
 Children with Intellectual Disabilities  








